roud  of  our  past 
Confident  of  our  future 


Founded  in  1872  in  a  Arming  town  outside 
Chicago  and  owned  by  the  Paddock  family  for 
most  of  its  123  years,  the  Daily  Herald  remains 
proudly  independent.  When  it  was  converted 
in  1969  from  a  community  weekly  to  a  morning 
daily,  the  Daily  Herald’s  paid  circulation  was  less 
than  18,000.  Since  then  it  has  grown  to  mote 
than  132,000.  Total  conunitment  to  our  readers, 
our  communities  and  our  adverdsen  is  the  hall¬ 
mark  of  our  continuing  success. 


ACQUISITION  DISPOSSESSION  ♦  MOONLIGHTING  COLUMNISTS 


AUGUST  30. 1997  •  $2.25 
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V  cattle  ...  home  of  15(X)  computer  development  firms,  has 
Veamed  the  reputation  as  being  a  leader  in  technology.  This 
standing  will  be  further  enhanced  by  the  addition  of  an 
innovative  high-tech  event  ....  The  9th  Annual  Interactive 
Newspapers  Conference. 

At  the  9th  Annual  Interactive  Newspapers  Conference,  you'll 
discover  an  unrivaled  atmosphere  where  the  opportunities  for 
learning  new  technologies  and  cultivating  techniques  for 
managing  change  will  be  limitless. 

•  Interactive  Advertising  •  Intermercials  •  Online  Communities 

•  Convergence  •  Compelling  Content  •  Access  Infrastructure 

•  Combination  Classifieds  •  Copyright  Concerns  •  Major 
Media  Partnerships 

...areas  that  are  currently  hotly  debated  and  discussed.  This  is  the 
wave  of  the  future,  and  we  are  in  a  position  to  help  decide  which 
innovations  will  become  the  standards  and  which  trends  will 
fizzle  and  fade  away. 

We  are  on  the  cusp  of  the  future,  and  now  is  the  time  to  discover 
the  industiy’s  best  ideas  and  solutions  for  meeting  the  challenges 
of  the  new  workplace.  Where’s  the  single  best  place  to  learn 
about  the  business  strategies  and  technologies  available  to 
maximize  the  productivity  and  profitability  of  the  online 
medium? 


I'! 

iAq  .  Interactive 
VoUNewspapers 

Seattle  Sheraton  •  February  4  -  7, 1998 


For  information  on  program,  pricing,  registration,  sponsorships  and 
exhibiting  contact: 

Michael  Troxler  •  E&P  1 1  W.  19th  St.,  NY,  NY  1(X)1 14234 
•  Fax  (212)  929-1894  •  (212)  6754380,  ext.  285 
'  E-mail:  michaelt(5)mediainfo.com  •  Web:  http://www.mediainfo.com 
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CALENDAR 


SEPTEMBER 

4-5  Georgia  Press  Association  Fall  Conference  on 
Journalism  Employment,  Continuing  Education 
Center,  University'  of  Georgia,  Athens,  Ga. 

4-6  Maryland-Delaware-District  of  Columbia  Press 
Assrxriation  Summer  C^onvention,  Dunes  Manor 
Hotel,  Ocean  City,  Md. 

10- 12  Inland  Press  Association  Newspaper  Group 

Executives  Conference,  the  University'  Club,  Chicago 

11- 13  Washington  Newspaper  Publishers  Association 

Annual  Convention,Tri-Cities 
17-20  National  Newspaper  Association  Convention, 
Worthington  Hotel,  Fort  Worth,Texas 
17-20  Suburban  Newspapers  of  America  Fall  Publishers/ 
Retail  Ad  Managers  Combined  Conference,  Sutton 
Place  Hotel,  Vancouver,  Briti.sh  Columbia 

17- 20  National  Conference  of  Editorial  Writers  Annual 

Convention,  Madison  Concourse  Hotel,  Madison,  Wis. 

18- 20  Independent  Free  Papers  of  America  Fall 

Conference,  Airport  Marriott  Hotel,  St.  Louis,  Mo. 
21-24  New  York  Newspaper  Publishers  AsstK'iation  Annual 
Meeting,  Otesaga  Hotel,  Cooperstown,  N.Y. 

21- 24  New  England  Newspaper  Operations  Association  Fall 

Convention,  Sheraton  Tara,  Hyannis,  Mass. 

22- 24  Newspaper  Association  of  America  Board  of  Directors 

Meeting,  Ritz-Carlton  Tysons  Comer,  McLean,  Va. 

24  Newspaper  Features  Council  Meeting,  ANA  Hotel, 
Washington,  DC. 

24-27  American  Asstxriation  of  Sunday  and  Feature  Editors 
Convention,  ANA  Hotel,  Washington,  D.C. 

24-27  National  Ass(x:iation  of  Agricultural  Journalists  Fall 
Conference,  DoubleTree  Hotel,  Modesto,  Calif. 

27-29  Newspaper  Flexo  Users  Group,  Raleigh  Marriott 
Crabtree  Valley,  Raleigh,  N.C. 

CXn’OBER 

3-6  Society  of  Professional  Journalists  National 

Convention,  Denver,  Colo. 

9- 11  Society  of  Newspaper  Design  Annual  Woricshop, 

Hyatt  Regency  San  Diego,  San  Diego 

10- 11  Freedom  of  Information  Foundation  of  Texas  Annual 

Fol  Conference,  Marriott  at  the  Capitol,  Austin,Texas 

12- 15  Southern  Newspaper  Publishers  Association 

Convention,  the  Greenbrier,  White  Sulphur  Springs, 
WVa. 

12-15  Advertising  Media  Credit  Executives  Association 
International  Annual  Conference,  Oklahoma  City, 
Okla. 

14-16  Associated  Press  Board  Meeting,  New  Yoric  City 
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STOCK, QUOTES 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

8/26/97  7/28/97 

8/28/96 

A.H.  Belo  Corp.  (NY) 

44.312 

44.062 

41.250 

American  Media  Inc.  (NY) 

8.375 

7.812 

5.625 

Central  Newspapers  Inc.  (NY) 

68.437 

68.937 

35.875 

Dow  Jones  &  Co.  Inc.  (NY) 

42.937 

42.750 

40.000 

Gannett  Co.  Inc.  (NY) 

98.937 

102.562 

67.500 

Gray  Comm.  Sys.  (NY) 

21.500 

20.750 

21.875 

Harte-Hanks  Comm.  (NY) 

30.812 

30.375 

25.250 

Hollinger  International  (NY) 

13.250 

12.062 

10.625 

Journal  Register  Co.# 

17.312 

17.937 

N/A 

Knight-Ridder  Inc.  (NY) 

50.937 

48.937 

33.125 

Lee  Enterprises  Inc.  (NY) 

26.125 

25.187 

20.875 

McClatchy  Newspapers  Inc.  (NY)***  29.562 

33.437 

26.625 

Media  General  Inc.  (AM) 

36.375 

36.062 

30.750 

New  York  Times  Co.  (AM) 

47.437 

50.500 

32.500 

Pulitzer  Publishing  Co.  (NY)** 

52.375 

50.687 

41.060 

E.W.  Scripps  Co.  (NY) 

39.000* 

40.375* 

27.980* 

Times  Mirror  Co.  (NY) 

51.437 

54.500 

44.000 

Tribune  Co.  (NY)# 

50.437 

52.000 

36.875  1 

Washington  Post  Co.  (NY) 

423.625 

429.375 

323.000 

*  Adjustment  to  reflect  receipt  of  1 .1 6  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Company  went  public  on  5/8/97 

Non-U.S. 

8/26/97 

7/28/97 

8/28/96 

Hollinger  Inc.  (a) 

18.458 

16.714 

14.870 

News  Corp.  Ltd.  (c) 

17.562 

18.812 

20.875 

Pearson  Ltd.  (b) 

7.545 

6.650 

6.830 

Quebecor  Inc.  Class  A  (a) 

26.600 

27.100 

21.350 

Reuters  Holdings,  ADR  (c) 

61.000 

63.000 

71.625 

Southern  Inc.  (a) 

25.650 

25.100 

16.350 

Thomson  Corp.  (a) 

32.700 

35.100 

24.100 

Torstar  Corp.  (a) 

44.000 

46.000 

26.300 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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Wanted:  New  Media 
Superheroes 


QQ  OME  DAYS  I  feel  like  Caleb,” 

'  Owen  Youngman,  director  of 
interactive  media  for  the 

»  Chicago  Tribune,  remarked 
recently  as  we  discussed  the 
pleasures  and  perils  of  leading  a  news¬ 
paper  online  operation. 

“Caleb?”  we  replied. 

“One  of  the  scouts  Moses  sent  out  to 
kK)k  for  the  Pn)mised  Land,”Youngman 
explained.  “When  they  came  back,  most 
of  the  scouts  said,  ‘We’ll  never  make  it, 
Moses,  the  place  is  crawling  with 
giants.’  But  Caleb  said,  ‘The  giants  are 
there,  Moses.  But  so  is  a  land  full  of 
milk  and  honey.  And  with  God’s  help,  it 
can  be  ours.” 

Although  Youngman  was  the  only 
new  media  manager  who  referenced 
Caleb,  others  we  talked  to  shared  his 
assessment  of  the  risks  and  rewards 
that  await  newspapers  journeying  to 
the  promised  land  online.  They  also 
shared  his  enthusiasm  for  the  trip.  And 
so  did  their  bosses.  In  fact,  enthusiasm 
—  a  sort  of  cheerful,  can-do  determina¬ 
tion  —  was  one  of  the  most  obvious 
characteristics  of  these  executives.  So 
was  energy,  intensity,  common  sense, 
curiosity  and  a  well-exercised  sense  of 
humor.  As  Bob  Kellagher,  president  of 
Leader  Media,  the  new  media  unit  of 
the  Wilkes  Barre,  Pa.,  Times  Leader,  put 
it;  “New  media  folks  have  more  fun. 
They  also  tend  to  be  obsessive  about 
their  work.  We  find  folks  pulling  their 
first  all-nighters  since  college  days.” 

Despite  the  sense  of  adventure, 
everyone  we  talked  to  understtxxl  just 
how  tough  the  terrain  can  be  and  how 
large  the  giants  might  l(K)m.  All  agreed 
that  new  media  managers  need,  if  not 
biblical  stature,  at  least  HoUywtxHl 
superhero  powers  —  you  know,  your 
basic  water-walking  skills. 


Criner  (phone  7()3-442-()4()5,  e-mail 
kcriner@aol.com)  and  Wilson  (phone 
609-737-7094,  e-mail  janeu’il@aol. 
com)  help  newspapers  with  new 
media  business  development  and 
executive  recruiting. 


Kathleen  Criner  Jane  Wilson 


That  means  new  media  managers 
should  be  independent-minded  team 
players:  high-powered  entrepreneurs 
who  can  succeed  within  a  mature,  tradi¬ 
tion-bound  industry;  strategic  visionar¬ 
ies  who  can  write  HTML  code  and 
crunch  numbers  with  the  best  Harvard- 
trained  MBAs;  persuasive  ambassadors 
to  colleagues,  advertisers,  readers,  com¬ 
munity  gn)ups,  competitors,  collatx)ra- 
tors.  You  get  the  picture. 

The  skill  level  is  high  because  the 
stakes  are.  “W'e  don’t  have  the  luxury  of 
playing  amateur  hour.  We  can’t  pick 
someone  fn)m  the  newsr(X)m  just 
because  the  person  is  there.  We  need 
top-flight  people,”  argues  Mike  Fancher, 
executive  editor  and  senior  vice  presi¬ 
dent  of  the  Seattle  Times.  His  observa¬ 
tion  seems  as  apt  for  the  industry  as  for 
his  paper,  kKated,  as  he  puts  it,  at 
“gn)und  zero”  —  right  next  to 
Micn)soft  headquarters. 

But  the  new  media  manager’s  job  is 
also  a  work  in  progress  —  more  ct)m- 
plex  and  less  defined  than  the  systems 
positions  that  were  created  years  ago 
when  newspapers  began  to  install  com¬ 
puters.  If  you  are  one  of  the  new 
breed,  a  wannabe  or  you  want  to  hire 
and/or  supervise  an  authentic  new 
media  manager,  here’s  a  list  of  what 
seems  to  be  needed  right  now,  accord¬ 
ing  to  the  scouts  we  consulted 

♦  Flexibility  counts.  It’s  probably  the 
most  important  quality  for  surviving  in 
an  industry'  where  technologies,  busi¬ 
ness  mcxlels,  customers,  pnxlucts  — 
even  job  descriptions  —  can  change  on 


a  dime.  Staff  designers  had  to  learn  to 
create  Web  sites  for  five  different 
browsers  intrxxluced  in  just  as  many 
months,  notes  Diane  Burley,  director  of 
In  Jersey  and  Neptune  Interactive 
Designs,  online  subsidiaries  of  New 
Jersey  Press,  parent  company  of  the 
Asbury  Park  Press  and  Home  News 
Tribune.  And  the  company  's  Webmas¬ 
ter  position,  once  home  for  a  jack-  or 
jill-of-all-trades,  has,  in  the  last  year,  mor¬ 
phed  into  a  specialized  technical  slot 
requiring  stning  Unix  skills  to  work  on 
a  four-member  site-creation  team. 

Forget  people  with  a  copy-editing 
view  of  the  world,  and  find  reporters 
who  are  prepared  to  deal  with  the 
unexpected,  advi.sed  colleagues  at 
Tampa  Bay  Online  when  Steve 
Yelvington,  editor  of  Star  Tribune.com, 
began  hiring  staff  for  the  Minneapolis 
Star  Tribune’sSfJeh  site. 

That  ready-for-anything  attitude  is 
essential  at  smaller  newspapers,  where 
the  new  media  manager  may  be  a  full-, 
part-,  or  in-your-spare-time  position, 
given  limited  resources.  Jobs  change 
quickly  even  at  metros  like  the  Chicago 
Tribune,  where  Owen  Youngman 
reports  that  as  his  shop  has  grown,  he’s 
had  to  exchange  operational  chores  for 
more  strategic  responsibilities.  “It’s  a  real 
challenge  to  keep  ftKused  on  the  hori¬ 
zon  instead  of  your  shtxrlaces,”  he  notes. 

♦  Strategy  counts,  too.  Even  if  you  are 
up  to  your  ears  in  ctxle  or  new  rate 
structures  for  skeptical  advertisers,  the 
horizon  is  out  there  —  really.  But  new 
media  hype  and  the  industry’s  own 
dynamism  can  make  it  tough  to  spot 
and  keep  in  ftKus.  For  example,  during 
the  year  that  Mike  Fancher  spent 
searching  for  the  Seattle  Times'  new 
media  manager,  conventional  wisdom 
held  first,  that  the  market  had  matured 
so  rapidly  it  was  ux)  late  to  enter  and 
then  that  new  media  were  just  a  sink¬ 
hole  for  money. 

Meanwhile,  Fancher  met  with  candi¬ 
date  after  candidate  who  insisted  they 
had  the  single  strategy'  for  success  with- 
(See  Leading  Edge  on  page  32) 
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NFL  Flagged  For 
Encroaching 

Newspapers  everywhere  owe  a  big  debt  of  gratitude  to 
the  Florida  Times-Union  (E&P,  Aug.  23,  pp.  34-35)  for  its 
gutsy  and  principled  stand  in  favor  of  journalistic  freedom 
—  and  against  the  demands  of  the  increasingly  arrogant  marketing 
machine  that  is  the  National  Ftxttball  League. 

Just  as  the  pre-season  was  beginning,  the  NFL  suddenly  demand¬ 
ed  that  photographers  from  the  Times-Union  and  the  Charlotte 
Observer  in  North  Carolina  sign  waiver  forms  prohibiting  them 
from  posting  game  photographs  on  their  respective  Web  sites. 
Faced  with  the  choice  of  signing  or  being  denied  press  credentials 
for  the  game  between  the  Jacksonville  Jaguars  and  Carolina 
Panthers,  the  photographers  reluctantly  signed. 

The  NFL  says  it  is  only  trying  to  protect  its  trademark  and  broad¬ 
cast  rights.  But  the  league’s  wide-ranging  demands  on  the  Times- 
Union  —  claiming,  for  instance,  that  the  newspaper's  Jaguars  Web 
page  looks  too  much  like  the  official  team  site  and  demanding  that 
the  site  stop  offering  “electronic  postcards”  of  football  action  pho¬ 
tos  shot  by  Times-Union  staffers  —  suggest  that  the  NFL  believes  it 
has  some  kind  of  right  to  dictate  the  content  of  online 
newspapers. 

Times-Union  publisher  Carl  Cannon  set  the  league  straight 
about  who  decides  what  goes  on  the  paper’s  Web  site:  “They 
don’t  like  it.  I  just  told  them  they  were  trying  to  control  the 
wrong  people,”  Cannon  told  E&P  Interactive  associate  editor  David 
Noack. 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Seu'spaperdom.  March  1892;  The  Fourth  F,state.  .March  1. 
1894;  Editor  &  Publisher.  June  29, 1901 ;  Adtertising.  June  22, 1925. 
James  Wright  Brown.  t;hairman  of  the  Board.  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  loct  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  icn  ii-| 

Publisher, 

Circulation/Production  Christopher  Phillips  |en  ii6| 

Acting  Managing  Editor  George  Gameau  ion  22.t| 

Associate  Editors  David  Astor  |m  226| 

Stacy  Jones  Icm  22»i 
Dorianne  R.  Pemicci  icn  2221 
Jim  Rosenberg  Icm  224| 

John  Sullivan  icm  22'| 

Midwest  Editor  .Mark  Fitzgerald 
Washington  Editor  Kelvin  Childs 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  icm  2.101 
Editorial  Assistant  Michael  R.  Asaro  icn  2.111 

Editorial  Director 
E6fP  Interactive  Hoag  Levins  |c«  soil 
Associate  Editor 

E^fP  Interactive  David  Noack  1™  2201 
Editor  Free  Paper  Publisher  Wendy  Giman  im  iwi 

Art  Director  Hector  W.  Marrero  1002211 
Editorial 

Production  Manager  Robert  Rivera  ion  2201 
Art/Graphic  Assistant  Lery  Chan 
Vice  President  Advertising  .Michael  J.  Dardano  loo  issi 
Associate 

Advertising  Director  Betsy  .Maloney  ion  isoi 
Regionai 
Advertising  Managers 

Eastern/Canada  James  F.  Hoos  loo  i6o| 
Western/Canada  .Michael  Rogers  (sio)H««->)(rto 
Northeastern  Joanne  Koenigsberg  ion  ishi 
Southern  Ramona  D.  Cox  (luiwusm 
Mid- Western  .Michael  A.  Madden  (1I2)64Iii(mi 

Production  Manager  Carol  Blum  loo  ifi6| 

Joe  Chichioco,  Assistant  ion  i55| 

Classified 

Advertising  .Manager  Shawn  Olson  ion  2911 

Hazel  Preuss.  Assistant  ion  2»S| 

Circulation 

Marketing  Director  David  Williams  ion  zwi 
Fulfillment  Manager  Marlene  Hazzard  icn  2kui 
Information  Services  Shqipe  Malushi  loniii] 
Promotion  Manager  Lawrence  J.  Burnagiel  lonivii 

Denniston  Brown.  Assistant  im  isii 
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LETTERS  TO  THE  EDITOR 


Careful  casting 
stones  at  celeb 
journalism 

N()R.M  OSHRIN  S  letter  Ouly  19) 
properU’  blxsttd  television  news 
shows  for  their  shallow  inanity  and  for 
the  way  the>’  abandon  news  values  in 
favor  of  show-biz  entertainment.  Like 
Oshrin,  1  often  shake  my  head  in  dis¬ 
may  over  the  cloying  cuteness  of  these 
shows. 

Like  Oshrin,  1  am  less  than  well 
impres,sed  by  the  magic  wand  transfor¬ 
mation  «)f  C^ongresswoman  Susan 
.Molinari  into  a  "TV  journalist.” 

Still,  we  print  media  folk  might  l(K)k 
to  our  own  failings  before  holding  our¬ 
selves  superior.  The  same  issue  of  E&P 

Newspaperdom* 


50  YEARS  AGO . . .  Wtxxlruff  Randolf, 
president  of  the  International 
Typographical  Union,  decreed  that 
from  now  on,  publishers  of  most  of 
the  nation’s  newspapers,  books,  and 
magazines  will  be  subject  to  the  dic¬ 
tates  of  the  ITU  Executive  Council. 
Any  local  union  not  following 
Randolf  s  rule  would  be  “subject  to 
legal  action  by  any  court  or  agency  or 
government.” 

The  Associated  Press  suspended 
distribution  of  its  news  service  in 
India  on  Aug.  23, 1947,  Kent  Cooper, 
executive  director,  announced. 
Government  regulations  respecting 
leased  teletype  circuits  prevented  AP 
from  seizing  Indian  newspapers 
directly. 

United  Press  was  left  as  the  only  U.S. 
news  agency  serving  newspapers  in 
India. 

From  Editor  &  Pcbllsher 
August  30,  1947 
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carried  a  story  about  the  Arlington 
(Texas)  Star  Telegram's  having  made  an 
instant  journalist  of  that  city's  ex-mayor, 
who,  having  no  prior  journalistic  expe¬ 
rience,  suddenly  found  himself  a  colum¬ 
nist,  editorial  board  member,  and  vice 
president  of  the  paper.  Here  we  have, 
among  other  things,  an  example  of 
what  appears  to  be  a  disturbing  print 
media  trend:  the  creation  of  celebrity 
columnists. 

Here,  ttx>,  substance  steps  aside  for 
show,  and  nowhere  is  this  more  true 
than  in  the  syndicates.  Some  celebrity 
columnists  are  hired  mainly  due  to 
their  wealth  or  proximity'  to  wealth: 

H.L.  Hunt,  Ross  Perot,  Ivana Trump, 

Steve  Forbes,  and  John  Templeton  come 
to  mind. 

Others  leave  politics  to  bect)me 
instant  columnists:  Ronald  Reagan, 

Barrv'  Goldwater,  Eugene  McCarthy, 
Jeanne  Kirkpatrick,  Jesse  Jackson,  Oliver 
North,  Evan  Meachan,  Ed  K(x:h,  Dan 
Quayle,  Zbigniew  Brzynski.Tom 
Hayden,  Arianna  Huffington,  and 
(Charles  Colson,  for  example. 

Then  there  are  “columnists  ’Tabitha 
Soren  of  MTV  fame,  business  demigtxl 
Lee  lactK'ca,  Sara  Ferguson  (the  former 
Dutchess  of  York),  and  the  omnipresent 
Martha  Stewart. 

We  print  people  should  hold  our¬ 
selves  up  as  a  shining  example?  Maybe 
not. 

Sam  G.  Riley 

Riley  is  professor  of  communication 
studies,  Virginia  Tech  at  Blacksburg 

Simplicity  isn't 
always  best 

RE:“THE  heart  of  the  Sentence” 
(Writers  Workshop,  July  26): 

How’s  this  for  a  basic  statement:  I’m 
appalled  by  Jack  Hart’s  peevish  essay 
advocating  the  simple  sentence  (i.e. 
subject-verb)  as  somehow  “more  demo 
cratic”  than  other  constructions.  To 
suggest  that  a  complex  or  compound 
sentence  is  in  itself  elitist  mistakes  the 
tool  for  the  craftsman. 

There  are  two  fallacious  —  even 
malicious  —  generalizations  at  work 
here.  The  first  is  that  a  short  sentence 
is  always  more  demtxrratic  because  it  is 
more  readable  than  a  long  sentence. 
The  second  is  that  a  basic  sentence  is 


somehow  more  truthful  than  a  longer 
sentence,  somehow  more  representa¬ 
tive  of  reality. 

Both  propositions,  raised  to  the 
axiomatic,  are  dead  wn)ng.  Long  sen¬ 
tences  can  be  just  as  readable  as  short 
sentences  in  the  hands  of  a  mcxlerately 
skilled  writer.  And  in  the  rush  to  write 
short,  declarative  sentences,  truth  and 
reality’  —  so  often  qualified,  contextual 
and  nuanced  —  are  sacrificed  for  a 
false  sense  of  clarity’. 

We  are  right  to  root  out  obscurism, 
purposeless  pomp  and  falsehtxKls  from 
our  stories.  Writers  often  fall  to  cliche 
and  scrambled  constructions  when 
they  do  not  understand  the  meaning  or 
import  of  their  subject.  But  let’s  not 
blame  a  form  or  t(X)l  for  the  shortcom¬ 
ings  of  the  artisan. 

Democracy,  as  both  the  English  theo 
reticians  and  the  American  founders 
have  written,  rests  upon  the  ability’  of 
individuals  to  make  informed,  thought¬ 
ful  decisions  regarding  their  political 
lives.  One  can  lie  with  a  short  sentence 
as  exsily  as  one  can  lie  with  a  long  sen¬ 
tence.  After  all,  what  is  fascism  but  an 
oversimplified  form  of  demcK'racy? 


Jack  Beaudoin 

Beaudoin  is  staff  writer 
at  the  Portland  Press  Herald, 
Portland,  Maine 
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EVERY  SATURDAY  SINCE  1884 


EVERAL  INSTANT  ^916  W  Cdi 
f*,  millionaires  were 

created  on  the  Salt  means  bk 

.  Lake  Tribune  and  ^ 

f^V  ; ;  four  other  dailies  24  lonqtk 

owned  by  Kearns- 

Tribune  Corp.  when  the  com-  Tribune  e 

pany  was  purchased  in  a  tax-  _ 

free  exchange  of  stock  with 
Tele-Communications  Inc.  BY  M.l 

(TCI)  worth  $731  million. 

Under  the  transaction,  announced  last  spring,  the 
famil)’  and  employee-owned  Kearn.s-Tribune 
became  a  wholly  owned  subsidiary'  of  Englew(K)d, 
Colo.-based  TCI,  the  nation’s  largest  cable  company. 

Keams-Tribune  retains  its  own  name  and  contin¬ 
ues  as  an  autonomous  new,spaper  company.  When 
the  exchange  was  ratified  recently,  Kearns-Tribune 
stock  was  valued  at  $4,087  a  share.  Each  share  was 
traded  for  263.7  shares  of  TCI  common  sUK'k, 
which  in  mid-August  was  selling  on  the  Nasdaq  mar¬ 
ket  at  18  11/16. 

“The  torch  of  financial  stewardship  passes  to 
you,”  82-year-old  Keams-Tribune  chairman  J.W.  Galli- 
van  told  II6  individual  stockholders  and  168 
employees  who  share  the  $731  million.  The 
employee  owners  held  7%  of  Keams-Tribune,  or 
about  $37.3  million  of  the  proceeds. 

An  announce¬ 
ment  by  the  direc- 
tors  of  both  com-  _ 

panics  said  TCI 
traded  47.2  million 


Sale  to  cable  giant  TCI 
means  big  payoff  for 
24  longtime  Kearns- 
Tribune  employees 

BY  M.L.  STEIN 


e  giant  lu  of  TCI  common  stock  in 

exchange  for  Kearns-Tri- 
payoff  for  bune’s  five  newspapers,  their 
real  estate  holdings,  17.9  mil- 

e  Kearns-  lion  shares  of  TCI  voting  and 

common  stcx:k  (an  8%  stake) 
'nployeeS  mUlion  shares  of  Lib- 

^  ' _  erty  Group  stock. 

The  deal  calls  for  a  five-year 
STEIN  contract  between  TCI  and  Salt 

Lake  Tribune  Publishing  Co.,  a 
management  group  composed  of  eight  former 
Keams-Tribune  Corp.  directors  who  have  complete 
authority'  to  operate  the  Tribune',  Leu'iston  Morn¬ 
ing  Tribune  and  Moscow-Pullman  Daily  News  in 
Idaho;  Colfax  Gazette  in  Washington,  and  Sparks  Tri¬ 
bune  in  Nevada. 

Thomas  K.  Mc(-arthey,  the  Tribune's  deputy  edi¬ 
tor  and  member  of  the  company’s  new  manage¬ 
ment  board,  said  in  an  interview  that  nearly  two 
dozen  employees  who  signed  up  for  a  stock  option 
begun  21  years  ago  arc  in  the  millionaire  class  as  a 
result  of  the  merger.  But  since  the  plan  is  stmctured 
as  a  retirement  plan,  they  can’t  take  the  money  and 
mn  unless  they  are  at  least  59.5  years  old  or  are  will¬ 
ing  to  pay  a  stiff  financial  penalty  for  early  with¬ 
drawal,  he  said.  For  example,  someone  with  $1  mil¬ 
lion  in  the  plan  could  draw  only  about  $75(),(KK),  he 

I  the  light  1  TCI,  Tribune  ere  merged 


iCalcr  ^Pribnite 


TQ  Completes 

Ut4nt  — _ 


UPS,  Union 
Talk  Past 


Kearns-Tribune  chairman  J.W. 
Gallivan  receives  ovation  from  shareholders 
following  approval  of  the  takeover  by  cable  TV 
giant  Tele-Communications  Inc.  The  meeting  on 
July  31  was  Gallivan's  anniversary  of  60  years 
with  the  paper.  He  is  82. 
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Instant 

Millionaires 


said,adding.“But  some  might  do  it  because  it’s  still  a 
lot  of  money  to  them.” 

According  to  McCarthey,  employees  with  a  lot  of 
sUK'k  in  the  plan  are  “ver>'  happy,  but  some  are  a  lit¬ 
tle  bit  worried  that  the  paper  is  going  to  change  and 
that  TCI  will  come  in  with  a  heavy  hand.  We  have 
told  them  that  will  not  be  the  case  and  that  TCI  will 
pretty  much  stay  on  their  side  of  the  mountain.” 

Besides  McC^arthey,  the  new  management  board 
consists  of  Tribune  publisher  Dominic  Welch,  Salt 
Lake  City  insurance  agent  Philip  G.  McCarthey,  Uni¬ 
versity  of  Texas  professor  Sarah  J.  McCarthey,  Utah 
state  Sen.  Robert  Steiner.  C^alifomia  investor  James  R 
Kearns,  Morning  Tribune  publisher  A.L.  “Butch” 
Alford  Jr.,  and  Michael  Gallivan,  owner  of  a  Salt  Lake 
City  ad  agency. 

The  three  McCartheys,  Kearns,  Steiner,  Welch  and 
.Alford  are  the  major  owners  of  the  company  and 
have  the  right  to  buy  back  the  Tribune  on  Aug.  1, 
2(K)2,  when  the  management  contract  with  T(T 
expires  —  or  sooner  if  TCI  wants  to  unload  the 
paper.  The  Tribune's  joint  operating  agreement 
with  the  Deseret  Neu's  is  not  affected  by  the  merger. 

Welch  has  been  named  CEO  of  Salt  Lake  Tribune 
Publishing  Co.  while  R.C.  Frisch,  currently  the 
paper  s  general  manager,  becomes  its  C^EO. 

The  McC^artheys,  Kearns  and  Steiner  are  descen¬ 
dants  of  Sen.  Thomas  Kearns,  who  bought  the  Tri¬ 
bune  in  1901. 

The  Tribune  said  the  newspaper  and  TC^I's  Utah 
cable  operations  will  operate  independenth’. 


BY  STACY  JONES 

From  Obscurity 
To  Scapegoat 

Thanks  to  the  Democratic  National 
Committee  and  its  campaign  contribution 
hi-jinks,  Asian  Americans  have  had  a  great 
deal  of  media  coverage  lately  —  but  not 
the  right  kind,  according  to  people  at  the  lOth 
annual  Asian  American  Joumali.sts  Association  con¬ 
vention  held  recently  in  Boston 

One  session,  “The  Price  of  Asian  Political  Involve¬ 
ment,”  pnxluced  a  lively  debate  on  the 
role  race  played  in  the  media’s  fren¬ 
zied  approach  to  the  story,  and  how 
the  media  report  on  Asian  Americans 
when  there  are  no  scandals. 

Mtxlerated  by  Tritia  Toyota,  Kf^BS- 
TV  anchor  in  D)s  Angeles,  the  panel 
included  Josh  Goldstein,  political 
reporter  at  the  Philaclelpbia 
Inquirer,  K.  Cx)nnie  Kang,  a  Los  Ange¬ 
les  Times  reporter;  Owen  Ullman, 
senior  news  editor  at  Business  Week; 


Paul  Watanabe,  a  professor  at  the  University  of  Mass¬ 
achusetts  Institute  for  Asian  American  Studies;  and 
Francey  Lim  Youngberg,  executive  director  of  Con¬ 
gressional  Asian  Pacific  American  Caucus  Institute. 

While  no  one  on  the  panel  or  in  the  audience 
argued  that  the  stoiy’  shouldn’t  have  been  covered, 
there  was  anger  over  the  way  some  journalists  used 
caricature  and  stereotypes  to  tell  the  story. 

“We  went  from  being  a  non-entity’  to  all-power¬ 
ful,”  said  Watanabe,  who  sharpty  criticized  press  cov¬ 
erage.  “Asian  Americans  are  not  going  to  be  used  as 
scapegoats  for  the  collapse  of  the  campaign  finance 
system.” 

Ullman  and  Goldstein  generally  supported  the 
manner  and  substance  of  news  coverage,  but  admit¬ 
ted  there  were  many  “egregious  examples  of  pure 
racism.” 

Some  criticisms  included  insensitive  headlines, 
cartcxms  that  featured  Asians  in  c(x>lie  hats,  and  the 
lack  of  distinction  made  between  Asians  and  Asian 
Americans  when  writing  about  those  involved  in 
the  campaign  contribution  scandal. 

Those  involved  in  the  scan¬ 
dal  “do  not  represent  the 
entire  A.sian  community,”  said 
Lim  Youngberg. 

Another  example  f(x;used 
on  descriptions  of  Indone¬ 
sian  contributor  Arief  Wiriad- 
inata  as  a  gardener  when,  in 
fact,  he  is  an  Ivy  League-edu¬ 
cated  landscape  architect. 

Reporting  the  story  “required  great  care  and  great 
sensitivity,  and  some  have  crossed  the  line,”  .said  Ull¬ 
man. 

To  many  in  the  audience,  race  was  the  driving  fac¬ 
tor  in  the  expansive  and  exhaustive  play  the  media 
gave  the  story’.  "The  level  of  scrutiny  that’s  been 
used  to  kx)k  at  our  activities  is  extraordinary,”  said 
Lim  Youngberg. 

When  Ullman  and  Cioldstein  downplayed  the 
influence  of  race  on  media  coverage,  comments 
from  the  audience  became  more  spirited  and 
accusatory. 

Why,  asked  Asian  Week  columnist  Emil 
Ciuillermo,  hadn’t  such  comprehensive  coverage 
been  given  to  Thomas  Kramer,  a  German-national 
who  was  assessed  the  largest  fine  for  an  illegal  cam¬ 
paign  contribution  in  the  history’  of  the  Federal 
Election  (xrmmission? 

Kramer,  who  lives  in  Florida,  was  fined 
$323, (KM)  in  July. 

“Why  wasn’t  there  a  Krautgate,  a  Germangate?,” 
(iuillermo  said  to  the  panel.  “Why  were  the  Ger¬ 
mans  spared  and  not  given  the  ‘Asian  treatment?’  ” 

In  other  sessions,  discussions  turned  to  affirma¬ 
tive  action,  what  the  Beijing’s  repatriation  of  Hong 
Kong  means  for  press  freedom,  and  how  news  is 
defined  and  who  defines  it? 

This  year's  AAJA  convention  attendence  of  940 
set  a  record,  according  to  the  a.ss(x:iation’s  director 
Sandra  Michioku.  ■ 


Asian  journalists 
deplore  racial 
slant  to  news 
coverage  of 
Asian  link  in 
campaign 
finance  scandal 


“Asian  Americans 
are  not  going  to  be 
used  as  scapegoats 
for  the  collapse  of 
the  campaign 
finance  system’' 
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BY  M.L. STEIN 


Sale  Terms 
Fuel  Dispute 


Unions  mobilize 
to  fight  job  losses 
from  swap  that 
excludes  contracts 


KNIGHT-RIDDER  Inc. 

took  over  the  Mon¬ 
terey  County  Her¬ 
ald  in  C^alifornia 
Aug.  24  —  exclud¬ 
ing  union  contracts 
—  as  the  Newspaper  Guild  and 
two  other  unions  authorized  a 

strike  against  the  paper  to  back  up  - 

demands  that  Knight-Ridder  honor 

labor  agreements  and  retain  all  union  workers. 

Knight-Ridder  spokesman  Polk  Laff(X)n  said  that 
of  the  231  original  employees  at  the  Herald,  circu¬ 
lation  35,000  daily,  39,000  Sunday,  204  had  applied 
and  180  had  been  rehired,  in  addition  to  seven  out¬ 
side  hires.  Twenu-two  others,  he  said,  were  given 
dismissal  notices. 

In  a  trade  with  Scripps  Howard,  Knight-Ridder 
acquired  the  Herald  and  the  San  Luis  Obispo, 
('.alif.,  Telegram-Tribune, 
while  Scripps  got  the  Ik)ulder 
Daily  Camera  in  Colorado. 
The  deal  increases  K-R’s  posi¬ 
tion  in  Northern  California, 
where  it  owns  the  San  Jose 
Mercury’  News  and  Contra 
Costa  Newspapers,  formerly 
the  Lesher  Communications 
chain. 

Members  of  the  Newspa¬ 
per  Guild  local,  a  unit  of  the 
Communications  Workers  of 
America;  San  Francisco  Web 
Pressmen  and  Prepress  Work¬ 
ers  Union  No.  4;  and  the  Mon¬ 
terey  Ba)’ Typographical  Union  LcK'al  651  authorized 
union  leaders  to  call  strikes.  They  want  their  con¬ 
tracts  with  Scripps  Howard  preserved  and  all  jobs 
protected  in  the  transaction,  according  to  Darren 
Carroll,  a  Guild  international  representative.  He 
noted  that  the  company  did  not  insist  on  a  rehiring 
prtKedure  at  the  Telegram-Tribune,  a  nonunion 
shop. 

“We  want  our  folks  to  be  treated  fairly,”  he  added. 
“We  see  this  is  as  a  basic  moral  issue.  What  Knight- 
Ridder  is  doing  is  disruptive  and  disrespectful  of 
employees  and  the  community.” 

Also  on  Aug.  24,  the  San  Jose  Newspaper  Guild 
issued  a  statement  saying  the  Herald  building  had 
been  secured  by  a  private  secuirity  force  and  several 
employees  had  been  notified  they  were  being  fired 
and  “were  ordered  to  come  to  the  building  between 
noon  and  3  p  m.  when  they’ll  be  forced  to  clean  out 


"Knight-Ridder  is 
wrecking  the  lives  of  many 
of  our  close  friends  and 
neighbors  in  the  most 
callous  way  imaginable. 
We  can't  believe  they're 
doing  this.  It's  like  a 
passage  out  of  1984." 


Luther  Jackson,  executive  j 
officer,  San  Jose  Guild 


their  desks  and  immediately  leave 
the  building.” 

Laff<K)n,  K-R’s  vice  president  for 
corporate  relations,  confirmed  that 
the  company  had  hired  securitt’ 
guards  to  ensure  a  smooth 
changeover  but  denied  the  fired 
employees  were  given  a  three-hour 

-  deadline.  “We  told  them  that  if  it 

was  convenient  for  them  to  come 
in  toda)’,  fine,  but  they  can  also  come  in  tomorrow,” 
he  explained. 

Luther  Jackson,  executive  officer  of  the  San  Jose 
Guild,  said  Knight-Ridder  t(K)k  over  the  Herald  with 
no  notice  to  the  unions.  Union  officials  found  out 
about  the  change  when  dismis.sed  workers  phoned 
union  offices. 

“This  is  an  outrage,”  he  exclaimed.  “Knight-Ridder 
is  wrecking  the  lives  of  many  of  our  close  friends 
and  neighbors  in  the  most  cal¬ 
lous  way  imaginable.  We  can’t 
believe  they’re  doing  this.  It’s 
like  a  passage  out  of  1984” 

Lafftxtn  said  Knight-Ridder 
has  informed  the  unions  that 
it  is  willing  to  discuss  the  old 
labor  contracts. 

Earlier,  Lee  Ann  Schlatter, 

K-R’s  director  of  corporate 
communcations,  explained  in 
an  interview  that  the  trade 
with  Scripps  Howard  was  an  asset  sale,  in  which  the 
Miami-based  company  can  “pick  and  ch<x)se  which 
of  the  assets  it  wants.  We  can  take  the  contracts  or 
not  take  the  contracts,  and  we  chose  not  to  take  them.” 

One  reason,  she  said,  was  Knight-Ridder’s  belief 
that,  in  sttme  cases,  the  old  pay  scales  were  ttx)  high 
for  the  area. 

“The  pay  varies  tremendously,”  she  said.  “Some 
salaries  are  more  in  line  with  what  you  find  at  our 
major  metropolitan  newspapers.  Also,  we  found  the 
w’ork  rules  very’  restrictive.  On  a  larger  newspaper 
you  can  work  around  the  rules,  but  at  a  small  paper 
you  may  have  a  department  with  only  four  or  five 
people,  and  it  becomes  much  harder.” 

Charles  Davis,  a  Herald  reporter  and  one  of  those 
who  retained  his  job,  said  employees  who  retained 
their  jobs  also  got  their  old  salaries,  but  not  accu¬ 
mulated  vacation  and  sick  leave  time,  and  night  pay 
differentials  and  premiums  for  editors  and  copy- 
readers  were  also  eliminated. 

These  issues,  he  said,  will  be  on  the  table  in  any 
meeting  of  the  unions  and  the  company. 


"Some  salaries  are  more 
in  line  with  what  you  find 
at  our  major  metropolitan 
newspapers." 


—  Lee  Ann  Schlatter,  director 
^pf  corporate  communications, 


Knight-Ridder 
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Oust  Judge, 
Weeklies  Demand 


Publisher  calls  for 
removal  of  judge 
who  criticized 
paper's  coverage 
to  jurors 


The  publisher  of  a  group  of  Northern 
California  community  weeklies  has 
called  for  the  removal  of  a  local  judge 
who  berated  the  papers  in  open  court 
during  jury  selection  in  a  murder  case. 
In  a  letter  to  the  state’s  Commission 
on  Judicial  Performance  (CJP),  publisher  Mike 
Taborski  charged  acting  Superior  Court  Judge  Alan 
H.  Thielen  with  “misconduct”  for  calling  the  papers’ 
coverage  of  the  case  “totally  irresponsible”  and  an 
“outrageous  abuse  of  the  privilege  of  free  speech.” 
Also,  according  to  the  record,  Thielen  discussed 
before  the  jury  whether  the 
weeklies’  reporting  of  the  trial 
would  result  in  a  change  of 
venue  at  “tremendous  ex¬ 
pense”  to  taxpayers.  A  p<x)l  of 
300  jurors  had  been  selected 
in  the  trial  of  Reta  Omer,  who 
is  charged  with  the  fatal 
shcxning  of  her  husband. 
Taborski  heads  Feather 

_  Publishing  Co.  Inc.,  whose 

newspapers  include  the  flag¬ 
ship  Feather  Rifer  Bulletin.  Indian  Valley  Record, 
Chester  Progressive,  Portola  Reporter,  Lassen 
County  Times  and  Westwood  Pinepress,  which 
cover  Plumas  and  Lassen  Counties.  The  weeklies  are 
owned  by  Everett  Bey,  a  pa.st  president  of  the  Cali¬ 
fornia  Newspaper  Publishers  AsstK'iation. 

The  CJP  informed  Taborski  that  it  does  not  have 
jurisdiction  over  a  retired  judge  on  assignment,  as  is 
Judge  Thieler,  and  referred  the  complaint  to  the  Judi¬ 
cial  Council  of  California  (JCit;),  which  administers 
the  courts.  In  a  letter  to  the  JCC,  the  publisher 
charged  thatThieler’s  comments  “damaged  the  com¬ 
pany’s  standing  in  the  community,  possibly  resulting 
in  loss  of  business  and  reputation.” 

JCC  acting  manager  Fay  Jacobson  wnrte  Taborski 
that  her  office  will  review  his  pn)test  but  that  its 
finding  will  be  confidential,  with  no  notification  to 
him  of  the  result. “However,”  she  added,“l  assure  you 
that  we  take  such  complaints  seriously  and  we  are 
carefully'  reviewing  the  circumstances  surrounding 
the  situation  you  described.” 

A  transcript  of  Thieler’s  remarks  concerning 
Feather  Publishing  included  this  statement:  “Now 
there’s  been  an  unfortunate  development  in  this 
particular  case;  a  very  irresponsible  publication  was 
made  in  the  Feather  River  Bulletin  last  Wednesday. 
There’s  a  right  of  freedom  of  the  press,  and  of 
course,  they  have  the  freedom  to  publish  any'thing 
they  want  to.  There  is  also  a  responsibility  to  be 


responsible.  And  that  publication  . . .  was  totally 
irresponsible  . .  .  and  I  consider  this  really  an  outra¬ 
geous  situation  for  the  local  paper  to  do  under  the 
circumstances.” 

Thieler  apparently  objected  to  a  pretrial  story,  by 
Bulletin  editor  Dave  Keller,  detailing  the  back¬ 
ground  of  the  crime  and  advancing  probable 
defense  and  prosecution  strategies.  The  lengthy 
piece  also  discussed  what  law  enforcement  officials 
considered  “holes”  in  the  suspect’s  account  of  the 
shcxHing  and  a  secretly  taped  conversation  with  her 
son  in  which  she  allegedly  said  she  had  only  told 
authorities  “half  the  story.” 

“1  considered  it  an  ordi¬ 
nary  pretrial  story  and  I 
can’t  understand  why  it 
set  him  off,”  Keller  said, 
referring  to  the  judge.  “But 
he  had  attacked  us  before. 

This  time,  he  went  t(X)  far.” 

Added  Bey:  “We’ve 
always  had  an  antagonistic 
relationship  with  him 
because  of  his  liheral  atti¬ 
tude  and  our  ultraeonservative  feelings.” 

Taborski  also  complained  in  his  letter  to  the  CJP 
about  what  he  believed  was  Thieler’s  high-handed 
treatment  of  Bulletin  news  editor  Debra  M(X)re, 
who  was  one  of  the  impaneled  jurors. 

“Even  though  Judge  Thieler  had  no  intention  of 
keeping  Moore  as  a  possible  juror  —  based  on  the 
fact  that  he  eventually  dismissed  her  because  of 
hardship  —  he  made  her  wait  through  the  selection 
process,  even  though  he  dismissed  others  who  were 
not  considered.  It  is  also  worth  noting  that  Judge 
Thieler  has  made  scornful  comments  about  the 
newspaper  in  court  in  other  instances,  which  indi¬ 
cates  the  magistrate  already  harbored  negative  sen¬ 
timents  toward  our  company.” 

In  an  editorial,  the  newspaper  gn)up  contended 
that  the  story  in  question  “was  nothing  more  than 
routine  reporting  of  an  important  case,  ,  ,  ,  His 
repeated  attack  on  our  paper  to  prospective  jurors 
could  do  more  to  contaminate  a  jury  panel  than  a 
simple  assurance  from  them  that,  if  they  read  the 
paper,  they  could  set  that  information  aside  and  give 
both  sides  a  fair  trial.” 

The  editorial  noted  that  Thieler  had  not  suggested 
the  story  was  inaccurate.  Reached  by  phone,  TOeler 
refused  to  discuss Taborski’s  complaint,  except  to  say 
he  had  heard  nothing  from  the  Judicial  Council. 

Taborski  said  in  an  interview:  “He’s  never  realh' 
cared  for  us  but  this  time  he  went  ballistic  ”  ■ 


Neu^spaper  calls  it 
“misconduct”  when 
a  judge  labels  its 
reporting  on  the 
case  an  “outrageous 
abuse  of  the  privilege 
of  free  speech” 
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Licensed 
To  Lampoon 

NEW  JERSEY  pub-  j  rpar^prq'  Halloween,  a  lawyer 

lie  defender,  lUICClUdo  UCliyilL,  telling  his  costumed  son,  “Now 

C-eorge  K.  Koukos,  lo\A/\/arc  rorfnnnc  remember  son,  1  get  a  third  of 

will  readily  admit  IdWycl  O  Lol  LUUI  lo  what  you  collect.” 
he’s  guilty  as  ,  i  ,  .  “It  seems  I  was  bom  with  a 

charged:  making  IIIOl\C  icyai  oyOLulll  pencil  and  pad  in  my  hand,” 
fun  of  lawyers  and  courts.  i  f,  f-,  /  Koukos  says.  “I  was  an  artist  for 

He  does  it  via  “Ad  Nauseum,”  IdUyildulc  my  high  schtx)!  paper,  and  my 

the  editorial  page  cartoon  he  — — — — — — ^  father  was  an  Army  combat  illus- 

draws  for  New  Jersey  Ixiwyer,  trator  in  World  War  II.” 

the  12,500-circulation  weekly  read  by  many  of  the  Some  ideas  come  fn)m  lawyer  friends  and  judges, 

state’s  60,000  attorneys.  but  his  usual  involvement  with  about  200  cases 

Last  May,  his  efforts  won  him  a  first  place  award  leaves  no  time  for  dcK)dling  at  the  office, 
from  the  NJ.  Chapter  of  the  Society  of  Professional  Maybe  I’ll  do  three  or  four  cart(X)ns  during  a 
Journalists.  The  Garden  State  has  more  than  100  three-hour  break  while  at  home  at  night,”  he 
weekly  newspapers.  explained.  “And  I’ll  send  them  all  in  at  once.” 

“The  name  just  seemed  appropriate,”  says  Editor  Harvey  C.  Fisher  solicited  Koukos’  work  for 
Koukos,  a  certified  trial  attorney  who  also  teaches  a  Neu'  Jersey  luiuyer  in  1995  after  seeing  one  of  his 
course  in  business  law  at  Ocean  County  College.  “1  cartoons  in  the  Ocean  County  Bar  Association’s 
wanted  something  that  sounded  appropriately  newsletter. 

Latin,  and  ad  nauseum  seemed  right.  It  means  a  sick-  “He  provides  levity  to  the  profession  without 
ening  extreme.”  mocking  it,”  Fisher  said.  “There’s  no  nastiness.” 

Colleagues  describe  the  40-year-old  barrel-  This  year  Neu'  Jersey  iMuyer  published  a  calen- 
chested  graduate  of  Seton  Hall  University  Law  dar  of  Koukos  cartexms  and  distributed  cartoon- 
School  (Class  of  ’82)  as  a  courtnxim  player  and  printed  T-shirts  at  a  state  Bar  Asstx:iation  meeting, 
observer  with  a  sense  of  the  absurd.  As  gratifying  as  it  is  to  have  your  humorous  work 

Gerald  P  Boswell,  one  of  the  seven  other  lawyers  recognized,  Koukos,  a  father  of  three  gn)wn  chil- 
in  the  Ocean  County  public  defender  Toms  River  dren,  confides,  he’s  not  laughing  all  the  way  to  the 
offices,  likens  Koukos’  artistry  and  humor  to  “Far  bank. 

Side”  artist  Gary  Larson.  “I’m  barely  getting  pen  and  paper  money,”  he 

“It’s  first-rate  stuff.  Not  in  bad  taste,”  Boswell  says.  says. 

“He  doesn’t  go  for  the  throat  as  I 
would  be  inclined  if  I  were  the 
artist.” 

Some  examples: 

♦  A  lawyer  showing  his  son  the 
bust  of  a  lawyer  Hall  of  Famer 
known  as  “the  Babe  who  holds 
the  record  for  the  most  billable 
hours  per  month.” 

♦  Another  lawyer  reading  an  ele¬ 
vator  sign  that  says  “Justice,  First 
Fl(X)r;  Revenge,  Second  Fkx)r.” 

♦  The  menu  outside  the  prose¬ 
cutor  s  office  listing  today’s  plea 
bargain  specials:  “Arson  —  five 
years"  and  “Burglary  and  theft 
combo  —  six  months.” 

Liberman,  a  retired  editor  of  the 
Asbury  Park  Sunday  Press  in 
New  Jersey,  writes  often  for  these 
pages. 


AD  NAU5EAM  ^iKwkos 


sor*  stay- 


"It  seems  I  was  born  with  a  pencil 
and  pad  in  my  hand,"  cartoonist 
and  lawyer  George  K.  Koukos 
says.  "I  was  an  artist  for  my  high 
school  paper,  and  my  father  was 
an  Army  combat  illustrator  in 
World  War  II." 
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Court  OKs 
Secret  Taping 


FEDERAL  APPEALS  court  in  San  Fran¬ 
cisco  has  given  news  reporters  wide 
latitude  to  secretly  tape-record  their 
interviews  with  reluctant  sources. 

The  2-1  decision  by  the  9th  U.S.  Cir¬ 
cuit  Court  of  Appeals  in  Deteresa  vs. 
American  Broadcasting  Companies  Inc.  said  that 
such  communication  is  not  confidential  in  the  con¬ 
text  of  news  gathering. 

The  case  involves  ABC  producer  Anthony  Radzi- 
will’s  1994  interview  with  Beverly  Deteresa,  an 
American  Airlines  flight  attendant,  regarding  O.J. 

Simpson’s  flight  from  Los 
Angeles  to  New  York  the 
night  his  ex-wife,  Nicole 
Brown  Simpson,  and  Ronald 
Goldman  were  murdered. 
Deteresa,  who  was  an  atten¬ 
dant  on  the  plane,  was  inter¬ 
viewed  at  her  Irvine,  Calif., 
home. 

In  appealing  a  decision  by  a 
U.S.  District  Court  judge, 
Deteresa  contended  ABC]  had 
violated  California’s  eaves¬ 
dropping  statute,  which  states 
that  both  parties  must  agree 
to  a  confidential  communica¬ 
tion  using  a  recording  device.  However,  the  law 
allows  various  exceptions,  including  a  situation 
where  the  parties  “may  reasonably  expect  that  the 
communication  may  be  overheard  or  recorded,”  the 
appellate  court  said. 

In  its  ruling,  the  court  noted  that  Radziwill  told 
Deteresa  that  he  worked  for  ABC  and  that  he 
wanted  to  speak  to  her  about  appearing  on  a  TV 
show  to  discuss  the  flight. 

The  attendant  reportedly  said  she  was  not  inter¬ 
ested  in  going  before  the  camera  but  did  reveal  that 
she  was  “frustrated”  about  what  she  considered  false 
news  reports  about  Simpson’s  conduct  on  the 
flight,  particularly  stories  saying  that  he  had  kept  his 
hand  in  a  bag. 

Before  Radziwill  left,  however,  Deteresa  said  she 
would  think  about  appearing  on  a  television  pro 
gram. 

When  Radziwill  called  Deteresa  the  next  morn¬ 
ing,  she  declined  to  go  on  camera.  The  ABC  pn)- 
ducer  then  told  her  he  had  audiotaped  their  con¬ 
versation  at  her  home  and  had  directed  a  camera¬ 
man  to  videotape  them  from  across  the  street. 

Later,  Deteresa’s  husband  called  Radziwill  to  tell 
him  his  wife  did  not  want  ABC  to  broadcast  the 


videotape. 

That  niglit  the  network  aired  a  five-second  clip  of 
the  videotape  on  a  pn)gram  called  “Day  One.”  Simul¬ 
taneously,  an  announcer  paraphrased  Deteresa’s 
taped  objection  to  news  reports  of  Simpson’s 
actions  on  the  flight.  No  portion  of  the  audiotape 
was  broadcast. 

“With  respect  to  the  audiotaping,  the  undisputed 
material  facts  do  not  demonstrate  a  sufficiently 
offensive  invasion  of  privacy  for  an  intrusion  claim 
to  lie,”  the  court  majority  said. 

In  responding  to  Deteresa’s  claim  that  Radziwill 
committed  fraud  by  not  dis¬ 
closing  he  was  taping  their 
conversation,  the  court 
upheld  the  lower  court’s  con¬ 
tention  that  the  two  did  not 
have  a  relationship  —  such  as 
buyer/seller,  d(x:tor/patient  or 
employer/employee  —  in 
which  there  is  a  duty  to  dis¬ 
close. 

The  majority  decision  by 
judges  Diarmuid  O’Scannlain 
and  A.  Wallace  Tashima  was 
strongly  opposed  by  Judge 
Robert  H.  Whaley,  who  noted 
in  his  dissent  that  Radziwil 
approached  Deteresa  about 
being  a  guest  on  a  TV  show  and  did  not  say  he 
wanted  to  interview  her. 

Also, Whaley  said,  the  pnxlucer  did  not  take  notes 
of  their  talk  nor  divulge  the  presence  of  a  camera 
crew.  Moreover,  because  the  conversation  was  on 
Deteresa’s  front  porch,  he  said,  “There  is  certainly  a 
distinction  between  the  comments  that  one  may 
make  to  a  reporter  in  a  public  forum  as  opposed  to 
those  that  are  made  t)n  the  threshold  of  one’s  home. 
...  It  is  undisputed  that  Deteresa’s  comments  were 
secretly  recorded  from  the  very  moment  she 
opened  her  dtK)r,'  thus  putting  ABC  in  violation  of 
C]alifbmia  law. 

The  result  of  the  majority  opinion,  said  Whaley,  is 
a  “de  facto  rule  that  individuals  who  talk  to 
reporters  presumptively  consent  to  the  secret 
recordings  of  these  conversations.” 

Los  Angeles  attorney  Rex  Heinke,  a  media  law 
specialist,  said  the  decision  did  not  surprise  him. 

“It’s  always  been  my  assumption  that  if  you  talk 
to  a  reporter  you  know  you’re  not  having  a  confi¬ 
dential  conversation,”  he  said.  Heinke  said  the  ruling 
may  be  “persuasive”  outside  California,  but  not 
“controlling.”  ■ 


Finding  no 
invasion  of 
privacy,  decision 
gives  reporters 
latitude  to 
secretly  tape 
interviews 


“With  respect  to 
the  audiotaping, 
the  undisputed 
material  facts  do 
not  demonstrate  a 
sufficiently  offensive 
invasion  of  privacy^ 
for  an  intrusion 
claim  to  lie,"  the 
court  majority^  said 
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FINANCIAL 


BY  JOHN  SULLIVAN 


From  Rags 
To  Riches 


Although  many  in  the  newspaper 
industry  knew  Journal  Register  Co.  as 
a  private  newspaper  company,  Wall 
Street  has  brought  it  to  the  world. 
Since  the  Trenton,  N.J.-based  com¬ 
pany  went  public  last  May,  the  growing  newspaper 
chain  has  had  to  face  life  in  the  public  eye,  just  like 
other  public  newspaper  chains.  That  means  share¬ 
holder  meetings,  Wall  Street  analysts’  research 
reports,  more  media  coverage,  daily  stock  price 
fluctuations,  and  the  list  goes  on. 

So  as  JRC  continues  to  own  and  operate  18 

daily  newspapers  —  includ¬ 
ing  the  flagship  Neu<  Haivn 
Register  (circulation  1(X),(XX) 
daily)  in  Connecticut  and 
118  non-daily  publications  in 
five  geographic  areas 
(Connecticut;  Ohio;  the 
Philadelphia  area;  greater  St. 
Louis;  and  central  New 
England)  —  management  is 
pleased  at  its  progress,  but  is 
still  looking  to  expand  in 
such  areas  as  online  services 

and  in  acquisitions. 

“In  our  case,  we’re  the  number-one  provider  of 
local  news  and  sports  and  advertising  in  the  major¬ 
ity  of  markets  that  we’re  in,”  said  chairman,  presi¬ 
dent  and  CEO  Robert  Jelenic,  “and  I  think  that  we 
will  be  the  number-one  provider  of  local  news, 
sports  and  advertising  online  in  those  markets.” 


Jclettic  revives 
tattered 

IngersoU  enipitx> 
to  a  saecessful 
stfK'k  offering 
for Journal 
Register  Co. 


. . . . . . . 1 

1  Journal  Register  At  A  Glance  I 

1996  1995  ’96  vs.  '95 

Revenues 

$351.1  mil.  $339.0  mil.  A  3.6% 

!  Net  Income 

$28.1  mil.  $26.8  mil.  A  4.9% 

Operating  Income 

$98.9  mil.  $93.5  mil  A  5.8% 

!  Daily  paid  circulation 

556,000  (18  daily  publications) 

Nondaily  distribution 

2.7  million  (118  nondaily  publications) 

1  Current  stock  price 

$165/8  (8/12/97) 

IPO  stock  price 

$14  (5/8/97) 

1  Headquarters 

Trenton,  NJ 

1  Employees 

4,250  (in  nine  states) 

1  Chairman/President/CEO 

Robert  M.  Jelenic 

Largest  stockholder 

Warburg,  Pincus  (78.2%) 

Company  ticker 

JRC  (NYSE) 

Flagship  newspaper 

New  Haven  Register  (New  Haven,  CT) 

Daily  circulation  100,051 

Journal  Register's 
pro,spectus  outlined  four 
key  strategies  it  plans  to 
operate  under: 

♦  Expand  advertising 
revenues  and  leadership. 

♦  Grow  by  acquisition. 

♦  Capture  synergies 
from  geographic  cluster¬ 
ing. 

♦  Implement  consistent 
operating  policies  and 
standards. 

And  the  financial  com¬ 
munity,  where  many  Wall 
Street  analysts  have  put 
JRC  on  their  buy  lists, 
believes  the  company  is  a 
pure  newspaper  play  — 
meaning  essentially  all  its 
revenues  derive  from 
newspapers,  like  Hollinger 
and  McClatchy  —  and  is 
on  target  to  reaching  its 
goals. 

Journal  Register’s  earn¬ 
ings,  before  interest,  taxes 
and  depreciation  (EBITDA)  —  at  34%  in  1996  — 
are  “exceptional,”  said  Merrill  Lynch  newspaper 
analyst  Lauren  Rich  Fine,  who  said  such  profit  mar¬ 
gins  “almost  have  to  be  the  best  in  the  industry.” 

“I  think  they  dominate  their  local  markets  in 
terms  of  their  share  of  ad  revenues,  in  part  because 
the  markets  they  operate  in  do  not  have  a  lot  of 
local  media  competition,”  Fine  said  of  Journal 
Register’s  papers. 

But  Jelenic  &  Co.  had  to  first  overcome  some¬ 
one  else’s  financial  headaches. 

Jelenic  was  there  in  the  198()s  when  then-media 
baron  Ralph  Ingersoll  II  tapped  into  Michael 
Milken’s  high-risk  junk  bond  money  machine  to 
finance  acquisitions  for  his  newspaper  empire.  In 
the  buying  frenzy,  however,  Ingersoll  overpayed  for 
some  papers  and  amassed  a  mountain  of  debt 
along  the  way. 

Then  the  stock  market  crashed  in  1987,  and 
soon  after,  Drexel’s  existence  and  the  I98()’s  way 
of  doing  deals.  In  July  1990,  Warburg,  Pincus  — 
then  Ingersoll ’s  partner  and  financier  and  now 
Journal  Register's  majority  shareholder,  with  72%  of 
its  shares  —  stepped  in  to  essentially’  buy  Ingersoll 
out  of  the  U.S.  newspaper  market. 


CEO  Robert  Jelenic,  who 
orchestrated  Journal  Register 
Co.'s  resurrection  from  near 
collapse  to  its  rise  as  one  of  the 
most  profitable  U.S.  newspaper 
operators,  reflected  in  a 
successful  initial  public  offering 
this  year. 
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FINANCIAL 


A  random  compensation  look  at  how  JRC’s  Jelenic  j 

measured  up  against  other  newspaper  CEOs  in  1996  I 

1996  Salary 

1996  Bonus 

1996  Total 

Mark  H.wnies 

CEO,  Times  Mirror 

$798,076 

$1.35  mil. 

$2.14  mH. 

John  J.  Curley 

CEO,  Gannett 

$800,000 

$712,000 

$1.51  mil. 

Robert  M.  Jelenic 

CEO,  Journal  Register 

$800,000 

$200,000 

$1.00  mil. 

William  R.  Burleigh 

CEO,  E.W.  Scripps 

$518,750 

$355,625 

$874,300 

Richard  D.  Gottlieb 

CEO,  Lee  Enterprises 

$510,000 

$153,000 

$663,000 

Ingersoll  acquirtrd  Warburg.  Pincus’ 
Eun)pcan  daily-  newspaper  properties, 
while  Warburg,  Pincus  took  over 
Ingersoll's  U.S.  newspaper  properties. 

In  the  pnxress.  then-president  Jelenic 
replaced  Ingersoll  as  CEO,  where  he 
remains. 

And  Jelenic  said  he  has  experienced 
no  pmblems  with  Warburg,  Pincus. 

“I  can’t  speak  for  Warburg,  Pincus,” 
said  Jelenic.  “They’re  a  major  sharehold¬ 
er  and  we’re  a  public  company,  but  we 
have  other  shareholders  ....  If  you’re 
doing  a  good  job,  they’ll  let  you  keep 
doing  a  gCKxl  job.” 

Even  as  Journal  Register  dealt  with 
Ingersoll-related  pn)blems  —  including 
a  bankruptcy'  filing  of  one  operating 
company  —  the  company,  according  to 
filings  a.ssociatcd  with  the  public  offer¬ 
ing,  still  posted  increasing  revenues  and 
EBITDA  since  1990. 

And  JRC  has  continued  to  focus  on  a 
favorite  strategy  —  acquiring  newspa¬ 
pers  Since  1992,  its  stable  of  daily- 
newspapers  has  gn)wn  to  18  from  13, 
while  the  number  of  nondaily  publica¬ 
tions  has  jumped  dramatically-  to  118, 
from  62. 

But  as  the  number  of  U.S.  dailies  con¬ 
tinues  to  shrink,  and  aggregate  circula¬ 
tion  with  it,  the  company’s  newspapers 
are  no  exception. 

Of  the  13  daily  papers  Journal 
Register  controlled  between  1994  and 
19S>6,  total  daily  circulation  fell  9.8%, 
while  Sunday  circulation  decreased 
10.1%. 

However,  the  company’s  strategy-  has 
been  to  maximize  overall  operating  per¬ 
formance  —  meaning  pn)fits  —  in,stead 
of  raw  circulation  numbers. 

In  that  account,  JRC  has  lived  up  to 
expectations,  raising  circulation  rev¬ 
enues  22.3%  during  that  same  three- 
year  period. 

But  don’t  expect  Journal  Register  to 
slow  down  any  time  soon. 

“We’ve  grown  dramatically’  through 
expanding  existing  markets  and  will 
continue  to  acquire,”  said  Jelenic,  adding 
that  he  would  be  “very  disappointed  if 
w-e  did  not  do  one  deal  between  now 
and  at  the  end  of  this  year.” 

That  said,Jelenic’s  annual  compensa¬ 
tion  as  CEO  could  be  as  closely 
watched  as  his  appetite  for  newspapers, 
given  the  increasing  willingness  of 
shareholders  to  voice  concerns  (case  in 
point:  Dow  Jones’  1997  angry  sharehold¬ 
er  meeting,  which  ended  up  as  front¬ 
page  business  news)  that  executive  pay 
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.should  mirror, 
to  a  great 
extent,  the 
company’s 
earnings  and 
year-to-year 
stock  perfor¬ 
mance. 

Jelenic’s  pay 
—  salary  and 
bonus  of  $  1 
million  for 
1996  —  is  com¬ 
parable  (see 
table)  to  some 
of  the  newspa¬ 
per  industry-’s  biggest,  and  historically 
older,  players. 

And  with  the  four  other  (see  table) 
newspaper  companies’  stock  prices  up 
an  average  of  36%  in  a  year,  Jelenic  is 
now  accountable  to  public  shareholders 
for  his  compensation  if,  for  example, 
JRC’s  stock  price  fails  to  meet  investors’ 
expectations. 

A  small  note  to  dividend  watchers: 
Journal  Register  has  not  paid  dividends 
on  common  sttxrk  and  does  not  antici¬ 
pate  paying  dividends  in  the  foreseeable 
future. 

But  only-  time  will  tell.  JRC  only 
opened  its  doors  in  an  initial  public 
offering  on  May  8  at  $  14  a  .share,  raising 
approximately  $130  million  in  the 
pitxress,  underwritten  by  Morgan 
Stanley  &  Co. 

As  explained  in  the  prospectus, 
approximately  $34.5  million  was  used 
to  repay  obligations  owed  to  the  com¬ 
pany’s  majority  shareholder,  Warburg, 
Pincus. 

In  addition,  results  from  Journal 
Register’s  first  quarter  as  a  public  com¬ 
pany  showed  revenues  up  3%  to  $92.6 
million  for  the  second  quarter  of  1997 
vs.  a  year  earlier,  while  the  company 
posted  a  net  loss  of  $7.2  million,  com¬ 
pared  with  net  income  of  $7.9  million 

Journal  Register’s 
earnings  before  interest, 
taxes  and  dep^vciation 
(EBITDA)  —  at  54%  in 
1996  —  are  “exceptional” 
and  “almost  have  to  be  the 
best  in  the  industry.  ” 

—  Lauren  Rich  Fine, 
analyst,  Merrill  Lynch 
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in  the  quarter  la.st  year. 

The  loss  was  the  result  of  a  one-time 
charge  of  $31.9  million  in  connection 
with  the  initial  public  offering.  Not 
counting  the  charge,  EBITDA  surged 
75%>  to  $13.9  million  from  $8.0  million 
the  prior-year  quarter. 

Jelenic  has  said  he  was  pleased  with 
significant  increases  in  advertising  rev¬ 
enue  and  record  operating  cash  flow 
for  the  period. 

So  with  Journal  Register’s  stock  trad¬ 
ing  in  mid-August  at  $16  5/8  —  which 
is  up  19%  from  the  IPO  price  —  the 
decision  to  go  public  has  been  a  finan¬ 
cial  success  so  far. 

And  solid  economic  conditions  have 
helped  JRC,  and  newspapers  in  general, 
to  strong  second-quarter  earnings  and 
strong  gains  in  sttxrk  prices. 

“1  think  the  stock’s  been  performing 
very  well  in  general,”  said  Fine,  “because 
the  group  is  doing  very-  well.” 

Jelenic,  who  has  always  been  a  news¬ 
paper  booster,  even  when  others  were 
not,  hasn’t  changed. 

“I’m  bullish  on  the  industry.  We’re 
100%  newspapers.  We  don’t  have  any 
radio  or  TV  or  cable.” 

But  the  hard  test  may  lie  ahead  in  the 
.second  half  of  1997  if  new-sprint  prices 
rise,  and  newspapers  fece  tough  com¬ 
parisons  with  the  second  half  of  1996, 
when  the  Summer  Oly  mpics  and  presi¬ 
dential  elections  significantly  increased 
advertising  volumes. 

“1  think  the  industry-,  even  though  it’s 
a  mature  industry,  is  very  good  and  very 
strong,  and  we  plan  to  be  even  a  bigger 
player  going  forward,”  said  Jelenic. 

And  if  Journal  Register  Co.  meets  or 
exceeds  First  Call  analyst  earnings  esti¬ 
mates  of  $1.00  a  share  for  1997  and 
$1.24  for  1998.  compared  with  74«  in 
1996,  shareholders  should  hopefully 
stand  to  benefit. 
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NEWSPEOPLE  IN  THE  NEWS 


COMPILKI)  BY  IAN  E.  ANDERSON 


aging  editor  at  the 
Charlotte 

JjjL  M  Obsert>er,  has 
been  appointed 
1^,  jH  assistant  to  the 
SH  editor  at  the 

Pittsburgh  Post- 
^ J  Gazette. 

CHARLOTTE-ANNE 

LVCAS 

MARK  SOM¬ 
MER,  features  editor  at  the  Topeka 
(Kan.)  Capital-Journal,  has  been  named 
executive  features  editor  at  the  Albany, 
N.Y.,  Times  Union. 


NORA  DEVm, 

former  research 
and  operations 
coordinator  at  the 
Poughkeepsie 
(N.Y.)  Journal,  has 
been  named 
research  specialist 
in  the  marketing 
department  at  the 
Middletown,  N.Y,  Times  Herald-Record. 

JUDY  lEKOSKI-EVRICH,  market¬ 
ing  communications  ctxrrdinator  for 
Frontier  Communications,  Monroe,  N.Y, 
was  appointed  promotions  specialist  in 
Middletown. 

JOHN  WOODS,  sales/retention  man¬ 
ager  at  the  Record  in  Bergen  County, 
N.J.,  becomes  single  cop)'  manager  at 
the  Times  Herald-Record. 


jotm  WOODS 


NORA  DEVIN 


TIM  HEINRICHS,  assistant  wire 
editor/systems  position,  was  appointed 
assistant  managing  editor. 


CHARLOTTE-ANNE  LUCAS,  assistant 
business  editor  at  the  San  Antonio 
Express-News,  has  been  promoted  to 
business  editor. 

She  succeeds  DINO  CHIECCHI, 

who  was  promoted  to  newsroom  man- 
ager/metro  editor. 


JERRY  CLAYTON,  publisher  of  the 
Roxboro  Courier-Times,  has  been  elect¬ 
ed  president  of  the  North  Carolina 
Press  Association. 

Other  appointments  include  JON 
WITHERSPOON,  publisher  of  the 
Winston-Salem  Journal  —  vice  presi¬ 
dent,  LYNCH,  publisher  of  the 

Wilmington  Morning  Star/News  — 
president  of  the  NC  Associated  Dailies; 
and  RLP  WOODEN,  chief  operating  offi¬ 
cer  of  Community  Media  Inc., 
Greenville  —  board  representative  for 
the  NC  Association  of  Community 
Newspapers. 


ELLEN  RINK,  inside  classified  adver¬ 
tising  sales  manager  at  the  Bakersfield 
Californian,  has  been  appointed  classi¬ 
fied  advertising  manager. 

PATRICIA  A.  MAHONEY-MOORE, 
area  circulation  manager  for  Phoenix 
Newspapers  Inc.,  has  been  appointed 
circulation  manager  at  the  Bakersfield 
Californian. 

SALLY  ANN  SELBF,  promotion 
manager,  was  promoted  to  marketing 
manager. 


AJ.  HARTLEY,  newsroom  technology 
director,  has  assumed  the  additional 
responsibility  for  all  technology  in  the 
news  operation. 

He  succeeds  KEN  CLOVER,  assis¬ 
tant  managing  editor  for  administration, 
who  retired. 

GRACE  BENNETT  becomes  admin¬ 
istrative  manager. 


HAL  TANNER  JR.,  publisher  of  the 
Goldsboro  News-Argus,  has  been  elect¬ 
ed  president  of  the  North  Carolina 
Press  Foundation. 

Other  officers  elected  include /OJf- 
DAN  WHICHARD,  publisher  of  the 
Greenville  Daily  Reflector  —  vice  presi¬ 
dent;  and  BILL  HAWKINS,  executive 
editor  of  the  Durham  Herald-Sun  — 
treasurer. 


TODD  DUNCAN,  former  assistant  man- 


Dirks,  Van  Essen  &  Associates 


MIKE  SPANIOLA,  editor  of  the  Vail 
(Colo.)  Valley  Times,  has  been  named 
publisher  of  the  Eagle  (Colo.)  Valley 
Enterprise. 


KAREN  DILLON,  retail  advertising 
group  manager  at  the  Richmond  (Va.) 
Times-Dispatch,  has  been  named 
customer  service  center  manager,  a 
new  position  created  to  head  the 
paper’s  newly  formed  customer  service 
center. 


Lee  E.  Dirks 


Owen  Van  Essen 


Philip  Murray 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  8 

dirks.van.essen@internetmci.com 


JOHN  R.  (JACK)  WHITAKER,  circu¬ 
lation  director  at  the  Lubbock  (Texas) 
Avalanche-Joumal,  has  been  appointed 
publisher  of  the  Hannibal  (Mo.) 
Courier-Post. 
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Problems  prod 
Nantucket  remake 

OTTAWAY  NEWSPAPERS.THE  par¬ 
ent  company  of  the  Nantucket 
Beacon  and  Inquirer  and  Mirror,  both 
weeklies,  said  the  Beacon's  poor  finan¬ 
cial  health  had  pn)mpted  a  major  over¬ 
haul. 

The  oversize  broadsheet  weekly, 
founded  in  1989,  will  revert  to  its  former 
tabloid  format  and  become  an  “alterna¬ 
tive”  paper  published  on  Tuesdays. 

Other  changes  include  Marianne 
Stanton,  editor  and  publisher  of  the 
Inquirer  and  Mirror,  to  take  on  opera¬ 
tional  responsibility  for  the  Beacon, 
effective  Jan.  1, 1998,  replacing  publish¬ 
er  Scott  Himstead. 

Himstead  said  plans  call  for  the  two 
papers  to  continue  to  operate  separate¬ 
ly,  and  for  new  coverage  and  features  to 
make  the  Beacon  more  appealing. 

The  Beacon  has  lost  advertisers  and 


readers  and  reports  circulation  at  6,0(K) 
in  peak  summer  months,  compared 
with  the  Inquirer  and  Mirrors  1 2,0(X). 

Ottaway  acquired  the  Inquirer  and 
Mirror  in  1990  and  Beacon  in  1995. 

Guild  and  Times 
agree  on  contract 

The  newspaper  guild  of  New 

York  reached  a  tentative  agreement 
with  the  Neu'  York  Times  that  extends 
the  current  contract  three  years,  to  2003 
and  settles  an  18-month  wage  arbitration. 

The  agreement  is  subject  to  ratifica¬ 
tion,  scheduled  for  September,  by  the 
paper's  1,500-member  Guild  unit,  com¬ 
prising  editorial,  news,  business  and 
clerical  employees.  Highlights  of  the 
new  contract  include; 

♦  Wages.  All  current  employees  would 
receive  a  3%  productivity  bonus  to  be 
paid  shortly  after  ratification  for  1996. 
For  1997,  employees  would  receive  a  2% 


retroactive  increase,  and  then  2%  a  year. 

♦  Job  Security.  All  current  full-  and 
part-time  employees  who  have  passed 
probation  could  not  be  dismissed  due  to 
layoff,  subcontracting  or  automation. 

♦  Buyouts.  For  the  life  of  the  contract, 
if  a  group  of  workers  are  no  longer 
needed,  the  Times  may  offer  voluntary' 
buyouts,  including  two  years’  salary  and 
extended  medical  coverage. 

♦  Jurisdiction.  About  25  editorial 
workers  at  the  paper  s  electronic  media 
subsidiary'  would  be  covered  by  Guild 
contracts,  whereas  now  they  aren’t. 

“This  is  truly  a  historic  agreement  for 
the  Guild  at  the  Times”  said  New  York 
Guild  President  Barry  Lipton.  “We  have 
locked  in  significant  wage  and  benefit 
increases  for  our  members  while  at  the 
same  time  gaining  unprecedented  job 
security  for  them.” 

The  Newspaper  Guild  of  New  York 
represents  3,700  workers  at  more  than 
20  media  organizations  in  the  New  York 
City  metropolitan  area. 
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d  Society  of  Newspaper  Design 


EDITORS: 

PUBLISHERS: 

LOOKING  FOR 
CONSULTANTS, 


Come  to  the 

Society  of  Newspaper  Design's 

web  site  on  or  after  September  1st,  1997 

and  search  our  on-line  referral  data  base  for  the  consultants 

and  experts  you  need  NOW  to  lead  your  news 

and  advertising  projects  to  completion. 


TRAINERS^ 
FREELANCERS  IN 
DESIGN, 
GRAPHICS, 
TVP0GRAPH7, 
ILLUSTRATION, 
PAGINATION  AND 
DESETOP  TECHNOLOGY  ? 


Save  time  and  money: 

search  for  the  areas  of  expertise  you  need, 

and  then  contact  your  choices  from  our  site  using 

the  e-mail  and/or  web  page  links  that  we  provide. 

A  one-stop  service  to  help  you  find  the  best  freelancers 
and  consultants  in  visual  journalism.  And  it's  free. 

Consultants;  Call  (401)  276-2101  for  information  on  how  you 
can  join  SND's  on-line  referral  data  base.  Special  member  rates. 

The  Society  of  Newspaper  Design 
1 29  Dyer  Street 
Providence,  Rl  02903-3904 

http://www.snd.org 
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MARKETING 


BY  DORI  PERRUCCI 


How  To  Succeed 
In  Classified 

Newspaper  classified  advertising  30-sec()nd  radio  spot,  seven  days  a  week,  on  tht 
revenue  rose  over  10%  in  19S>6  to  Gallery'  of  Homes  cable-TV  show.  The  paper 
$15.1  billion  —  and  is  up  1 1.4%  in  intends  to  offer  the  package  to  the  rental  mark( 
the  first  half  of  1997  —  but  there’s  In  California,  the  Sacramento  Bee  has  erodet 
little  room  for  comfort,  according  to  the  free-distribution  real  estate  magazine  Harm 


Newspaper  classified  advertising 
revenue  rose  over  10%  in  19S>6  to 
$15.1  billion  —  and  is  up  11.4%  in 
the  first  half  of  1997  —  but  there’s 
little  room  for  comfort,  according  to 

Tony  Marsella. 

Speaking  to  classified  managers  during  the 
recent  Newspaper  Association  of  America 
Classified  Conference  in  New  Orleans,  Marsella, 
NAA’s  vice  president  of  classified,  said  recruitment, 
real  estate,  automotive,  and  rental  advertising  —  all 
once  traditional  newspaper  categories  —  now 

increasingly  drive  their  own 
advertising  campaigns,  said 
Marsella. 

Boeing,  for  example, 
recently  launched  a  Web  site 
that,  with  “virtually  no  pro¬ 
motion,  no  solicitation  and  at 
no  cost,”  has  attracted  65,000 


It!  the  battle  for 
classipeiL 
success  stories 
involve 
expanded 
hoars,  neiv  real 
estate  lH>oks, 
nniltiniedia 
options 


In  the  past  year,  the 
National  Association  of 
Realtors  has  successfully 
restructured  its  national 
online  service  for  consumers 
and  now  offers  800,000  list¬ 
ings  that  are  comprehensive  and  easily  researched. 

Harmon  Publishing,  one  of  the  biggest  publish¬ 
ers  of  real  estate  listings  and  active  in  over  300 
metro  markets,  recently  expanded  to  launch 
Harmon  Autos. 

As  for  the  rental  market,  Marsella  referred  to  a 
panel  of  real  estate  rental  executives  who  bluntly 
criticized  newspaper  classified  departments  as 
their  least  favorite  resource. 

At  last  year’s  conference,  Marsella  challenged 
executives  to  solve  the  classified  advertising  “puz¬ 
zle”  in  imaginative  and  enterprising  ways.  I’his  year, 
he  reported  the  results  and  described  the  experi¬ 
ence  of  10  papers. 

These  included  Florida’s  Lakeland  Ledger,  which 
expanded  hours  of  operation  to  evenings  and 
weekends,  including  Sundays.  By  woridng  the 
phones  an  additional  28  hours  a  week,  the  paper 
generated  a  17%  increase  in  private  party  revenue. 

In  San  Antonio,  the  Express-News  began  offering 
real  estate  agents  a  four-part  package  that  includes 
a  display  ad  in  the  Saturday  Gallery  of  Homes,  fea¬ 
turing  a  photo  of  the  property  as  well  as  promo¬ 
tional  information;  a  10-line  classified  ad  on 
Sunday;  a  10-line  ad  on  Express-News  Online;  and  a 


30-second  radio  spot,  seven  days  a  week,  on  the 
Gallery'  of  Homes  cable-TV  show.  The  paper 
intends  to  offer  the  package  to  the  rental  market. 

In  California,  the  Sacramento  Bee  has  eroded 
the  free-distribution  real  estate  magazine  Harmon 
Homes  by  partnering  with  the  local  real  estate 
association  to  produce  a  new  publication  called 
Home  Quest. 

The  actions  of  these  newspapers,  and  many  oth¬ 
ers,  said  Marsella,  reflect  what  newspapers  can  do 
to  protect,  strengthen,  and  build  their  classified 
franchise. 

Branding  Aimed  At 
National  Advertising 

The  OMAHA  WORLETHERALD  wants  to  turn 
around  a  national  trend  with  its  brand  image  cam¬ 
paign,  launched  with  the  tag  line,  “See  what’s  in  it  for 
you  —  every  day.” 

“Our  biggest  competitor  today  is  people’s  time,”  said 
Dave  Griebel,  marketing  director,  and  the  fact  that  read¬ 
ers  believe  a  majority  of  their  news  comes  from  televi¬ 
sion.  “We  think  this  is  a  disturbing  trend.” 

The  campaign  has  the  ambitious  goal  of  eliminating 
chum,  estimated  by  Griebel  as  “probably  24%  of  the 
maricet." 

To  get  readers  to  open  the  paf)er  daily,  the  paper 
launched  a  multimedia  campaign,  which  includes  TV, 
billboards,  print,  and  radio. 

“We’re  doing  what  other  companies  do;  showing  we 
deserve  people’s  time  and  money,”  said  Griebel,  who 
joined  the  World-Herald  in  July  1S>96  from  the  market- 

I - 1  ing  department  of  First 

Tier  Financial,  a  finan¬ 
cial  services  company. 

“People  consume  a 
newspaper  just  like  any 
other  product.  We  need 
to  make  sure  we  are  top 
of  the  line,  because 
there  are  other  alterna¬ 
tives  out  there. 

“We’ve  built  a  strong  franchise  in  this  market,  but 
we  want  to  create  even  more  value.  This  is  a  very  suc¬ 
cessful  newspaper,  but  we  need  to  reinforce  [that] .  In 
this  day  and  age,  we  have  more  competitors  than  ever 
before,  so  it’s  important  for  people  to  understand  who 
we  are  and  what  they  can  expect  to  receive  from  us.” 

—  Dori  Perrucci 


See  What’s  In  It 

h)r\o\\—T(Hkty. 
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Herald  Remakes 
Ad  Department 

The  MIAMI  HERALD  has  restruc-  i 
tured  its  advertising  department  in  I 
an  effort  to  grow  revenues  in  a  changing  j 
market,  says  the  new  ad  chief.  Last  year,  \ 
sales  reached  $300  million. 

“If  we  can  meet  the  marketing  chal-  I 
lenges  here,  we  can  provide  a  model  for 
other  newspapers  an)und  the  countr),” 
said  Jeanie  Enyart,  who  joined  the 
Knight-Ridder  flagship  in  May  as  vice 
president  of  advertising,  fn)m  Knight- 
Ridder’s  Philadelphia  Inquirer.  “I  think 
Miami  is  the  way  America  will  kK)k 
down  the  n)ad.  It  s  a  wonderfully  diverse 
market.” 

In  Dade  County,  Enyart  pointed  out, 
the  largely  Hispanic  population,  about 
60‘X>,  includes  large  and  growing  num¬ 
bers  of  people  from  all  over  Latin 
America  and  the  C^aribbean,  and  four  lan¬ 
guages  are  widely  spoken.  “We  have  to 
solve  the  pn)blem  of  pnwiding  the  infor¬ 
mation  they  want,  and  in  the  language 
they  prefer.” 

'‘If  we  can  meet  the 
marketing  challenges 
here,  we  can 
provide  a  model  for 
other  newspapers 
around  the  countiy” 

With  the  exception  of  Marilyn 
Tanious,  who  t(X)k  over  as  classified  man¬ 
ager  after  leaving  the  Arizona  Republic 
in  August,  all  the  changes  are  internal,  a 
fact  Enyart  credits  with  creating  “a  real 
positive  feeling  that  people  arc  being 
promoted.” 

The  changes  include  her  decision  to 
take  “di.splay  majors  and  split  it  back  into 
national  and  retail.”  Enyart  moved  Raul 
Lopez,  previously'  online  and  internation¬ 
al  advertising  manager,  to  national  ad 
director.  In  addition,  she  expanded 
Donna  Sasser's  role  from  target  marketing 
director  to  oversee  north,  south,  and 
downtown  retail  offices  as  the  paper's 
new  retail  ad  director  “in  an  effort  to  add 
harmony  to  the  paper’s  retail  strategy." 

Enyart  added  responsibilities  where 
appropriate:  expanding  Vince  Caldevilla’s 
n)le  as  administrative  services  manager 
to  include  ad  production,  sales  support, 
sales  automation,  budgeting,  compensa- 
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tion,  reports  and  rating  to  improve  cus¬ 
tomer  service. 

The  director  of  the  Herald's  sister 
Spanish-language  daily,  El  Heraldo,  Cesar 
PizaiTo,  now  also  manages  the  Herald's 
daily  international  edition  and  Florida 
Marketplace,  a  shopper  inserted  into 
partner  publications  in  the  Caribbean 
and  Latin  America. 

Overall,  Kathy  Renbarger,  the  Heralds 


http://www.  mediainfo.com 


new  business  development  manager,  will 
coordinate  advertising  packages,  previ¬ 
ously  managed  separately.  They  include 
online  services,  special  sections,  alternate 
delivery,  coop  advertising,  and  events 
marketing. 

With  Renbarger’s  direction,  said 
Enyart,  the  packages  will  now  be  “cus¬ 
tom-fitted”  to  meet  the  needs  of  individ¬ 
ual  customers. 
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Local  Informatioii  on 
the  Net:  User  Demand, 
Content  Providers,  and 
Marketplace  Overview 

A  new  report  from  the 
Emerging  Technologies 
Research  Group  at  FIND/SVP 

Includes  profiles  of  every 
tn^or  player  in  the  local 
information  market. 

Available  Now  For 
$2295 

To  order,  call  Tom  Dahlin 
at  (800)  336 -4380  ext.  507 
or  www.mediainfo.com 


More  Than  18  Million 
Internet  Users  Are 
Searching  For 
Local  Information 

Do  you  have  what 
theyYe  looking  for? 


By  1998,  more  than  24  million  adults  will 
be  using  the  Internet  to  locate  local  news 
and  sports  information,  search  classifieds, 
browse  online  yellow  pages,  and  locate 
community  resources.  But  the  competition 
for  eyeballs  and  ad  dollars  will  be  fierce. 
Online  consumers  will  have  more  choices 
than  ever  before  and  will  not  necessarily 
stay  loyal  to  their  hometown  paper. 

Local  Information  on  the  Net  will  help  you 
identify  the  local  information  user  and 
provide  a  competitive  overview.  This  report 
will  tell  you  about: 

•  Usage  frequency 

•  Most  popular  content  categories 

•  Business  and  personal  users 

■  Online  classifieds 

■  Responses  to  advertising 

■  Opportunities  for  local  online  com¬ 
merce  and  enhanced  listings 

Local  Information  on  the  Net  is  based  on 
primary  research  including  interviews  with 
1,000  internet  users,  national  focus  groups, 
and  interviews  with  more  than  80  online 
publishers  and  content  providers. 


Knd/svps 


Vendors’ 

Appointments 

BERNIf  EGERT,  digital  printing  systems  project  named  vice  president,  newspapers  and  peritxlicals. 
manager  at  MAN  Roland  Druckmaschinen  AG,  was  Hired  in  1976  by  Data  Courier  to  manage  client 
appointed  marketing  department  manager  at  the  services,  MacLecxl  was  later  put  in  charge  of  the  UMI 
press  maker's  offices  in  Offenbach,  Germany.  He  subsidiary 's  new  pnxluct  development,  appointed 

joined  MAN’S  corporate  planning  operation  and  database  d(x:umentation  and  systems  manager  and 

“will  continue  to  look  after”  digital  printing  in  his  promoted  to  online  sales  and  database  licensing 
new  position,  according  to  the  company.  director.  Since  1993,  MacLecxl  has  served  as  director 

A  mathematician,  Egert  earlier  managed  develop-  of  electronic  sales  for  UMl’s  library'  markets, 
ment,  sales  and  service  in  the  telecommunications 

systems  software  industry,  including  positions  at  Freedom  System  Integrators  Inc., Wichita,  has  hired 

Thyssen,  Siemens  and  Northern  Telecom.  JOE  f1lAN€JS  as  regional  sales  manager  for  the 

western  U.S.  and  Canada.  In  20  years  of  system 

WENDY  DARLAND,  formerly  president  of  the  sales  to  newspapers,  Francis  has  worked  for  Harris, 

Xitron  subsidiary  of  Autologic  Information  Ca)mpugraphic,  Camex/DuPont  and  Advanced 

International  Inc.,  was  named  chief  financial  offi-  Technical  Solutions. 

cer  of  digital  type  font  developer  Bitstream  Inc.,  CHRISTINE  SIEFERS,  who  spent  four  years 

Cambridge,  Mass.  in  the  company’s  customer  support  division,  now 

assists  the  sales  and  marketing  departments  as  sales 
THOMAS  P.  LEISHMAN  rejoined  Garden  State  support  specialist. 

Paper  Co.  Inc.  as  paper  machine  manager  at  its 

Garfield,  N.J.,  recycled  newsprint  mill,  where  he  At  GMA,  Bethlehem,  Pa.,  PHHIP  JC  JONES  was 
began  his  career  in  1965.  promoted  from  systems  integration  manager  to 

In  1968,  Garden  State  transferred  Leishman  to  software  systems  director,  in  chaise  of  the  post- 

FSC  Paper  Co.,  Alsip,  111.,  where  for  the  next  20  he  press  systems  manufacturer’s  software  engineering 

served  as  newsprint  machine  superintendent.  In  group.  A  key  assignment  is  the  further  develop- 
1988  he  joined  Ponderay  Newsprint  Co.,  as  team  ment  of  the  SAM  packaging  and  distribution  con- 
manager  at  its  Usk,Wash.,  mill,  where  he  most  trol  program  originally  developed  by  the  Neu’  York 

recently  held  the  post  of  operations  manager.  Times  and  now  marketed  by  GMA. 

Before  joining  GMA  in  1994,  Jones  worked  for 

Promoted  at  UMI,  an  Ann  Arbor-based  Bell  &  Bendix  Automation  Research,  Acme-(Jeveland 

Howell  company,  were  fCENNETH  TILLMAN,  to  Systems  and  Caterpillar  Industrial, 

senior  vice  president,  information  partnerships,  and 

VALERIE  MacLeod,  to  vice  president,  strategic  Newspaper  packaging  and  distribution  software 
alliances.  supplier  Burt  Technologies  Inc.,  Evergreen,  Colo., 

Tillman  is  responsible  for  acquiring  distribution  appointed  LARRY  L.  FRAKES  as  national  sales 
rights  from  more  than  8,000  information  providers  manager.  Frakes  joined  Burt  after  a  32-year  career 
worldwide  and  expanding  online  distribution  of  at  the  Denver  Post,  where  he  worked  in  various 
that  information  by  developing  strategic  alliances  production  jobs  and  management  positions  and 
with  key  publishers  and  distributors.  MacLeod  is  in  was  production  manager  for  the  last  seven  years, 
charge  of  collaborating  with  those  information 

providers  to  distribute  UMI’s  content  to  corporate  Applied  Graphics  Technologies  Inc.,  New  York, 

libraries  and  knowledge  woikers’  desktops,  as  well  filled  two  new  positions  that  report  directly  to  vice 

as  working  with  publishers  to  seek  new  opportuni-  chairman  and  chief  operating  officer  Melvin  A. 
ties  to  distribute  content  within  their  organizations.  Ettinger.  National  accounts  sales  vice  president 
With  IJMl  since  197(),Tillman  was  vice  presi-  RICHARD  ROSANO  and  major  accounts  sales 
dent,  publisher  relations,  for  the  pa.st  five  years,  dur-  vice  president  TOM  COLLETTI  are  responsible 
ing  which  time  he  negotiated  licensing  agreements  for  expanding  AGT’s  digital  image  management 
with  Dow  Jones  &  Co.,  the  New  York  Times  Co.,  and  outsourced  facilities  management  services. 

London’s  Financial  Times,  the  Washington  Post,  Rosano  spent  the  past  six  years  managing  corpo- 

Time  Warner  and  Reed  Elsevier.  After  joining  UMI  rate  and  packaging  sales  for  Wace  USA.  Colletti 
as  fulfillment  manager,  he  rose  to  vice  president,  spent  20  years  at  Wace,  where  he  managed  its 
newspapers,  in  1986.  Two  years  later  he  was  advertising  and  publishing  sales. 


18  Editor  &  Publisher 


http;//www.  mediainfo.com 


August  30, 1997 


TECHNOLOGY 


GATF  InterTech 
Award  Winners 

OF  38  ENTRIES,  a  record  12  compa¬ 
nies  with  1 1  technologies  were  cho 
sen  to  receive  InterTech  Technology 
Awards  this  year  from  the  Ciraphic  Arts 
Technical  Foundation.  Among  the  win¬ 
ners  were: 

♦  Creo  Pnxlucts  Inc., for  its  large-format 
Renaissance  copy  dot  drum  scanner,  con¬ 
trol  console  and  verification  workstation 
for  creating  automatically  registered, 
cropped  and  aligned  digital  bitmaps  from 
prescreened  art: 

♦  Heidelberg  Prepress,  for  its  Linotype- 
Hell  Delta  technology  RIP  system  that 
contn)ls  PostScript  work  flows  while  pnv 
viding  data  integrity  and  predictable  per¬ 
formance,  combining  print  sp(H)ling.  OPI 
image  management,  Adobe  CPSI  raster 
image  pnK'es,sing,  trapping,  high-quality 
irrational  screening,  imposition,  pnxifing 
and  CIP  generation; 

♦  Polaroid  Graphics  Imaging,  for 
DryTech  thermal  film  (a  multilayer  car¬ 
bon-based  film  imaged  in  either  a  thermal 
imagesetter  or  platesetter  and  requiring 
no  wet  chemical  pnx;es,sing)  and  Fiber 
La,ser  for  thermal  imaging  (a  compact  and 
cool  fiber-optic  laser  able  to  image  ther¬ 
mal  film,  prtxifs  and  printing  plates  with 
10-micron  dot  size); 

♦  Lantana  Research  C-orp,,  for  the 
Crackerjack  Adobe  Acrobat  Exchange 
plug-in  to  control  PDF  output  to  high-end 
applications  —  specifically,  separation 
and  screening  control; 

♦  Heidelbet;g  Contiweb  BV,  for  its  labor- 
saving  FMR  fully'  automated,  zenxspeed 
splicer  with  camera-based  web-inspection 
system; 

♦  Pres,stek  Inc.,  for  the  noprocess,  no 
bake  Pearlgold  thermal  lithographic  CTP 
plate,  which  requires  no  intermediate 
cleaning  and  features  precise  and  consis¬ 
tent  “nanostructured '  layers. 

Year  2000 
Information 

IN  RESPONSE  TO  the  Seattle  Times'  call 
for  vendors  and  newspapers  to 
exchange  information  on  issues  related  to 
computer  systems  and  the  Year  2000,  Data 
Dimensions  Inc.  (www.data-dimensions. 
com)  offers  the  Internet-based  Interactive 
Vendor  Review. 

The  fee-based,  password-pnrtected  ser¬ 
vice  enables  sharing  of  knowledge  about 


pnxlucts  and  pnnides  a  bulletin  board 
where  vendors  can  pt)st  inftjrmation.  For 
information,  contacn  Kurt  Dahl,  informa¬ 
tion  technology  vice  president  at  the 
Seattle  Times. 

In  his  consulting  capacity  for  the 
Newspaper  As.s(xiation  of  America,  David 
R.  Lightfixrt  supplied  the  following  list  of 
the  Web  sites  of  organizations  dealing  with 
Year  2(KX)  Lvsues: 

♦  Atex  Media  Solutions  (atcTt.com) 

♦  Peter  de  Jager  (year20(X).com) 

♦  IBM  (ibm.com/y'ear2(XX)) 

♦  Information  Technology'  As.s(Kiation 
of  America  (itaa,org) 

♦  Mitre  Q)rp.  (mitre.org/research/y’2k) 

♦  Software  Prcxluctivity  Research 
(spr.com) 

♦  System  Integrators  Inc.  (sii.com) 

Al,so,  the  Gartner  Group  (http://gart- 

ner.com)  and,  for  legal  issues,  Williams 
Mullen  ('-hristian  &  Dobbins  (www.y'2k. 
com). 

Newsprint  Numbers 

U  S.  DAILY  NEWSPAPERS  consumed 
751, (XX)  metric  tons  of  newsprint 
last  June,  5.2%  more  than  a  year  earlier, 
according  to  the  Newspaper  As.s(K'iation 
of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  939,0(X)  tons,  repre¬ 
senting  a  38-day  supply;  a  10.1%  decline 
from  the  1,044,(XX)  tons  (44  day.s)  in  June 
1996. 


San  Antonio  Names 
Three  Managers 

The  SAN  Antonio 
Express-News 
promoted  three  pn> 
duction  managers. 

Allen  Halbardier, 
formerly  newsprint 
manager,  was  named 
newsprint/lab  man¬ 
ager.  A  22-y'ear  veter¬ 
an  of  the  Express- 
Neti’s,  he  now  .super¬ 
vises  the  newsprint  department's  auto¬ 
mated  guided  vehicle  system,  Abitrol 
paper-management  system,  external 
newsprint  warehouses  and  quarterly 
new.sprint  wa.ste  report  for  the  NAA. 

A.ssistant  pressnx)m  manager  for  the 
past  two  years,  Ciary'  Ricks  now  manages 
the  pressnxjm.  The  18-year  employee 
participated  in  the  installation  and  start¬ 
up  of  the  pajjer's  Goss  ('.olorliner  presses. 

Halbardier  and  Ricks  both  trained  at 
Goss  and  at  Champion  International's 
pulp  and  paper  technology  sch(X)l. 

Advertising  systems  manager  Nina 
Bnx)ks  was  appointed  director  of  tech¬ 
nology  and  prepress.  In  1996,  Brooks 
received  the  Hearst  Newspaper  Eagle 
Avv'ard  for  contributions  to  digital  and 
pagination  technology'  for  the  Express- 
News  advertising  and  marketing  depart¬ 
ment. 


Manufactured  to  Print 
Lasting  impressions. 


Quality  craftsmanship.  Quality  service.  Quality  prices.  24-hour  emergency 
service.  Dauphin  Graphic  Machines  delivers  what  you  wanL  when  you  want  it 
For  ahnost  25  years,  our  reputation  for  delivering  what  our 
customers  want  has  made  us  the  “single  width  specialists.” 

Find  out  more  about  Dauphin 

Graphics  today.  imiiwi  IS  ‘  I  dw430 


Da^ttl  G^'aplK  MaettiBS,  he. 

P.O.  Box  573 

ElizabethviUe,  P.\  17023 

Toll  fYee  800-346-61 19  Fax  800-648-0213 

(717)362-3243  Fax  (717)  362^165 


Nina  Brooks 
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STRANGE  MIX:  WEB  SITES  AND 
JOINT  OPERATING  AGREEMENTS 


Odd  things  happen  when  online  editors  must  abide  by 

restrictions  designed  for  competing  print  newspapers 


by  Steve  Outing 


Las  Vegas, 
each  of  the  two 
JOA  newspapers 
has  a  Web  site. 
Meanwhile,  the 
JOA  itself 
maintains  a 
Web  site.  Online 
editors  are 
hobbled  by’ 
seemingly  nutty’ 
restrictions  on 
their  use  of 
news,  ads  and 
promotions. 


Outing  writes  the  Stop 
the  Presses!  column  for 
H&P’s  MediaINFO.com 
Web  site. 


The  Joint  Operating  Agreements  GOAs)  that  print 
newspapers  have  come  to  take  for  granted  in 
many  markets  are  having  an  unexpected  negative 
effect  on  some  of  those  publications’ Web  sites. 

JOAs,  which  allow  two  newspaper  companies  to  cooperate  in  the  same  market,  impose  some- 
times-bizarre  restrictions  about  how  managers  and  editors  of  either  newspaper  company  can  use 
news  content,  classifieds  and  display  ads  outside  the  JOA  structure.  But  as  newspapers  develop 
online  ventures, JOA  newspapers  find  themselves  at  a  peculiar  disadvantage,  because  reusing  exist¬ 
ing  editorial  and  ad  content  from  the  print  side  is  sometimes  prohibited  by  the  terms  of  the  JOA. 

So,  just  as  they  face  .serious  threats  from  new  Internet  “City  Guide”  competitors  in  their  local 
markets,  some  online  newspapers  are  unable  to  respond  aggressively  because  of  a  JOA  document 
written  before  the  advent  of  “new  media.” 

Two  newspapers,  three  isolated  Web  sites 

The  JOA  in  Las  Vegas,  Nev.,  is  a  classic  example.  The  Las  Vegas  Sun.  an  afternoon  paper  with  a 
circulation  of  38,000,  and  the  Las  Vegas  Review-Journal,  a  morning  paper  with  160,0(X)  circulation, 
are  part  of  a  JOA  written  in  1990  and  not  set  to  expire  until  2049.  Intensely  competitive,  the  news¬ 
papers  operate  separate  editorial  staffs,  but  share  common  production  facilities  and  advertising 
operations.  As  with  most  JOAs,  classified  and  display  ads  are  sold  by  the  JOA  arm  and  may  be 
placed  in  both  newspapers  —  with  the  respective  publishers  each  getting  a  share. 

The  5im’s  Vegas  Deluxe  Web  site  has  a  staff  of  12  people  headed  by  general  manager  Bry  an  Alli- 
son.The  Review-Journal  Web  site  employs  a  staff  of  only  three,  headed  by  online  manager  A1  Gibes. 
The  JOA  arm  operates  its  own  Web  site  with  its  own  Webmaster  and  Internet  ad  salesperson. 

Perhaps  the  oddest  thing  about  this  online  setup  is  the  papers’ classified  ads.  The  JOA  Web  site 
houses  the  classifieds  and  real  estate  ads  plus  JOA-produced  content,  such  as  special  sections  that 
run  in  print  in  both  publications.  ITie  JOA  Internet  salesperson  sells  online  ads  only  to  the  JOA  site, 
but  cannot  sell  for  either  newspaper  site. 

Gibes  of  the  Review-Journal  says  when  his  site  launched,  company  lawyers  advised  him  not  to 
link  directly  to  the  JOA  classifieds  site;  however,  it  was  OK  to  refer  to  it  by  publishing  the  URL,  but 
it  could  not  be  a  hypertext  link.  To  do  otherwise  would  have  violated  terms  of  the  JOA.  This  situa¬ 
tion  lasted  about  four  months  before  company  executives  decided  that  Gibes  could  link  to  his  own 
paper’s  classifieds. 

At  the  Sun,  to  this  day  the  Web  site  does  not  link  to  or  even  mention  its  own  clas.sifieds.  Allison 
says  this  is  one  of  his  greatest  frustrations,  and  he  would  like  to  publish  the  paper’s  classifieds  on 
the  Sun  site.  (continues) 
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WHAT  YOU  NEED  TO  KNOW  ABOUT 

PUSH  TECHNOLOGY  and  E-COMMERCE 

2  NEW  EDITOR  &  PUBUSHER 
RESEARCH  REPORTS 

Available  September  1st 


DIGITAL  DEUVERY  OF  NEWS: 

A  HOW-TO  GUIDE  FOR  PUBUSHERS 

An  Executive  Report  on  "Push"  Technology 
Models  and  Revenue  Strategies 

.  By  Steve  Outing  &  Heidi  Anderson 


Although  it  is  widely  written  about,  "push"  delivery  of  news  from  Web 
sites  is  a  complicated  process.  Instituting  digital  delivery  services  from 
your  news  Web  site  involves  a  broad  array  of  technical  issues  and 
strategic  decisions.  This  report  is  designed  to  assist  top  managers  at 
newspapers  and  other  publishing  companies  in  understanding  exactly 
how  various  kinds  of  "push"  systems  v;ork  as  well  as  how  they  can  be 
used  to  create  another  news-related  online  reader  service  and  revenue 
stream. 


E-COMMERCE  AT  YOUR 
PUBLICATION'S  WEB  SITE 

An  Executive'  Guide  to  Systems, 
Strategies  and  Challenges 

By  B.G.  Yovovich 


Electronic  commerce  -  the  act  of  conducting  sales  and  direct  financial 
transactions  over  the  Internet  -  is  widely  viewed  as  one  of  the  key  com¬ 
ponents  of  any  Web  publisher's  long-term  revenue  plans.  This  report 
provides  a  nuts-and-bolts  explanation  of  the  complex  and  rapidly- 
changing  technologies  of  e-commerce  as  well  as  a  detailed  overview  of 
the  systems  and  strategies  currently  being  used  to  support  such  activi¬ 
ties  at  publishing  and  product  marketing  Web  sites. 


INCLUDES: 

•  Delivery  and  Revenue  Models 

•  How  to  Push:  Some  Practical  Advice 

•  Understanding  Market  Realities 

•  Outsourcing  Your  Delivery  Workload 

•  Technical  Advice  from  a  Push  Guru 

•  Profiles  of  Companies  Currently  Delivering 

News  with  Different  Push  Models 

-  After  Dark  Online 

-  AirMedia 

-  Digital  Bindery 

-  Email  Channel 

-  Nando.net/  News  Watcher 
...and  more 

INCLUDES: 

•  The  State  of  E-Commerce  Today 

•  Critical  Considerations  for  Publishers 
•Technical  Issues: 

-  Outsourcing  E-Commerce  Functions:  Pros  and  Cons 

-  Secure  Electronic  Transactions  (SET)  protocol 

-  Online  Privacy  and  the  Open  Profiling  Standard  (OPS) 

•  Anticipating  Rapidly  Changing  E-Commerce  Trends 

•  The  Rrst  Steps  for  E-commerce  Planning  and 

Implementation. 

•  E-  Commerce  Facts  and  Figures 

•  Examples  of  current  E-Commerce  Activities 

•  Major  Players  of  the  E-Commerce  Industry 
...and  more 


MUST-READS  FOR  WEB 
PUBUSHING  EXECUTIVES! 
ORDER TODAY 

□YES!  Send  me  a  copy  of  E-COMMERCE  AT  YOUR 
PUBUCATION’S  WEB  SHE  at  $279*. 

□YES!  Send  me  a  copy  of  OmAL  DEUVERY  OF  NEWS  atSlW. 

□YES!  Send  me  a  copy  of  BOTH  E-COMMERCE  AT  YOUR 

PUBUCATION'S  WEB  SITE  AND  OmAL  DEUVERY  OF  NEWS 

at  the  special  combined  price  of  $475*. 

□  Check  enclosed.  Bill  my  □AMEX  □MC  □Visa 

Card  #■. _ 

Exp.  date: _ Signature: _ 


Name _ 

Company _ 

Address _ 

City _ 

State/Province _ Zip/Postcode _ 

Phone _ Fax _ 

*$US  drawn  on  US  bank  only.  Make  checks  payable  to  Editor  &  Publisher.  NY.  CA.  DC,  OH  and  Canada  please 
add  appropriate  sales  tax  International  deliveries  outside  the  U.S.  or  Canada  add  $25  for  delivery  and  handling. 

MAIL  Editor  &  Publisher,  11 W.  19th  St,  NY,  NY  10011-4234.  FAX:  (212)  929-1894 
FOR  RUSH/OVERNIGHT  DELIVERY,  CALL  (212)  675-4380,  EXT.  510 
PLACE  YOUR  ORDER  ON  OUR  WEB  SITE:  www.mediainfo.com 
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In  Short 


FARTS,  SNORES,  BELCHES 

and  other  bodily  functions 
are  the  subjects  of  a  new 
children's  Web  feature  by 
New  Jersey  Online.  In  the 
latest  effort  by  newspaper 
publishers  to  attract  a 
younger  generation  to 
their  Web  sites,  the  Star 
Ledger  has  launched  "Your 
Gross  and  Cool  Body," 
which  enables  young  Web 
surfers  to  play  audio  files 
of  burps,  sneezes,  vomit¬ 
ing  and  the  rest.  The  site, 
which  focuses  on  such 
topics  as  "why  humans 
poop,"  intends  to  expand 
into  other  promising  infor¬ 
mation  areas  such  as  "dan¬ 
druff,  eye  gunk,  earwax, 
pus,  stinky  pits  and  zits." 
Hey,  don't  wait,  bookmark 
this  one  now: 
www.nj.com/yucky 


AOL,  THE  ACCESS  CHAMP 

Despite  all  the  Internet 
Service  Providers  (ISPs) 
that  offer  Internet  con¬ 
necting  services,  38  per¬ 
cent  of  the  millions  of 
Americans  who  access  the 
Net  from  home  do  so 
through  America  Online, 
according  to  the  latest 
report  from  PC  Meter.  The 
much-touted  Microsoft 
Network  (MSN),  it  turns 
out,  services  a  bare  4  per¬ 
cent  of  home  access  traf¬ 
fic.  The  findings  suggest 
AOL  is  in  a  particularly 
powerful  position  in 
terms  of  its  ability  to 
deliver  a  huge  online  con¬ 
sumer  audience  to  adver¬ 
tisers. 


The  Sun  has  made  a  serious  commitment 
and  a  major  investment  in  its  new  media  oper¬ 
ation,  and  has  faster  servers  and  better  equip¬ 
ment  than  the  understaffed  JOA  online  opera¬ 
tion.  Allison  says  he’s  even  considering  creat¬ 
ing  his  own  online  classifieds  section  for 
Vegas  Deluxe,  or  partnering  with  a  local  clas¬ 
sifieds  publication,  or  “shopper” 

No  ads,  please 

Likewise,  Web  display  ads  are  a  point  of 
JOA  contention.  Gibes  points  out  that  the 
Review-Journal  Web  site  has  no  banner 
advertising  because  company  attorneys  early 
on  worried  that  having  advertisers  on  the  site 
would  violate  the  JOA  contract.  At  the  Sun, 
they’re  taking  a  more  aggressive  —  yet  still 
cautious  —  approach  and  are  hiring  an  ad 
sales  staff  just  for  the  Sun  site. 

Allison  bemoans  the  JOA  restriction  that 
forces  him  to  “start  from  scratch”  in  assem¬ 
bling  a  sales  force,  since  he  can’t  leverage  the 
existing  print  sales  force  to  also  sell  online  ads 
as  a  package  with  print  ads. 

Post  no  breaking  news 

Lawyers  for  the  companies  and  JOA  also 
disagree  on  using  editorial  content  on  the 
papers’  respective  Web  sites.  A  major  bone  of 
contention  for  Gibes  is  that  he  can’t  post  to 
the  Web  any  news  from  the  print  reporting 
staff  until  3  a.m.  —  an  extremely  frustrating 
situation  when  breaking  news  occurs.  Gibes 
admits  he  has  bent  the  rules  a  few  times  in 
getting  news  on  the  site  prior  to  the  3  a.m. 
deadline,  but  says  he  is  “being  very  cautious” 
so  as  not  to  violate  JOA  terms. 

Don't  promote  too  much 

Allison  says  promoting  the  Web  sites  in 
print  is  also  a  problem.  Because  of  the  JOA, 
the  Sun  gets  a  certain  allotment  of  “house 
ads”  it  can  use.  Unlike  non-JOA  papers,  it 
can’t  just  put  in  a  promo  ad  for  its  Web  service 
any  time  it  wants.  That  can  make  it  difficult  to 
participate  in  things  like  New  Century  Net¬ 
work,  which  requires  a  minimum  level  of  pro¬ 
motion  in  print  in  order  for  a  newspaper  to 
participate.  To  boost  visibility  of  Vegas 
Deluxe,  Allison  has  embarked  on  a  print 
advertising  campaign  that  promotes  the  site 
with  paid  ads  in  other  publications,  as  well  as 
online  promotions. 

Both  Allison  and  Gibes  express  their  frus¬ 
tration  at  the  situation,  but  .say  that  over  time 
they  are  hopeful  company  lawyers  can  come 
to  an  agreement  that  will  allow  both  papers 
to  build  successful  online  brands.  Gibes 
hopes  both  sides  will  soon  be  permitted  to 
sell  online  advertising,  and  he  expects  the 
restrictions  about  advance  publishing  of 
newspaper  editorial  content  to  be  worked 
away  over  the  next  year. 


t 


Net  Alliances 

CROSS-MEDIA 
WEB  PROMOTION 
IN  BOSTON 

Newspaper,  TV  &  software  firm 

by  Hoag  Levins 

In  an  unusual  cross-media  advertising 
venture,  Boston’s  WCVB-TV  and  the 
Boston  Herald  have  joined  with  the 
Internet  software  firm  PrimeNetiX  to  simulta¬ 
neously  promote  the  Cablecars.com  automo¬ 
tive  advertising  site  to  TV  and  newspaper 
audiences  throughout  the  Boston  region. 

The  new  auto  megasite  competes  head  to 
head  against  the  online  auto  “Dealer  Locator” 
feature  of  the  Boston  Globe’s  boston.com. 

PrimeNetiX’s  Cablecars.com  lists  thou¬ 
sands  of  used  and  new  vehicles  offered  by 
more  than  35  New  England  auto  dealerships 
as  well  as  cars  being  offered  by  individual  sell¬ 
ers  through  the  Herald.  Visitors  to  Cable- 
cars.com  also  can  shop  for  automotive  prod¬ 
ucts  and  services,  including  tires  and  insur¬ 
ance. 

WCVB-TV  has  a  direct  “hot  link”  to  Cable- 
cars.com,  exposing  that  site’s  classified  adver¬ 
tisers  to  the  TV  site’s  high  levels  of  traffic.  At 
the  same  time,  all  visitors  to  Cablecars.com 
encounter  a  prominent  link  to  the  Herald’s 
Web  site,  which  links  its  own  visitors  back  to 
Cabiecars.com.  In  addition,  the  Herald  has 
linked  its  Jobfind.com  online  employment 
classifieds  service  to  the  Cablecars  site. 

The  Herald  has  been  working  with 
PrimeNetiX  since  November,  1996,  when  it 
began  offering  online  private-party  classifieds 
for  $20.00  through  its  Web  site,  bostonher- 
ald.com/cablecars.  A  photo  of  the  car  can  be 
included  in  the  online  classified  at  no  addi¬ 
tional  charge.  The  Herald  and  WCX'B-TV,  an 
ABC  affiliate,  have  now  each  become  one- 
fourth  equity  partners  in  PrimeNetiX. 

PrimeNetiX,  which  created  the  Cable- 
cars.com  site,  was  formed  in  May  1996,  by 
Prime  Communications,  New  England’s 
largest  advertising  agency  specializing  solely 
in  automotive  clients,  and  Synetics  Corp.,  a 
software  systems  integration  company. 

♦  www.cablecars.com/ 

♦  www.wcvb.com/ 

♦  www.bostonherald.com/ 

♦  www.boston.com.autos/ 


Levins  is  the  editor  of  the  MediaINFO.com 
Web  site,  magazine  and  Weekly  Section. 
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by  David  Noack 


Weekly 


Cyber  Wires 

THE  "OTHER"  WIRE 
SERVICE  GOES  ONLINE 

United  Press  International  launches  UPLcom 


In  a  move  involving  as  much  symbolism 
as  substance,  United  Press  International 
—  the  “other”  wire  service  —  finally 
launched  a  Web  site  in  mid-August. 

The  hastily  constructed  UPI.com  is  cur¬ 
rently  more  about  promotions  and  sales  than 
news,  but  that  will  be  changing  soon,  UPI 
officials  say.  Over  the  next  month,  they  plan 
to  add  hourly  audio  and  text  news  feeds. 
A  virtual  gallery  of  UPI  Newspictures  will 
also  be  available  for  sale  on  the  site  starting 
Sept.  8. 

“When  I  arrived  here  and  learned  we 
didn’t  have  a  Web  site,  I  was  astonished,”  said 
new  UPI  chief  executive  officer  James 
Adams.  “Clearly  we  needed  to  move  into  that 
very  aggressively  and  have  done  so,”  said 
Adams,  who  intends  to  write  a  monthly  col¬ 
umn  that  will  be  posted  on  UPI.com. 

Adams,  who  was  named  to  the  top  post  in 
June,  was  formerly  the  Washington  bureau 
chief  for  the  Sunday  Times  of  London.  His 
appt)intment  was  billed  as  part  of  a  strategic- 
reorganization  and  ref(K:using  of  UPI.  He  said 
the  online  offering  is  part  of  a  move  to  not 
only  promote  UPI,  but  also  show  the  staff  and 
employees  that  the  beleaguered  news  service 
is  headed  in  a  new,  dynamic  direction. 

The  AP  Web  site  is  boring' 

“My  feeling  about  (the  site)  is  that  it  should 
be  an  exciting,  fun  place,”  said  Adams.  “If  you 
go  to  the  AP  Web  site,  it’s  the  most  boring  in 
the  world.  Why  would  we  want  to  replicate 
that?  I’m  trying  to  move  UPI  into  a  different 
age  for  a  different  generation,  and  the  Web  site 
is  the  flagship  of  that.” 

In  keeping  with  that  spirit,  the  UPI  site 
currently  includes  such  sections  as  “UPI 
(Catwalk,”  offering  high-fashion  photos  from 
Paris;  “Grunge,”  a  section  of  news  of  interest 
to  total  slackers;  “Aliens  and  Elvis,”  featuring  a 
UPI  photo  retrospective  of  Presley’s  life  as 
well  as  a  galler)'  of  photos  from  the  recent 
gathering  of  UFO  buffs  in  Roswell,  N.M.;  and 
“UPI  Trip  to  Mars,”  including  a  surprisingly 
fast-loading  gallery  of  photos  of  Mars  taken 
from  the  Hubble  space  telescope  as  well  as 
by  the  July  Pathfinder  probe  to  the  planet’s 
surface. 


Another  section,  "What’s  Cool  &  What’s 
Hot,”  f(K:uses  on  entertainment.  It  has  an  illus¬ 
trated  report  about  the  sold-out  concerts  of 
Fleetwood  Mac’s  first  tour  in  10  years,  as  well 
as  UPI  photos  of  the  Rolling  Stones  posing 
beneath  the  Brtxtklyn  Bridge  to  kick  off  their 
“Bridges  to  Babylon”  tour  that  begins  Sept.  23 
in  Chicago. 

Extensive  news  features 

Some  .sense  of  where  UPI  ultimately 
intends  to  go  with  its  Web  site  strategy  can  be 
found  in  the  section  heads:  “Business  News,” 
“Exclusives  and  Scoops,” “Media  Buzz,”“Morn- 
ing  News,”  “Religion  News,”  “Spanish  News,” 
“Sports,”  and  "Tip  Us  Off.” 

Also  in  the  works  for  UPI.com  is  an  audio 
feed  that  will  allow  visitors  to  click  on  an  icon 
to  hear  one-minute  headlines  from  UPI  Radio 
Network.  In  order  to  listen,  users  will  need  to 
download  and  install  a  free  RealAudio  player 
fn)m  Progressive  Networks.  In  additit)n,  there 
will  be  a  section  of  UPI  exclusive  stories,  fea¬ 
tures  and  columns. 

Celebrating  the  'Unipressers' 

A  key  difference  between  UPI.com  and 
other  media  Web  sites  is  its  celebration  of  its 
own  employees  —  called  Unipressers.  A  site 
photo  gallery  documents  Unipressers  at  work 
and  play.  There  are  several  pages  devoted  to 
photos  from  UPl’s  90th  anniversar>'  celebra¬ 
tion  in  June.  And  there’s  a  tribute  to  UPI 
White  House  bureau  chief  Helen  Thomas, 
who’s  covered  Presidents  Kenneth'  through 
Clinton. 

UPI’s  Webmaster  is  Diane  Burr,  a  two-time 
Unipresser  who’s  also  assistant  general  man¬ 
ager,  and  manager,  special  projects. 

“I  think  this  Web  site  says  more  about  UPI 
and  Unipres.sers  —  the  people  who  work 
here  —  than  anything  we’ve  put  out  since 
E.W  Scripps  founded  the  company  90  years 
ago.  It  shows  that  we’re  hip,  cutting  edge  and 
the  type  of  news  organization  you  want  to  do 
business  with.  We  want  to  get  the  word  out 
that  there  is  an  alternative,”  said  Burr. 


Noack  is  associate  editor  of 
MedialN'FO.com. 


In  Short 


ONLINE  TV  COMMERCIALS 

is  a  curious  new  feature 
on  the  Philadelphia 
Inquirer  and  Daily  News' 
Web  site.  Philadelphia 
Online  is  now  offering 
advertisers  the  chance  to 
use  their  TV  commercials 
as  Web  site  ads.  The  first, 
a  30-second  TV  spot  for  a 
local  BMW  dealer,  went 
up  in  August.  It  automati¬ 
cally  launches  and  plays 
when  properly  equipped 
visitors  enter  the  "Video 
Auto  Review"  section  of 
the  Web  site.  Video  is 
also  being  added  to  the 
site's  news  sections. 
www.phillynews.com 


LIKE  MANY  NEWSPAPERS, 

the  Internet  directory, 
BigBook,  is  now  selling 
Web  page  production  ser¬ 
vices  to  local  business 
advertisers.  Recent 
surveys  have  found  that 
Web  page  creation  services 
are  often  the  most  prof¬ 
itable  part  of  many  news¬ 
papers'  online  services. 
Now,  those  publications 
will  compete  with  a 
national  online  yellow 
pages  directory  that 
offers  the  same  service  to 
local  businesses  for  $25.00 
a  month.  Included  is  Web 
page  make  up,  hosting  and 
automatic  links  to  the 
advertiser's  listing  in  the 
BigBook  online  directory. 
Each  business  receives  its 
own  URL  which  is  also 
directly  accessible  from 
outside  BigBook. 
www.bigbook.com 
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Ad  Inches  in  Selected  National  Categories* 

Jan.-Jun.  1997  -  Full  Run  ROP,  excluding  preprints 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Factory 

Automotive 

Banks 

Computers  ft 
Software 

Credit 

Cards 

Food  ft 
Household 

Hotels  ft 
Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travel  ft 
Tourism 

Utilities  ft 
Comms 

1  New  Yori(  Times 

220,948 

15,048 

2,827 

8,583 

14,547 

20,252 

3,897 

1,048 

4,269 

2,039 

12,274 

86,998 

3,984 

45,182 

2  Los  Angeles  Times 

237,187 

8,628 

29,320 

8,497 

13,558 

10,553 

1,155 

1,571 

4,493 

5,134 

5,185 

119,946 

3,574 

25,573 

3  Washington  Post 

144,725 

8,907 

27,809 

6,689 

26,618 

6,153 

1,184 

511 

3,733 

2,009 

3,571 

25,071 

2,874 

29,596 

4  New  York  Daily 

News 

85,412 

6,543 

3,365 

5,613 

10,805 

1,393 

14 

280 

2,088 

2,924 

541 

29,089 

2.177 

20,580 

5  Chicago  Tribune 

128,414 

9,625 

21,707 

8,638 

12,560 

9,083 

1,022 

1,349 

5,647 

2,476 

2,878 

27,430 

2,401 

23,598 

6  Newsday 

113,392 

4,114 

9,567 

7,715 

38,457 

1,720 

168 

379 

641 

3,197 

1,549 

24,835 

4,243 

16,807 

7  Houston  Chronicle 

87,877 

7,444 

15,840 

376 

6,995 

3,222 

518 

513 

919 

2,591 

2,718 

21,151 

1,021 

24,569 

8  San  Francisco 

Chronicle 

96,264 

5,698 

8,263 

2,108 

9,619 

11,186 

1,533 

1,365 

4,468 

3,145 

2,081 

29,110 

1,794 

15,894 

9  Chicago  Sun-Times 

75,607 

6,285 

8,481 

8,517 

9,192 

1,155 

30 

1,284 

4,642 

739 

448 

21,890 

1,421 

11,523 

10  Dallas  Morning 

News 

95,946 

6,698 

8,983 

1,286 

11,536 

5,475 

961 

812 

5,431 

1,887 

3,070 

20,558 

2.410 

26,839 

11  Phoenix  Arizona 

Republic 

87,711 

6,141 

13,545 

2,086 

6,292 

3,660 

194 

706 

2,901 

10,185 

1,684 

17,368 

1,470 

21,479 

12  Boston  Globe 

130,715 

8,370 

8,685 

6,568 

14,802 

9,466 

1,182 

1,254 

13,589 

4,838 

5,762 

24,997 

4,493 

26,709 

13  New  York  Post 

80,558 

3,645 

1.964 

5,731 

11,809 

555 

14 

105 

3,892 

2,281 

1,037 

21,201 

13.423 

14,901 

14  Philadelphia 

Inquirer 

100,463 

6,322 

5,100 

10,858 

22,499 

6,634 

631 

483 

2,955 

4,025 

1,622 

22,532 

939 

15,863 

15  Newark  Star-Ledger 

105,535 

7,126 

9,164 

10,773 

25,538 

638 

287 

717 

2,783 

8,144 

1,934 

14,345 

2,281 

21,805 

16  Cleveland  Plain 

Dealer 

66,813 

4,364 

5.856 

6,597 

16,360 

504 

0 

727 

916 

6,056 

1,856 

13,118 

584 

9,875 

17  San  Diego  Union- 

Tribune 

98,223 

2,368 

18,629 

2,868 

9,868 

2,019 

754 

134 

2,452 

4,743 

2,033 

20,852 

1,320 

30,183 

18  Detroit  Free  Press 

46,953 

2,226 

10,053 

1,024 

2,919 

4,322 

112 

413 

918 

0 

703 

16,232 

730 

7,301 

19  St.  Petersburg  Times 

46,239 

1,111 

6.307 

1,707 

11,723 

593 

0 

609 

649 

707 

2,411 

7,558 

1.914 

10,950 

20  Miami  Herald 

79,546 

3,770 

7,336 

1,898 

16,405 

1,526 

906 

945 

1,584 

2,213 

2,122 

17,720 

3,090 

20,031 

NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Top  20  Sunday  Newspapers 

Factory  Computers  ft  Credit  Food  ft  Hotels  ft 

Automotive  Banks  Software  Cards  Hoosekold  Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travel  ft 
Tourism 

Utilities  ft 
Comms 

1  New  York  Times 

183,588 

11,571 

13,965 

8,033 

6,363 

1,147 

2,849 

1,091 

27,491 

640 

11,883 

41,305 

45,906 

11,344 

2  Los  Angeles  Times 

124,296 

7,955 

9,454 

1,386 

5,422 

514 

128 

1,237 

25,309 

632 

2,577 

33,055 

25,618 

11,009 

3  Washington  Post 

58,797 

4,553 

3,201 

1,257 

8,274 

524 

376 

0 

9,112 

409 

1,958 

8,217 

15.118 

5,798 

4  Chicago  Tribune 

102,272 

6,391 

13,492 

6,842 

2,979 

883 

185 

10 

14,518 

480 

1,952 

10,392 

28,041 

16,107 

5  Philadelphia 

Inquirer 

75,471 

3,470 

3,038 

5,921 

16,703 

574 

297 

556 

8,821 

2.493 

1,712 

7,385 

17,871 

6,630 

6  New  York  Daily 

News 

44,573 

2,962 

840 

1,825 

1,338 

273 

0 

51 

9,304 

695 

336 

9,368 

10,068 

7,513 

7  Dallas  Morning 

News 

67,414 

5,071 

1,925 

688 

7,203 

737 

17 

114 

8,472 

1,495 

1.752 

7,102 

18,183 

14,655 

8  Detroit  News  &  Free 

Press 

46,375 

5,131 

10,483 

893 

2,074 

406 

32 

62 

3,249 

124 

529 

5,776 

11,302 

6,314 

9  Boston  Globe 

104.175 

5,152 

9,724 

3,567 

13,090 

1,199 

253 

21 

18,393 

1,885 

1,345 

7,202 

28,405 

13,939 

10  Houston  Chronicle 

46,546 

4,702 

1,583 

200 

5,268 

918 

132 

60 

4,101 

1,124 

1,381 

5,412 

13,104 

8,561 

11  Atlanta  Journal 

Constitution 

61,897 

3,769 

4,963 

2,461 

4,227 

1,086 

17 

128 

5,965 

418 

1,832 

6,598 

23,580 

6,853 

12  Minneapolis  Star 

Tribune 

51,279 

2,476 

3,453 

560 

5,448 

400 

0 

338 

10,806 

968 

2,458 

5,219 

14,367 

4,786 

13  Newsday 

58,153 

2,577 

3,040 

2,744 

7,039 

480 

60 

0 

11,636 

609 

330 

8,399 

18,525 

2,714 

14  San  Francisco 

Examiner  8i 

Chronicle 

68,256 

5,153 

2,930 

364 

2,368 

888 

32 

749 

18,854 

502 

1,612 

7,926 

19,312 

7,566 

15  Newark  Star-Ledger 

78,905 

3,617 

5,609 

4,486 

18,350 

133 

15 

44 

14,663 

1,795 

1,950 

3,902 

22,250 

2,091 

16  Phoenix  Arizona 

Republic 

68,685 

4,390 

4,012 

644 

5,784 

666 

232 

329 

14.188 

11,484 

1,804 

4,810 

11.375 

8,967 

17  St  Louis  Post- 
Dispatch 

36,218 

2,908 

4,850 

377 

3,913 

135 

6 

22 

4,910 

567 

813 

4,060 

8,111 

5,546 

18  Cleveland  Plain 

Dealer 

49,239 

1,821 

2,979 

1,868 

7,105 

484 

0 

640 

1,972 

5,085 

768 

4,151 

15,490 

6,876 

19  Seattle  Times/Post- 
Intelligencer 

55,188 

4,659 

1,594 

105 

4,271 

687 

0 

219 

5,272 

733 

1,338 

6,705 

23,535 

6.070 

20  Miami  Herald 

42,085 

2,935 

3,903 

792 

4,757 

0 

0 

44 

5,446 

323 

965 

5,905 

13,698 

3,317 

'Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Mar.  31, 1997. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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Ad  Inches  in  Selected  Retail  Categories* 

Jan.-Jun.  1997  -  Full  Run  ROP,  excluding  preprints 


r~  —  -  . 

NEWSPAPER 

TOTAL 

Apparel  8i 
Accessories 

Auto  Supply/ 
Repair 

Top  20  Daily  Newspapers 

Books  &  Building  Computer  Consumer  Department  Discount 
Stationery  Materials  Stores  Electronics  Stores  Stores 

Drug 

Stores 

Food 

Stores 

Furniture  & 
Accessories 

Jewelry 

Stores 

Office  Supply 
Stores 

Sports  & 

Toys 

1  New  York  Times 

178.032 

16,875 

15 

5,558 

358 

22,687 

13,692 

63,166 

1,381 

445 

468 

29,262 

12,072 

7,094 

4,959 

2  Los  Angeles  Times 

338.138 

4,932 

7,981 

1,105 

2,935 

9,679 

50,697 

160.087 

8,167 

872 

20.683 

29,830 

1,799 

17,092 

22,279 

3  Washington  Post 

309.276 

15,229 

2,200 

584 

10,222 

13,900 

35,247 

109,966 

7,228 

1,893 

27,364 

64,901 

3,219 

8,032 

9,291 

4  New  York  Daily 

News 

170.439 

6,056 

10,615 

49 

4,307 

2.930 

44,794 

49,667 

2,118 

563 

9,324 

32,895 

586 

3,286 

3,249 

5  Chicago  Tribune 

197.590 

9,417 

1,847 

647 

4,158 

9,956 

25,574 

59,480 

9,849 

2,032 

3,754 

46,305 

3,716 

7,014 

13,841 

6  Newsday 

216,189 

9,601 

5,830 

166 

5,817 

5.787 

67,614 

60,408 

7,966 

1,261 

1,764 

31,417 

1,470 

9,896 

7,192 

7  Houston  Chronicle 

353.399 

22,829 

3,861 

683 

12,374 

10,193 

29.210 

129,167 

12,963 

329 

13,582 

90,391 

2,803 

8,943 

16,071 

8  San  Francisco 

Chronicle 

143.324 

4.407 

1,756 

759 

646 

5,660 

12,225 

66,901 

5,937 

3,174 

674 

21.172 

966 

12,564 

6,483 

9  Chicago  SunTimes 

109.936 

5,838 

6,298 

44 

6,835 

1,589 

28.964 

22,958 

5,823 

357 

3,916 

16,959 

370 

5,698 

4,287 

10  Dallas  Morning 

News 

355.300 

15,393 

2,435 

804 

11,776 

11,888 

26,871 

131,450 

11,613 

479 

45,212 

68,756 

2,916 

14,716 

10,991 

11  Phoenix  Arizona 
Republic 

252,798 

6,566 

5,436 

391 

15,071 

6,163 

20,112 

85,145 

4,307 

808 

11,393 

79,994 

1,532 

6,502 

9,378 

1  12  Boston  Globe 

207,855 

10,457 

1,196 

3,604 

3.865 

6,614 

16,979 

98,086 

11,743 

1,900 

5,639 

25,323 

4,438 

5,830 

12.181 

1  13  New  York  Post 

70,379 

5,971 

460 

108 

1,131 

6,258 

35  351 

1,407 

2,369 

787 

1,820 

8,963 

1,171 

1,055 

3,528 

1  14  Philadelphia 

1  Inquirer 

225,889 

7,594 

2,419 

113 

3,502 

18,862 

12,026 

116,509 

2,766 

919 

2,990 

45,026 

1,866 

5,471 

5,826 

15  Newark  Star-Ledger 

233,241 

13,383 

3,567 

213 

5,299 

6,911 

64,936 

62,118 

8,555 

1,772 

5,570 

43,758 

2,191 

8,167 

6,801 

16  Cleveland  Plain 

Dealer 

170,034 

5,431 

3,255 

507 

6,107 

1,801 

10,183 

66,837 

4,504 

1,547 

25,545 

32,975 

891 

5.778 

4,673 

17  San  Diego  Union- 

Tribune 

296,355 

4,343 

8,112 

421 

6,116 

20,374 

60,022 

93,576 

4,870 

529 

20,726 

41,145 

2,602 

7,567 

25,952 

18  Detroit  Free  Press 

106,580 

3,855 

1,875 

88 

8,052 

2,420 

30,301 

27,933 

4,807 

1,126 

2,834 

7,558 

493 

7,805 

7,433 

19  St.  Petersburg  Times 

161,715 

4,223 

4,025 

2,018 

4,310 

2,306 

17,977 

47,515 

19,490 

266 

5.150 

37,676 

1,310 

8,173 

7,276 

20  Miami  Herald 

1 

247,670 

3,926 

1,591 

52 

4,488 

5,080 

84,704 

67,802 

10,426 

323 

3,461 

52,559 

856 

8.388 

4.014 

NEWSPAPER 

TOTAL 

Apparel  & 
Accessories 

Auto  Supply/ 
Repair 

Top  20  Sunday  Newspapers 

Books  &  Building  Computer  Consumer  Department  Discount 
Stationery  Materials  Stores  Electronics  Stores  Stores 

Drug 

Stores 

Food 

Stores 

Furniture  & 
Accessories 

Jewelry 

Stores 

Office  Supply 
Stores 

Sports  &  1 

Toys  j 

1  New  York  Times 

88,547 

8,333 

0 

1,104 

86 

3,910 

7,174 

47,171 

668 

0 

42 

12,673 

6,152 

870 

364 

2  Los  Angeles  Times 

83.784 

3.162 

6,265 

2,534 

501 

1,269 

6,461 

38,243 

1,064 

586 

7,326 

7,499 

1,540 

4,264 

3,070 

3  Washington  Post 

73,176 

2,726 

5,926 

1,859 

706 

505 

1,515 

22,625 

2,788 

5,554 

13,840 

11,190 

1,533 

1,317 

1,092 

4  Chicago  Tribune 

66,139 

2.906 

4,081 

2,451 

968 

1.686 

2,755 

22,358 

2,900 

1,407 

821 

15,158 

1,208 

5,825 

1,615 

5  Philadelphia 

Inquirer 

100,190 

1,025 

7,118 

708 

1,304 

2,440 

23,369 

22,279 

1,528 

5,208 

3,677 

28,486 

315 

1,457 

1.276 

6  New  York  Daily 

News 

69,126 

1,223 

5,002 

6 

661 

3,615 

15,903 

7,162 

2,999 

3,167 

12,246 

16,495 

0 

143 

504 

7  Dallas  Morning 

News 

178,722 

2,313 

6,989 

662 

993 

4,332 

16,926 

50,732 

2,300 

38 

53,255 

10,213 

609 

4,314 

25,046 

8  Detroit  News  &  Free 

Press 

39,948 

507 

1,305 

54 

4,545 

328 

7,237 

8,457 

1,871 

147 

3,421 

6,668 

49 

2,995 

2.364 

9  Boston  Globe 

92,270 

3,547 

3,144 

2,321 

3,276 

2,539 

2,719 

32,595 

1,816 

2,186 

32 

26,526 

3,720 

2,919 

4,930 

10  Houston  Chronicle 

150,802 

7,866 

6,260 

847 

922 

4,097 

13,870 

48.644 

4,128 

97 

8,831 

25,073 

1,220 

3,494 

25,453 

11  Atlanta  Journal 

Constitution 

78.303 

2,665 

6,914 

456 

331 

3,166 

3,651 

28,194 

10,491 

418 

9,139 

7,601 

948 

2,709 

1,620 

12  Minneapolis  Star 

Tribune 

51,542 

928 

4,315 

345 

3,764 

677 

401 

8,627 

5,452 

2,300 

10,188 

7,936 

462 

2,607 

3,540 

13  Newsday 

59,778 

1,398 

1,107 

18 

2,037 

1,716 

13,919 

11,871 

3,158 

295 

422 

19,029 

798 

2,970 

1,040 

14  San  Francisco 

1  Examiner  & 

j  Chronicle 

65,971 

2,101 

3,407 

2,061 

626 

1,074 

3,357 

30,048 

906 

10 

1,158 

13,741 

1,931 

4,024 

1,527 

15  Newark  Star-Ledger 

86,561 

2,707 

3,743 

127 

2,603 

4,102 

13,849 

15,414 

4.442 

4,829 

16,210 

13,398 

448 

2,884 

1,805 

16  Phoenix  Arizona 

Republic 

72.390 

394 

5,201 

44 

2,694 

4,198 

3,663 

24.399 

1,468 

337 

7,628 

15,070 

926 

2,052 

4,316 

17  St.  Louis  Post- 

Dispatch 

35.300 

251 

3,194 

116 

982 

435 

99 

16,719 

1,950 

15 

4,141 

4,077 

3 

3,026 

292 

18  Cleveland  Plain 

Dealer 

54,360 

1,050 

4,266 

170 

6,382 

208 

566 

17,703 

2,161 

6,213 

4,172 

3,352 

159 

6,444 

1,514 

19  Seattle  Times/Post- 
Intelligencer 

52,553 

2,192 

4.472 

605 

2,501 

3,634 

4,731 

17,885 

2,188 

694 

595 

7,213 

524 

3,809 

1,510 

20  Miami  Herald 

83,023 

685 

3,669 

7 

428 

867 

32,366 

21,970 

1,081 

57 

1,911 

14,038 

1,215 

4,077 

652 

'Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Mar.  31, 1997 
Ad  data  provided  by  Competitive  Media  Reporting. 
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Carriers  Ruled  Independent  Contractors 


Authorities  in  Missouri  and 
Pennsylvania  have  ruled  that  news¬ 
paper  carriers  are  independent  con¬ 
tractors  and  therefore  not  eligible  for 
various  employee  benefits. 

In  Missouri,  the  Western  District 
Court  of  Appeals  upheld  an  appeal  by 
the  Kirksville  Publishing  Co.,  owner  of 
the  Carthage  Press,  against  a  decision 
by  the  Missouri  Division  of 
Employment  Security  (DES),  and  the 
state’s  Industrial  Relations  Commission 
GRC). 

DES  decided  that  Press  motor  carri¬ 
ers  performed  services  for  “wages”  and 
were  thus  entitled  to  past-due  with¬ 
holding  taxes  fix)m  their  employer. 

In  overruling  the  state  agencies,  the 
appellate  court  said  it  found  several  fac¬ 
tors  indicating  the  carriers  were  not 
regular  employees.  For  one  thing,  it 

Former  US.  Rep 
Sues  Free  Press 

Former  U.S,  rep.  Barbara-Rose 
Collins  has  filed  suit  accusing  the 
Detroit  Free  Press  of  defamamation  for 
misquoting  her  as  saying  she  hated  the 
white  race. 

On  July  17,  1996,  the  Free  Press  quot¬ 
ed  Collins  as  saying:  “All  white  people,  I 
don’t  believe,  are  intolerant.  That’s  why  1 
say  1  love  the  individuals  but  I  hate  the 
race.” 

What  Collins,  who  is  black,  actually' 
said  was;  “All  white  people,  I  don’t 
believe,  are  intolerant.  That’s  why  I  say  1 
love  the  individuals,  but  I  don’t  like  the 
race.” 

The  lawsuit,  filed  in  July,  says  Collins 
was  defamed  by  the  article,  and  also  on 
July  31,  1S>S>6,  when  Free  Press  officials 
were  quoted  in  an  Associated  Press  story 
as  saying  they  stotxl  by  the  quote. 

But  in  August  19S>6,  the  Free  Press  ran 
a  front-page  letter  apologizing  to  readers 
for  misquoting  Collins. 

Executive  editor  Robert  McGruder 
said  editors  earlier  had  “incorrectly 
assumed  other  editors  had  verified  the 
accuracy'  of  the  quote.” 

Herschel  Fink,  attorney  for  the  Free 
Press,  said  the  lawsuit  is  frivolous. 

"The  remark  Ms.  Collins  admits  she 
said  and  the  one  the  newspaper  report¬ 
ed  she  said  were  substantially  the  same,” 
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noted  that  the  agreement  between  the 
Press  and  the  carriers,  although  not 
binding,  called  for  the  latter  to  be  con¬ 
sidered  independent  carriers.  Also,  the 
court  said,  new  carriers  were  given  a 
list  of  customers  on  their  n)Ute  but 
were  expected  to  u.se  their  own  mar¬ 
keting  skills  in  expanding  the  route. 

The  IRC’s  conclusion  that  manage¬ 
ment’s  offering  of  a  “transportation 
allowance”  to  the  deliverers  amounted 
to  a  payment  of  business  expenses  was 
termed  “incorrect”  by  the  court,  which 
added:  “The  evidence  was  that  appel¬ 
lant  offers  its  carriers  a  one-time  pay¬ 
ment,  which  it  calls  a  ‘transportation 
allowance,’  to  entice  them  to  take  the 
route.  The  amount  of  the  allowance  is 
negotiated  between  the  appellant  and 
the  carrier,  and  is  not  ba.sed  on  any 
actual  mileage  figures  or  travel  expens- 


Fink  said  July  21 .  “We  expect  the  court  to 
quickly’  dismiss  the  case.” 

A  reporter  who  made  the  errt)r  in 
transcribing  a  tape  was  su.spended  for 
three  days  and  two  editors  were  repri¬ 
manded. 

Ck)llins  lost  her  re-election  bid  in  the 
August  Democratic  primary  to  Gan)lyn 
Cheeks  Kilpatrick,  who  won  the  con- 
gre,ssional  seat  in  November.  —  AP 

Status  Quo 
In  Omaha 

A  CHARITABLE  FOUNDATION  that 
partly  owns  the  Omaha  World- 
Herald  won  a  temporary’  court  order 
blocking  the  newspaper  from  changing 
its  corporate  structure. 

Douglas  County  District  Judge  Michael 
Amdor  granted  the  temporary  restraining 
order  in  July  pending  a  hearing  on  the 
Peter  Kiewit  Foundation’s  objections 
to  the  change.  A  trial  is  scheduled  for 
Sept.  17. 

The  Omaha  World-Herald  Co.’s  board 
of  directors  had  been  scheduled  to  con¬ 
sider  a  pn)posal  to  make  the  newspaper 
a  wholly  owned  subsidiary^ 

The  company  consists  of  18  operating 
companies  besides  the  Omaha  newspa¬ 
per. 

World-Herald  president  John 
Gottschalk  said  the  board  agreed  to  dis¬ 
cuss  the  issue  with  the  foundation  until 
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es,  as  would  be  the  case  with  employ¬ 
ees.” 

In  Pennsylvania,  a  referee  for  the 
state  Unemployment  (Compensation 
Commission  held  that  a  carrier  for  the 
Pottsi’ille  Republican  was  not  entitled 
to  unemployment  benefits  because  he 
is  a  self-employed  worker. 

Referee  Robert  J.  Dougherty  pointed 
out  that  the  carrier  worked  at  other 
jobs  and  that  his  duties  with  the 
Republican  amounted  to  “casual 
employment”  on  an  “insignificant 
basis.” 

Further,  he  said,  the  person  was  not 
paid  an  hourly'  rate  or  reimbursed  for 
car  mileage  as  would  regular  employ¬ 
ees. 

Both  newspapers  were  represented 
by  the  Nashville  law  firm  of  Zinser  and 
Patterson. 


mid-September  in  an  effort  to  settle  the 
matter. 

The  foundation,  which  owns  18%  of 
World-Herald  and  has  one  seat  on  the 
board,  says  the  change  would  eliminate 
its  board  representation  on  the  new  sub¬ 
sidiary’.  The  newspaper’s  managers  and 
workers  own  the  other  82%.  The  founda¬ 
tion  also  contends  the  change  might 
divert  the  attention  of  top  management 
from  producing  a  high-quality'  newspa¬ 
per. 

Gottschalk  said  the  company’s  top 
management  won’t  ever  reduce  the 
attention  it  gives  the  newspaper.  He  said 
the  change  would  give  the  newspaper 
added  legal  pn)tection. 

“The  proposed  new  subsidiary  corpo¬ 
ration,  a  commonly  used  legal  structure, 
ensures  that  actions  brought  against 
other  (Omaha  World-Herald  companies 
will  not  affect  the  newspaper  or  its 
a.ssets,”  he  said. 

Besides  the  Omaha  newspaper,  the 
World-Herald  Co.  owns  daily  newspa¬ 
pers  in  Nebraska,  South  Dakota,  New 
Mexico  and  California. 

The  foundation  claims  that  the  change 
requires  a  vote  of  stockholders. 

The  Kiewit  name  has  been  linked  to 
the  World-Herald  since  the  late  contrac¬ 
tor  Peter  Kiewit  bought  the  newspaper 
in  1962.  His  son,  Peter  Kiewit  Jr.,  a 
Ph(x;nix  lawyer  and  head  of  the  founda¬ 
tion,  is  a  member  of  the  World-Herald 
Co.’s  board.  —  AP 
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BY  DAVID  ASTOR 

Extracurricular  Gigs 
Aren’t  A  Lot  Of  Bull 


Being  a  columnist  doesn’t  just  mean 
thinking  up  ideas,  interviewing  people 
and  writing  deathless  pn)se.  It  can  also 
mean  promoting  oneself,  getting 
involved  in  the  communit)’  —  and 
being  tossed  from  a  rodeo  bull. 

Dave  Lieber  has  done  all  three,  as  he  explained 
during  a  session  discussing  “extracurricular  gigs”  at 
the  recent  National  Society  of  Newspaper 
Columnists  (NSNC)  convention  in  Williamsburg,  Va. 

The  Fort  Worth  Star-Telegram  columni,st  original¬ 
ly  hails  from  New  York  City,  so  he’s  obviously  had 
to  work  hard  for  accep¬ 
tance  since  coming  to 
Texas  in  1993-  One  way 
was  to  get  on  a  bull. 

Lieber  showed 
NSNCers  a  real-time  and 
slow-motion  video  of  his 
(brief)  ride  and  subse¬ 
quent  tumble  to  the 
ground.  “It  was  one  of  the 
stupidest  things  1  did  in  my  life,”  he  recalled  with  a 
grin.  “It  hurts  just  to  watch  it!” 

The  columnist  has  also  appeared  as  a  runway 
model  with  his  wife,  dressed  up  like  Lucille  Ball  at 
a  festival  to  recreate  the  classic  grape-stomping 
scene  in  I  Lore  Lucy,  and  more. 

“The  idea  is  to  go  out  in  the  community  and  get 
people  to  notice,”  Lieber  said.  “Then  they’ll  look 
you  up  in  the  newspaper.  If  they  look  you  up 
once,  maybe  they’ll  like  you  and  you’ll  become 
habit-forming.  Then  they’ll  read  [other  parts  of] 
your  newspaper  .  . .  .” 

He  noted  that  it  is  especially  important  for 
columnists  to  bring  attention  to  themselves  at  a 
time  when  Americans  have 
so  many  media  options  to 
choose  from. 

“Newspaper  columnists 
aren’t  the  end  all  and  be  all 
that  they  were  when  I  was  a 
kid,”  said  Lieber,  who  is  in  his 
early  40s. 

Lieber  also  does  more  seri¬ 
ous  extracurricular  work, 
such  as  frequent  talks  to  vari¬ 
ous  groups  and  organiza¬ 
tions.  Also,  he  and  other  Star- 
Telegram  people  are 
involved  with  community¬ 
helping  pursuits  such  as  a 


Bob  Hill 


Columnists  talk 
about  taking  pant 
in  community 
and  pt'omotional 
activities 


“Summer  Santa”  charity'  for 
needy  IcKal  children. 

There  was  some  debate 
during  the  NSNC  session 
about  whether  columnists  — 
who  don’t  have  to  be  as 
“objective”  as  reporters  but 
are  still  journalists  —  should 
get  publicly  associated  with 
charities  and  perform  pntmo- 
tional  stunts. 

“Are  we  journalists  or  are 
we  in  show  business?”  asked 
Eugene,  Ok.,  Register-Guard 
columnist  Don  Bishoff  from 
the  audience,  adding  that 
“potential  conflicts  of  inter¬ 
ests”  may  arise  when  journalists  get  too  prominent¬ 
ly  involved  with  community'  activities. 

But  panelist  Bill  Campbell,  a  Northwest  Florida 
Daily  News  columnist,  said  he  sees  “no  moral  or 
ethical  dilemma”  in  helping  charities.  Campbell  is, 
among  other  things,  president  of  a  local  American 
Cancer  Society'  chapter  for  which  he  has  helped 
raise  about  $25(),(KX)  this  past  year. 

“I  like  to  give  back  to  the  community,”  he  said. 

Another  panelist.  Bob  Hill,  also  likes  to  give 
something  back.  The  Louisville  Courier- 
Joumal/Gunnctt  News  Serv'ice  columnist  partici¬ 
pates  in  charity  events,  does  work  with  a  race-rela¬ 
tions  group,  and  more. 

“You  can’t  not  do  it  after  a  while,”  said  Hill,  who 
has  worked  in  Louisville  since  1975. 

Panelist  Diane  Ketcham  said  she  has  appeared 
on  TV,  given  speeches,  judged  all  kinds  of  contests, 
and  done  other  noncolumn  things  during  her 
career.  But  the  New  York 
Times  writer  added  that 
columnists  can’t  do  every¬ 
thing  and  still  have  enough 
time  and  energy'  for  their 
core  work. 

“You  learn  that  your  job  is 
your  column,”  she  said. 

And  there’s  family  consider¬ 
ations,  too.  Lieber  noted  that 
he  recently  cut  back  some¬ 
what  on  his  public  appear¬ 
ances  to  spend  more  time 
with  his  infant  son.  “But,”  he 
added,  “1  still  never  say  no  to 
sch(X)l-age  students.” 


Bill  Campbell 


Dave  Lieber 
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NSNC  Officers 
Are  Assembled 

Roberta  DE  BOER  has  been  elected 
treasurer  and  David  Lieber  re-elect¬ 
ed  secrctar>’/newsletter  editor  of  the 
National  Society  of  Newspaper 
C:olumnists. 

De  Boer,  who  succeeds  Bob  Hill  of  the 
Louisville  Courier-Journal  and  (iannett 
News  Service,  is  with  the  Toledo  Blade. 
Lieber  is  with  the  Fort  Worth  Star- 
Telegram. 

C:ontinuing  as  NSNC  president  and 
vice  president,  respectively,  for  another 
year  are  Jonathan  Nicholas  of  the 
Portland  Oregonian  and  Regina  Brett  of 
the  Akron  Beacon  Journal. 

The  1998  convention  they  will  pre¬ 
side  over  is  scheduled  for  next  June  in 
San  Diego. 

This  year  s  Williamsburg,  Va.,  conven¬ 
tion  marked  the  2()th  anniversar\’  of  the 
4(K)-member  NSNC. 

“One  score  and  zen)  years  ago  our 
forefathers  landed  at  a  Sheraton  in 
Virginia  Beach,”  joked  Richmond  Times- 
Dispatch  columnist  Steve  C4ark,  who  co¬ 
hosted  the  Williamsburg  meeting  with 
Tony  Ciabriele  of  the  Newport  News.Va., 
Daily  Press.  —  David  Astor 

Fortieth  Birthday 
For  Andy  Capp’ 

Andy  capp”  reached  its  joth 

anniversar>’  this  month. 

Reg  Smythe’s  comic  started  in  1957  in 
England,  landed  in  the  United  States  six 
years  later,  and  now  appears  in  34  coun¬ 
tries.  Also,  there  have  been  more  than 
1(K)  “Andy  Capp”  anthologies  and  comic 
b<K)ks. 

“Although  it’s  as  British  as  Yorkshire 
pudding,  ‘Andy  Capp’  has  universal 
appeal,”  said  King  Features  Syndicate 
chairman  Joe  D’Angelo,  during  a  4()th 
birthday  celebration  for  the  comic  at 
Kent’s  University  ’s  Centre  for  the  Study 
of  f'art(K)ns  and  Caricatures  in  London. 

Andy'  Capp  (so  named  because  of  his 
headgear  and  the  fact  that  he’s  a  “handi¬ 
cap”  to  wife  Flo)  has  stirred  controversy 
over  the  years.  But  the  male<'hauvinist, 
pub-crawling,  work-shy  character  has  his 
fans  —  such  as  the  Reno  Gazette- 
Journal  and  San  Diego  Union-Tribune 
readers  who  made  their  feelings  known 
when  the  papers  considered  dropping 
Smythe’s  strip. 


National  Society 
of  Newspaper 
Columnists 
President 
Jonathan  Nicholas 
and  Vice  President 
Regina  Brett 


Teen  Advice  In 
Copley  Column 

A  TEEN  ADVICE  feature  by  columnist, 
novelist  and  playwright  Cherie 
Bennett  is  being  syndicated  by  Copley 
News  Service. 

“Hey,  Cherie”  —  which  .started  last 
year  in  the  Nashville  Tennessean  — 
gives  advice  about  subjects  such  as  dat¬ 
ing,  sex,  dealing  with  parents,  smoking 
and  body-piercing. 

In  one  reply  to  a  Kvyear-old  guy, 
Bennett  wrote:  “Let  me  make  sure  1  fol¬ 
low  your  logic.  You  met  a  girl  at  a  party 
and  you  liked  her.  You  made  out  with 
her,  but  she  stopptxl  you.  And  now, 
because  you  heard  third-hand  that  she 
has  a  bad  rep,’  you  want  to  skip  out  on 
the  date  you  made  with  her.  How  can  I 
put  this  in  a  way  that  won’t  hurt  your 
feelings?  You  are  a  big  jerk  . .  .  .” 

Bennett  —  who  is  in  her  mid-30s  — 
has  written  five  plays;  the  Sunset  Island, 
Wild  Hearts  and  Teen  Angels  series  of 
romance/adventure  novels;  and  more. 


‘Pro  Football’  Is 
Being  Launched 


T^RO  FOOTBALL  THIS  Week  has  been 
introduced  by  J’homson  I’arget 
Media  (TTM). 

The  syndicated  1 6-page  package  is 
published  in  conjunction  with  the  cre¬ 
ators  of  Pro  Football  Weekly  magazine. 

TTM’s  new  publication  features  a 
cover  story,  a  game  of  the  week  preview, 
a  look  at  all  the  other  games  being 
played,  statistics,  rankings,  and  more. 

“We  will  cover  21  weeks  of  pn)  foot¬ 
ball,  fn)m  game  one  through  the  playoffs 
and  Super  Bowl,”  said  ITM  director  of 
syndicated  sales  Deb  Dreyfuss-Tuchman. 


Miller  Moves  To 
LATS  From  King 

Matt  miller  has  moved  his  op-ed 
column  from  King  Features 
Syndicate  to  the  Los  Angeles  Times 
Syndicate. 

The  L.A.-based  fLscal  conservative  and 
stK'ial  progressive  is  a  senior  writer  for 
US.  News  &  World  Report,  and  a  regular 
radio  and  TV  commentator. 

His  clients  include  the  Arizona 
Republic,  Atlanta  Constitution, 
(Cleveland  Plain  Dealer,  Dallas  Morning 
News,  Los  Angeles  Times,  Philadelphia 
Inquirer,  San  Diego  Union-Tribune  and 
other  papers. 

Woolf  And  Wiley 
Team  Up  On  Net 

A  “CO-OP  ”  WEB  .site  featuring  two  car-  j 

t(K)ni.sts  has  been  averaging  over 
37,5(K)  hits  a  week  since  its  July  launch. 

Wiley  Miller  and  Marie  Wtxtlf  share  a 
common  home  page  (www.wiley- 
ux)ns.com)  from  which  visitors  can  click 
to  either  cartrxmist’s  work. 

There  are  current  cart(X)ns,  archives, 
b(X)ks  and  other  items  for  sale,  links  to  j 

other  cart(M)n  sites,  downloadable 
QuickTime  TV  and  print  interviews,  bios, 
and  more. 

The  (California-based  Woolf  —  who 
has  had  a  site  since  last  fall  (at 
www.mw(X)If.com)  —  is  an  editorial  car- 
t(X)nist  and  illustrator.  The  Iowa-ba.sed 
Wiley  does  the  “Non  Sequitur”  comic, 
which  appears  in  more  than  400  news¬ 
papers  via  the  Washington  Post  Writers 
(iroup. 

When  asked  why  he  opted  for  a  “co¬ 
op”  arrangement  rather  than  going  it 
alone,  Wiley  said  he  was  impressed  with 
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W(K)lf  s  site  and  felt  her 
work  “was  not  getting 
the  recognition  it 
deserved.” 

W(K)lf  added,  “My  hits 
had  been  growing,  but 
the  spillover  from 
Wiles  ’s  vast  newspaper 
audience  has  been 
tremendous.  It  pleases 
me  that,  at  this  point,  my 
hit  counts  are  only 
slightly  less  than 
Wiley’s.” 

Their  partner  is  Andy 
Miller  (no  relation  to 
Wiley),  president  of 
ADM  Media  in  Orange 
County,  Calif.  He  handles  Web  advertis¬ 
ing,  tech  concerns  and  admini,stration  for 
the  Wiley/Woolf  site. 

‘Web  Wise’  Has 
Internet  Material 

A  SUPPLEMENT  CONTAINING  infor¬ 
mation  about  the  Internet  is  being 
syndicated  by  Hot  Topics  Publications. 

The  16-page  “WebWise”  section  — 
aimed  at  both  students  and  adults  —  dis¬ 
cusses  newspaper  resources  a-  ailable 
online-,  searching  for  information  Jdging 
the  quality  of  information  found,  e-mail, 
fun  sites,  and  more. 

Hot  Topics  (6 10-5 26-01 15)  is  based  in 
Haverford,  Pa. 

A  ‘Photocomic’ 

Is  Being  Offered 

An  offbeat  “PHOTOCOMIC”  is 
being  syndicated. 

Jay  P  Morgan’s  weekly  “Slanted  Lens,” 
available  in  color,  “juxtaposes  the  ridicu¬ 
lous  with  the  mundane.” 

His  photos  are  used  by  corporations, 
and  will  soon  be  appearing  on  calendars. 
Also,  "The  Slanted  Lens”  is  being  licensed 


Jay  P.  Morgan's  new  photo  feature 
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for  various  products  and  has  spawned  a 
live-action  .show  from  a  German  TV  pro¬ 
duction  company. 

Morgan  (213-224-8288;  www.slant- 
edlens.com)  is  ba.sed  in  Los  Angeles. 

New  Material  On 
Internet  Service 

COLLEGE  PRESS  EXCHANGE,  the 
daily  Internet  wire  for  campus 
newspapers,  has  made  changes  in  its  ser¬ 
vice. 

CPX  is  offering  expanded  news  cover¬ 
age,  including  national  and  international 
briefs  and  college  sports  news  and  polls. 
Also,  the  features  section  now  includes 
daily  horoscopes,  entertainment  stories. 
Gene  Siskel’s  “Flick  Picks”  column,  and 
more.  In  addition,  a  new  opinion/editori¬ 
al  section  offers  columnists  such  as  Bob 
Greene,  Clarence  Page  and  Kathleen 
Parker. 

CPX  (www.cpxnet.com)  is  syndicated 
by  Tribune  Media  Services. 

Alternative  Wire 
Is  On  The  Web 

WEEKLY  WIRE,  A  national  online 
hub  for  alternative  newspapers, 
now  has  eight  publications  providing  its 
content. 

Contributors  include  the  Tucson 
Weekly  (which  partly  owns  the  wire) 
and  papers  in  Albuquerque,  Austin, 
Knoxville,  Memphis,  Nashville,  New 
Orleans  and  Salt  Lake  City'. 

The  online  service  (www.weekly- 
wire.com)  offers  material  in  the  cate¬ 
gories  of  news  and  opinion,  film  and  TV, 
music,  arts  and  leisure,  books  and 
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comics.  There  are  alstr  links  to  the  con¬ 
tributing  papers. 

Weekly  Wire  was  started  in  1995  by 
the  Tucson-based  DesertNet  company. 

Health  Material 
Out  Each  Week 

Thomson  TARGET  media’s  health- 
file,  which  began  as  a  quarterly  pub¬ 
lication  in  1993  and  added  a  monthly 
version  in  early  1997,  will  launch  a  sin¬ 
gle-page  weekly  edition  in  September. 

Clients  can  choose  the  frequency 
they  prefer. 

Also,TTM  said  marketing  director  Jenn 
(Champion  now  has  the  additional  title  of 
hecdthfile  prtxluct  manager. 

In  other  news.  Jay  Hard  has  joined 
TTM  as  group  publisher  and  brand  man¬ 
ager  for  Afield  publications. 

And  the  Newspaper  A.ss(x:iation  of 
America  recently  gave  aw'ards  to  the 
KidZONE's  curiocity  magazine  that  com¬ 
bines  TTM  and  Nashville  Tennessean 
content. 

Newswire  Starts 
Global  Division 

PR  NEWSWIRE  HAS  created  a  new 
unit  called  PRN  International. 

It  plans  to  open  a  D)ndon  office  in 
September,  and  will  have  partners  in 
other  areas  of  the  world. 

PRN  corporate  vice  president  Shari 
Ford,  an  1 1-year  veteran  of  the  company, 
will  be  PRNI  president. 

In  other  news,  PRN  named  Lynn 
Roberts  manager  of  its  (Chicago  office. 
She  was  formerly  a.ssi.stant  managing  edi¬ 
tor  of  the  Chicago  Sun-Times. 

And  PRN  has  named  Shelley  Santa  and 
Marti  Strelzin  account  executives  in  the 
Chicago  office. 

‘Dennis’  Has  Old 
Toon  Characters 

An  UPCOMINCi  “DENNIS  the  Menace” 
strip  will  feature  32  classic  comic 
characters  —  including  Jiggs,  Krazy  Kat, 
Little  Nemo  and  Pogo. 

Mr.  Wilson  daydreams  that  he  sees  the 
characters  after  lamenting  that  today  s 
comics  are  “different”  and  “too  small.” 

The  comic  will  appear  on  Sunday, 
Sept.  21,  according  to  King  Features 
Syndicate. 

August  30, 1997 


INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIVE 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listed 


Community  Weeklies 

Niche  Publications  (Parenting.  Seniors,  Real  Estate) 

Specialty  Publications  {Alternative,  Black,  Ethnic, 
GaylLeshian,  Hispanic,  Jewish,  Military,  Relii(ioiis) 


FRONT  PAGES  -  EXCLl  SIVE  RI 

The  Ready  Reckoner  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  and  free  publications  industry.  The 
revealing  charts  analyzing  publications  and  circulation  totals  by  state,  day 
of  publication,  free  vs.  paid  -  and  more  -  defines  this  dynamic  industry. 


*  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Botrk  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  surprise  you. 

This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers.  Newspaper  and  Other  Publication  Executives,  Public 
Relations  Pros.  Industry  Suppliers/Service  Providers.  Writers. 
Photographers.  Syndicate  Marketers.  Community  Leaders.  Advertisers. 
Investment  Bankers.  Industry  Association  Executives,  Franchisers, 
Government  Officials ...  and  otheis! 

This  is  the  most  comprehensive 
data  on  this  growing  industry. 

Place  your  order  today! 


SECTX)NI-PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  i  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  M-  SPECIALTY  AND  NICHE  PI  BLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTK)N  IV-  NON-DAILY  NEWSPAPER  GROUPS, 
ASSOCIATIONS,  ETC, 

Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  Associations.  Brokers.  Representa¬ 
tives.  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 


Editor<S?Publisher/Free  Paper  Publisher 

COMMUNITY,  SPECIALTY  &  FREE 
PUBLICATIONS  YEAR  BOO 


TO  ORDER  OR  FOR  MORE  INFORMATION 

CALL:  (212)  675-4380  •  FAX:  (212)  691-6939  •  E-MAIL:  edpub@mediainfo.com 
Order  through  our  WEB  SITE:  http://www.mediainfo.com  (click  on  “Store”  icon) 

MAIL  your  order  and  check  (U.S.  funds  drawn  on  U.S.  bank)  made  payable  to  Editor  &  Publisher,  and  shipping 
instructions  (street  address,  no  P.O.  boxes),  to:  Editor  &  Publisher  11  W,  19th  St.,  New  York,  NY  10011-4234 


Orders  shipped  outside  the  U.S.  and  Canada  must  add  $25  per  shipment.  California.  District  of  Columbia. 
New  York  and  Ohio  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


Leading  Edge 

Continued  from  page  3 

out  a  clear  strategic  vision.  How  do  you 
decide  whether  you’re  talking  to  a  self- 
confident  problem  solver  or  a  deluded 
braggart? 

To  keep  things  in  perspective,  Frank 
King,  senior  vice  president  of  Ottaway 
Newspapers,  closely  monitors  develop¬ 
ments  at  major  market  metros  and  goes 
to  at  least  one  non-newspaper  new 
media  event  every'  year.  “There  are  won¬ 
derful  things  going  on  outside  newspa¬ 
pers,”  King  says.  Which  is  true.  Except: 

♦  Newspapers  need  newspaper  peo¬ 
ple,  or  at  least  their  soul  mates.  The 
Seattle  Times  finall)’  hired  someone  from 
U.S.  West.  The  Webmaster  at  Ottaway’s 
paper  in  Danbuiy,  Conn.,  doesn’t  have  a 
newspaper  background.  And  Diane 
Burley  comes  out  of  broadcast  journal¬ 
ism  and  the  multimedia  industiy’.  But 
they  all  share  newspaper  values. 

Newspaper  experience  has  practical 
value,  too,  notes  Bob  Kellagher,  who 
serves  as  .senior  vice  president  and  direc¬ 
tor  of  marketing  for  the  Wilkes  Barre 
Times  Leader  and  runs  its  new  media 
unit.  Knowledge  of  the  newsrcKtm  pro 
cess  lets  staff  “get  more  content  out  and 
on  the  Web,”  he  notes. 

A  newspaper  background  also  helps 
to  integrate  new  media  with  the  core 
business,  he  says,  especiall>'  for  sales, 
planning  and  budgeting,  which  is  espe¬ 
cially  important  because: 

♦  Money  talks  and  busine.ss  plans  are 
essential.  Once  upon  a  time,  newspaper 
new  media  ventures  were  regarded  as 
modest  experiments  or  low-budget 
insurance  policies.  Slap  up  a  Web  site  to 
pnrtect  yourself  fn)m  the  competition, 
whoever  that  might  be.  Now  those  com¬ 
petitors  have  faces  and  bank  accounts, 
some  of  them  quite  large. 

A  business  plan,  supported  by  a  credi¬ 
ble  analyst  of  the  local  market,  is  critical 
for  even  the  smallest  newspapers. 
Without  it  —  and  the  organizational 
commitment  it  represents  —  the  new 
media  unit  is  vulnerable. 

A  business  plan  can’t  stop  newsprint 
prices  from  rising,  but  it  may  help  keep 
internal  rivals  at  bay'  by  establishing  new 
media  as  a  legitimate  enterprise,  one 
with  revenue  and  pmfit  goals  that  can’t 
be  met  if  resources  are  withdrawn  the 
first  time  the  paper  has  a  poor  quarter. 

♦  Protect  that  credibility :  Hire  a  full-time 
new  media  manager.  There’s  just  no  way 
around  it,  although  we  talk  every'  week 
to  plenty'  of  small-market  newspapers, 
whose  number-one  new  media  goal  is  to 
get  on  the  Web  without  adding  staff  As 
the  old  time  systems  people  used  to  say: 
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♦  Garbage  in,  garbage  out.  You  won’t 
have  a  new  media  business  if  you  don’t 
treat  it  like  one.  And  that  means  investing 
in  staff  —  even  in  the  smallest  markets. 

In  the  meantime,  new  media  responsi¬ 
bilities  are  often  spread  among  existing 
staff  at  medium-  and  small-market 
papers.  The  publisher  may  be  responsi¬ 
ble  for  overall  strategy',  the  editor  for 
content,  the  systems  person  for  techni¬ 
cal  problems  and  the  ad  director  for  sell¬ 
ing  the  site.  That  kind  of  collaboration 
may  yield  an  unexpected  dividend: 
WTien  it  comes  time  to  hire  a  new  media 
manager,  the  newspaper  should  have  a 
keener,  more  informed  sense  of  current 
staff  strengths  and  weaknesses,  so  it 
can  hire  to  complement  existing  person¬ 
nel. 

And  what  if  you’re  afraid  to  take  the 
plunge,  hire  a  new  media  manager  and 
commit  to  the  online  business. 

Owen  Youngman  reminded  us  of  the 
price  some  people  have  paid  for  their 
caution:  “You  remember  what  happened 
to  those  scouts  who  wouldn’t  risk  head¬ 
ing  for  the  promised  land,  don’t  you?” 

No,  we  didn’t,  we  had  to  confess. 

“Dead.  They  were  struck  down  dead.” 

No  wonder  he  identifies  with  Caleb. 


Chicago  Tribune 
Adds  Auto  Site 

Extending  its  classified  pres¬ 
ence  on  the  Web,  the  Chicago 
Tribune  has  created  an  auto  site. 

(Chicago  Tribune  Autos  offers  editorial 
content  from  the  paper’s  Sunday 
Transportation  section  —  plus  a  lot 
more:  color  photos  of  1997  vehicles; 
prices;  options;  and  listings  of  car  dealers 
by  location,  message  boards,  and 
columns. 

Tlie  site  plans  an  official  kickoff  at,  and 
contains  a  special  area  for,  the  Chicago 
Auto  Show  Feb.  8-16. 

The  idea  is  to  give  consumers  the  kind 
of  information  that  will  allow  them  to 
make  better  decisions  when  buying  or 
selling  a  car,”  Internet  producer  Bill 
Swislow  told  Trib  Neu's,  an  employee 
newspaper. 

It  also  represents  “a  major  step  into 
new  media  that  sales  reps  can  offer  to 
car  dealers,”  said  Joe  Murzanski,  auto  ad 
manager. 

Site  Services 

AMERK:AN  color,  the  Phoenix- 
based  provider  of  digital  color  ser¬ 
vices  to  publishers,  has  launched  a  busi¬ 
ness  to  help  publishers  create  and  oper- 
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ate  Web  sites. 

The  service,  called  digisite.com, 
allows  publishers  to  start  small  and 
expand. 

“The  beauty'  of  digisite.com  is  that  the 
client  can  start  anywhere  and  incorpo¬ 
rate  future  st)lutions  at  a  pace  driven  by 
identified  business  needs  and  the  mar¬ 
ketplace,”  said  Alan  Ziegler,  vice  presi¬ 
dent  of  American  Color  New  Media 
Services. 

Deal  About 
TV  Classified 

EDCilL  ASSOCIATES  OF  Chelmsford, 
Mass.,  and  CableSoft  Corp.  of 
Burlington,  Mass.,  have  agreed  to  com¬ 
bine  efforts  to  produce  software  allow¬ 
ing  new'spapers  to  produce  interactive 
classified  ads  for  television. 

Plans  call  for  Edgil's  AdParse  software 
and  CableSoft’s  ClassiFinder  service  to 
move  information  from  new'spaper  clas¬ 
sified  databases  to  cable  providers. 
Viewers  would  be  able  to  search  items 
on  screen  by  category  using  TV  remote 
controls. 

"This  agreement  will  help  newspa¬ 
pers  to  offer  additional  value-added  ser¬ 
vices  to  their  advertisers  and  promote 
advertising  using  new  media  technolo 
gies,”  said  Edgil  vice  president  Linda 
(iagnon,  who  also  suggested  the  possi¬ 
bility'  of  new  ad  revenue. 

Methods 
Questioned 
In  Food  Lion  Case 

POLLED  ON  THE  jury  verdict  order¬ 
ing  ABC  to  pay  the  Fixid  Lion  gro 
eery'  chain  $5.5  million  in  damages,  most 
media  leaders  supported  the  public’s 
right  to  know  how  griKcry  w'orkers 
handled  old  meat,  but  85%  rated  ABC:’s 
methods  unethical  or  illegal,  according 
to  a  survey  conducted  by  Louisana  State 
University'. 

xMedia  leaders  said  they  thought  AB(- 
was  guilty'  of  fraud,  misrepresentation, 
and  lying  on  an  employment  applica¬ 
tion. 

Eighty-two  percent  said  they  think 
that  the  damages  will  result  in  less  use  of 
hidden  cameras  and  false  identification 
for  future  stories,  while  18%  said  that 
there  would  be  no  change. 

“In  this  case,  the  chilling  effect  has 
some  value  in  promoting  more  ethical 
journalistic  practice,”  said  Terry  Michael, 
executive  director  of  the  Washington 
Center  for  Politics  and  Journalism. 
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TV  Producer, 
News  Council  Spar 

SIMMERING  resent-  Vpar  nlrl  HpriQinn  ^  telephone  interview  fntm 

ment  over  the  out-  lUol  UlU  UULIolUl I  Minneapolis,  the  news  council’s 

come  of  a  1996  hear-  roci  irrontorl  of  IRF  executive  director,  Gary  Gilson, 

ing  before  the  Min-  iUoUIiULLcU  ol  ItlL  called  Petchel's  remarks  “mislead- 

nesota  News  CouncU  mnfpronrp  ing  and  self-serving- 

boiled  over  at  the  LUlllciUllLc  The  station  was  not  able  to  get 

recent  Investigative  Reporters  and  •  any  credible  sources  to  go  on  cam- 

Editors  annual  conference.  session  era  and  substantiate  its  charges,”  he 

Jacquee  Petchel,  formerly  of  . .  . . .  went  on. 

WCXOTV  in  Minneapolis,  charged  “So  it  relied  on  weak  sources 

that  the  council  was  lobbied  by  public  relations  rep-  and  then  tried  to  beef  them  up  adding  charges  of 
resentatives  of  Northwest  Airlines  before  upholding  intimidation  of  women  employees  who  had 
the  compam-  in  its  complaint  that  WCCO  presented  reported  sexual  hara.ssment” 
a  “distorted,  untruthful  picture”  in  its  series  on  the  Gilson  denied  the  news  council  was  lobbied, 
airline’s  safet>’.  He  explained  that  an  airline  representative  phoned 

The  series,  pnxluced  by  Petchel,  alleged  that  a  news  council  member  before  the  hearing  “to 
Northwest’s  managers,  to  preserve  the  airline’s  top  ask  a  hypothetical  question  about  the  possible 
ranking  for  on-time  departures  and  arriv'als,  regularlv'  effects  of  such  a  public  airing”  of  Northwest’s  corn- 
intimidated  mechanics  into  returning  planes  fn)m  plaint. 

maintenance  t(X)  quickly  to  ensure  their  safety.  According  to  Ciilson,  the  member  cut  off  the 

The  council,  which  is  made  up  of  ordinary'  citi-  phone  conversation  immediately  feeling  it  was 
zens  and  journalists,  supported  Northwest’s  claim  inappmpariate  and  then  reported  the  call  to  the 
by  a  vote  of  19  to  2.  news  council. 

Petchel,  who  is  currently  “That  was  the  end  of  that,” 
with  WFOR-TV  in  Miami,  Gilson  asserted, 
spoke  an  an  IRE  panel,  Gilson  pointed  out  that  half 
“Beyond  Libel:  New  Weapons  the  council  members  voting 
Against  the  Press,”  in  Phcxrnix.  against  WCCO  were  joumal- 
“The  corportation  was  ists  “who  had  no  tn)uble  see- 
readv’  to  thn)w  into  the  mix  ing  the  deficiencies  in  that 
whatever  they  had  to  to  win  story.” 

the  case,”  she  said.  The  director  indicated  that 

“We  did  not  know  that  Petchel,  in  her  reference  to  a 
Northwest  had  hired  people  court  trial  of  the  case,  may 
to  lobby  members  of  the  have  misundersuxxl  how  a 
news  council.  We  naively  news  council  functions, 
believed  our  story  would  “The  roles  are  entirely  dif- 
stand  by  itself."  ferent,”  he  said. 

She  suggested  the  fact  that  “A  court  tries  to  get  at  the  truth  of  whether 
since  Northwest  is  one  of  Northwest  managers  intimidated  mechanics.  The 
Minneapolis’  major  busi-  news  council  has  no  subp<x;na  power  and  is  not  an 
nesses,  it  played  a  role  in  the  investigative  body'.  It  deals  with  journalistic  and 
council’s  decision.  community'  standards  of  fairness  ....  If  a  reporter 

“I  felt  very  much  like  someone  charged  with  pursues  a  charge  against  an  individual  or  an  institu- 
witchcralt,”  Petchel  stated.  “I  was  badly'  bruised  ....  tion,  he  must  substantiate  it  and  offer  the  subject  an 
My  punishment  was  public  humiliation  from  a  tri-  oppxjrtunity'  to  confront  the  charges  before  publica- 
bunal  that  dealt  largely  with  public  relations  by  one  tion. 

of  the  most  politically'  powerful  corporations  in  Min-  “WCCO’s  pn)blem  is  not  with  the  news  council 
nesota.  Northwest  would  never  have  had  a  case  in  a  but  with  the  lack  of  control  it  exerted  over  its  own 
court.”  woifc” 

However,  Petchel  acknowledged,  “We  do  make  The  Minnesota  News  Council  is  one  of  three 


"My  punishment  was 
public  humiliation  from  a 
tribunal  that  dealt  largely 
with  public  relations  by 
one  of  the  most  politically 
powerful  corporations 
in  Minnesota." 


—  Jacqjee  Petchel, 
former  news  producer, 
WCCO-TV,  Minneapolis 


mistakes.  There  are  things  in  the  series  I  would  have  news  council  in  the  United  States.  The  others  are  in 


done  differently.” 


the  Pacific  Northwest  and  Honolulu.  ■ 
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Mexican 

journalists 

testify 

Rosy  RAMALES,  a  staff  writer  for 
the  daily  Noticias,  was  called  in  for 
questioning  by  the  Attorney  Cieneral’s 
office  about  a  story'  she  had  written  on 
drug  trafficking. 

“I  feel  that  this  is  some  sort  of  pretext 
aimed  at  intimidating  reporters,”  said 
Ramales  after  refusing  to  divulge  the 
names  of  sources  beyond  those  cited  in 
her  August  1995  piece  on  violence,  root¬ 
ed  in  the  drug  trade,  in  rural  Oaxaca. 

Ramales  is  one  of  seven  reporters 
ordered  to  testify  in  recent  weeks  in  a 
federal  investigation  —  and  one  of  sever¬ 
al  reporters  asked  to  swear  to  the  con¬ 
tents  of  her  story  under  the  threat  a 
refusal  would  earn  her  a  'warning.” 

The  Attorney  Cieneral’s  Office  denied 
threatening  any  joumali.sts  in  order  to 
uncover  sources  and  called  the  sum¬ 
monses  “a  legal  practice”  unrestricted  to 
journalists. 

JonBeneVs 
parents 
allow  pictures 

The  parents  of  JonBenet  Ramsey, 
the  little  girl  found  beaten  and 
strangled  to  death  in  her  family’s 
Boulder,  Colo.,  home  Dec.  26,  allowed  a 
newspaper  to  photograph  them  for  a 
Sunday  story'. 

The  Rocky  Mountain  News  pub¬ 
lished  three  pictures  taken  in  one  of  the 
family’s  three  homes,  which  they 
refu.sed  to  allow  the  newspaper  to  iden¬ 
tify-.  The  paper  also  printed  pictures 
fn)m  a  family  album  that  included  shots 
of  a  happy  JonBenet  surrounded  by 
family. 

The  Ramsey  s,  who  are  the  main  focus 
of  the  police  investigation  and  who 
rarely  speak  to  media,  refused  to  be 
interviewed. 

Since  their  daughter  was  killed,  they 
gave  an  exclusive  interview  to  CNN  in 
January-  and  handpicked  a  group  of 
reporters  for  a  carefully  controlled  meet 
ing  in  May. 

Also,  the  Ramseys  placed  a  fourth  ad 
seeking  help  in  finding  their  daughter’s 
killer. 


I  Turkish  law 
frees  editor 

Turkish  journalist  ocak  isik 

Yurtcu  was  released  from  prison 
I  following  parliamentary-  approval  of  a 
i  bill  pardoning  a  number  of  editors 
j  jailed  for  expressing  news  and  opinion. 

I  The  law,  passed  unanimously,  w  ill 
i  free  approximately  eight  journalists, 

:  including  Yurtcu,  a  former.  Oz,gMr 
i  Gimclem  editor  who  was  sentenced  in 
i  1994  to  over  10  years  in  prison  for  a 
I  commentary-  on  the  government’s  1 2- 
:  year  conflict  with  Kurdish  insurgents, 
j  Yurtcu  was  the  1996  recipient  of  the 
j  Committee  to  Protect  Journalists’ 
j  International  Press  Freedom  Award. 

I  Others  to  be  released  include  Naile 
j  Tuncer,  Hatice  Onaran,  Mustafa  Aslan, 
j  Fatih  Yesilbag,  and  Ibrahim  Ozen. 
i  Terry-  Anderson,  CPJ  vice  chairman, 
j  said;  “It  is  wonderful  and  gratifying  to 
i  see  the  prime  minister  keeping  his 
j  promises.  It’s  the  first  step  of  establish- 
i  ing  more  freedom.” 

\  “This  is  the  first  official  recognition 
I  by  the  government  of  the  absence  of 
i  press  freedom  in  Turkey,”  Yurtcu  said.  “1 
I  am  hoping  that  this  recognition  will 
:  open  the  way  to  freedom  of  th{)ught 
i  and  to  democratic  society.” 

i  Cuba  detains 
journalist 

ONE  OF  CUBA’S  best-known  dissi¬ 
dent  journalists,  Raul  Rivero,  was 
i  detained  by  Cuban  security-  officials 
j  who  searched  his  home.  Rivero  heads 
j  Cuba  Press,  a  small,  illegal  news  agency 
j  set  up  to  provide  an  alternative  to  the 
I  government-controlled  media, 
i  Rivero’s  trouble  follows  the  detention 
I  earlier  in  July  of  Vladimiro  Roca,  Martha 
i  Beatriz  Roque,  Felix  Bonne,  and  Rene 
j  Gomez  Manzano  —  all  being  investigat- 
i  ed  for  “counter-revolutionary  ”  activities, 

I  though  no  charges  have  been  filed. 

I  Cole  buys  Newsinc. 

AVID  M.  COLE,  publisher  of  a 
newsletter  about  newspaper  tech- 
i  nology-,  has  acquired  Newsinc. ,  a 
i  newsletter  about  newspapers  in  general, 
;  from  a  unit  of  Cowles  Media  Co.  Terms 
I  were  not  disclosed. 

:  “1  believe  strongly  in  the  newspaper 


business  and  1  believe  strongly  in 
Newsinc.”  said  Cole,  proprietor  of  the 
Cole  Group.  “As  both  a  slick  magazine 
and  a  newsletter,  A^cms/wc.  has  provided 
insight  into  the  newspaper  industry  for 
more  than  eight  years  ” 

The  bimonthly  newsletter,  founded  in 
1989  as  a  magazine,  will  analy-ze  trends 
in  the  newspaper  business.  Cole  said. 

Elvis  tapped  in 
Tampa  redesign 

There  was  an  Elvis  sighting  in 
Tampa  —  the  Tampa  Tribune  to  be 
exact  —  and  there  are  more  surpri,ses  to 
come,  courtesy  of  the  paper’s  new 
design  initiative.  The  Tribune's  philo¬ 
sophical,  as  well  as  physical  restructur¬ 
ing  of  the  copy  and  design  desks  has 
lead  to  shifting  indexes,  flags,  typogra¬ 
phy  and  art.  For  example,  after  the 
death  of  actor  Jimmy  Stewart,  the 
paper’s  July  3  edition  used  the  entire 
top  half  of  Page  One  as  a  dedication. 

“What  we’re  trying  to  do  on  A-1  is  to 
be  real  flexible  with  how  we  handle  all 
the  elements  of  the  front  page,”  said 
Greg  Williams,  art  director  for  design. 

The  Stewart  page,  given  a  “magazine- 
type  treatment,”  pushed  the  bounds  of 
traditional  news  layout,  but  don’t 
expect  to  see  it  too  often. 

“It  begs  the  question, ‘What  are  we 
going  to  do  when  Walter  Cronkite 
dies?’  ”  said  Williams.  “We’re  not  think¬ 
ing  that  far  ahead.” 

Another  playful  design  was  employed 
around  Elvis’  birthday.  With  so  many  sto¬ 
ries  on  Elvis  in  the  paper,  an  “all-Elvis  in¬ 
dex”  helped  guide  readers  to  pages  with 
Elvis  stories.  To  mark  the  stories  on  the 
page,  floating  Elvis  heads  were  created. 

The  wide  open  design  mindset 
comes  from  top  management,  explained 
Williams,  who  said  the  publisher  has  “no 
problem  with  us  making  original 
mistakes.” 

Williams  said  the  freedom  to  move 
beyond  standard  page  formats  gives  the 
Tribune  an  edge  competitively  by  gen¬ 
erating  reader  curiosity.  “We  don’t  want 
to  confuse  readers,  but  we  want  them  to 
be  interested,”  said  Williams. 

“People  buying  the  paper  still  buy  for 
content,  but  we  can  enhance  it,”  said 
Williams.  The  Tribune  is  “trying  to  be  a 
little  more  lively  than  newspapers  have 
traditionally  Iteen.” 
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Editions  ad 
circulation 

The  new  YORK  Times  credited  its 
six-month-old  Northexst  editions 
and  its  distribution  partnerships  with 
other  newspapers  for  an  increase  in 
Sunday  circulation  shown  in  an  Interim 
Publisher  s  Statement  with  the  Audit 
Bureau  of  Circulations. 

In  the  three-month  peritxJ  from  April 
thn)ugh  June  30,  Sunday  circulation  aver¬ 
aged  1,673, (XX)  copies,  the  Times  said,  an 
increase  of  2,'’(X)  over  the  same  pericxl  in 
1996  —  and  an  increase  of  about  29,6(X) 
ovcT  its  most  recent  FAS-EAX  report  for 
the  six  months  ended  March  31, 1997. 

Daih’  circulation  was  listed  in  the  inter¬ 
im  statement  as  l,()88,9(X),the  Times  said, 
a  decline  of  about  2,5(X)  copies  over  the 
year-ago  peritxl.  That  represents  a  decline 
of  nearh-  8,3(X)  cop-ies  over  the  last  FAS- 
EAX,  but  a  Times  statement  said  the  results 
represented  a  stabilization  of  weekdac'  cir¬ 
culation. 

During  the  three-month  peritxl  of  the 
interim  report,  the  Times  expanded  its 
national  distribution  with  delivers  arrange¬ 
ments  with  newspapers  in  such  cities  as 
Salt  Lake  Cats;  Utah,  and  Santa  Fe,  N.M.  The 
Times  said  it  will  begin  w  ithin  two 
months  similar  arrangements  in  Phoenix, 
Ariz.,Tampa,  Fla.,  and  Portland,  Maine. 

The  Northeast  editions,  printed  in 
Washington  and  Boston,  were  launched  in 
Februars'. 

Calif,  paper 
gets  investment 

ST(X:KT0N  NEWSPAPERS  INC:., 
owner  of  the  SttK’kton,  Record 
has  invested  in  the  Tracy  (C^alif.)  Pivss. 
Terms  were  not  disclosed. 

The  move  comes  eight  months  after 
the  two  dailies  began  delivery  of  the 
Sunday  Record  to  all  Press  subscribers. 

The  Record  said  the  two  papers  plan 
to  share  some  operating  resources,  par- 
ticularl)’  computer  sc  stems  and  adminis¬ 
trative  services.  No  layoffs  or  significant 
staff  additions  were  planned  for  either 
paper,  it  was  reported. 

SUK'kton  Newspapers  is  itself  owned 
by  the  Omaha  World  Herald  Co. 

Bob  Matthews,  president  and  publish¬ 
er  of  the  Tracy  Press,  said  his  family  will 
continue  to  contn)l  the  newspaper 
"while  making  it  p<)ssible  to  take  our 
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products  and  services  to  a  new  level  for 
our  readers  and  advertisers.” 

He  praised  the  Omaha  World  Herald 
Co.  for  “being  ver)-  honorable  in  its  deal¬ 
ings  with  us,  and  it  is  clear  to  us  that 
they  respect  famih’  ownership  of  daih 
newspapers.”  —  M.L.  Stein 

D.C.  paper 
hires  editor 

ILLIAM  E.  GILES,  a  journalism 
professor,  former  editor  and  vice 
president  of  the  Detroit  News  and  for¬ 
mer  editor  with  the  Wall  Street  Journal 
and  executive  with  Dow  Jones  Co.,  wxs 
named  managing  editor  of  the  Washing¬ 
ton  Times. 

He  replaces  Josette  Shiner,  who  is 
leaving  to  become  president  and  CTO  of 
Empower  America,  a  Wa.shington-based 
public-policT  organization. 

API  names  execs 

David  HUME  has  been  named  asso¬ 
ciate  director  of  the  American 
Press  Institute  (API),  the  newspaper 
training  center  in  Reston,Va. 

Hume,  former  editor  and  information 
officer  at  the  Organization  of  American 
States,  has  been  a  foreign  correspondent 
for  English-language  newspapers  in 
South  American  countries,  and  for  U.S. 
and  British  newspapers.  He  has  worked 
for  the  Miami  Herald  and  PI  Nuem 
Herald,  the  Inter-American  Press 
Ass(K'iation  and  Reuters,  among  others. 

David  L.  Swint  has  been  named  a.ssis- 
tant  to  the  director  of  the  .Media  (Tnter 
at  the  API.  He  was  an  editor,  writer  and 
layout  artist  for  C^tes  and  Ass(x:iates,  a 
technical  consulting  firm. 

Chicago  Defender 
stays  in  family 

The  CHICAGO  DEFENDER,  the 
nation’s  only  black-interest  daih 
newspaper,  is  staying  in  Sengstacke  fami¬ 
ly  hands,  the  newspaper  says. 

In  a  rare  front-page  editorial,  the 
Defender  said  there  were  no  plans  to 
sell  the  paper,  despite  published  reports 
of  a  possible  sale  following  the  May  29, 
death  of  its  owner  and  publisher,  John 
H.  Seng.stacke. 

"There  have  been  many  rumors,  innu- 
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endtxrs  and  outright  labrications  made 
about  the  Chicagf)  Defender  since  the 
death  of  Mr.  John  H.  Seng.stacke,”  the  July 
31  editorial  stated.  “We  intend  to  set  the 
record  straight ....  The  Seng.stacke  fami¬ 
ly  is  committed  to  maintaining  the 
Chicago  Defender  for  many  years  to 
come.  Anyone  who  tells  you  differenth- 
is  totall)  wn)ng!” 

The  editorial  .said  John  Sengstacke 
established  a  trust  designed  to  maintain 
the  paper  for  his  heirs. 

"The  Defender  is  more  than  just  a 
newspaper,”  the  editorial  continued.  “It  is 
an  in.stitution  and  we  will  do  our  best  to 
make  sure  that  it  is  not  tom  down.” 

John  Sengstacke’s  bnrther,  Fred,  is  the 
current  publisher  and  editor  of  the 
Monday-thn)ugh-Friday  tabloid. 

On  Juh’  28,  Crain 's  Chicago  Business 
reported  that  Northern  Trust  C^o.,the 
Chicago  bank  that  is  executor  and 
trustee  of  Seng.stacke’s  estate,  was 
“mulling  options,  including  a  sale.” 

Bee  sponsors 
women's  day 

The  SACRAMENTO  BEE  has  joined 
with  the  Northern  C^alifomia 
Women’s  (Coalition  to  offer  the  fourth 
annual  Woman’s  Day  Pn)fessional 
Conference  and  Exposition,  Sept.  9. 

The  event  at  the  Sacramento 
C>)nvention  Cx-nter  ftKuses  on  the 
power  of  health  and  humor  in  women’s 
pn)fessional  lives.  Thirn  -three  work¬ 
shops  deal  with  finances,  career 
advancement,  presentation  skills,  busi¬ 
ness  ventures,  seIR'onfidence  and  more. 
Invited  speakers  include  Olivia  Gold¬ 
smith,  author  of  First  Wites  Club,  and  sev¬ 
eral  l(Kal  businesses  al.so  are  .sponsors. 

K-R  in  talks 
to  sell  unit 

KNIGHT-RIDDER  INC.  confirmed  on 
Aug.  2 1  that  it  is  in  talks  to  sell 
databa.se  businesses  to  M.A.I.D.  pic,  a 
D)ndon-ba.sed  supplier  of  business  infor¬ 
mation. 

M.A.I.D., which  stands  for  Market 
Anah'sis  and  Information  Database, 
would  acquire  K-R’s  Dialog  and  l>atxstar 
pnKlucts,  which  provide  online  informa¬ 
tion  to  business  and  professional  users 
worldwide. 
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FEATURES  AVAILABLE 


ANTIQUES 


Antique  Talk-The  “Calvin  &  Hobbes”  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)  263-2431.  wvnv.antiquetallc.com. 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http:  /  /  www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


“HOaYWOOD-BEHIND-THE- 

SCENES" 

by  oward-winnirrg  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 
(810)  751-0168/ Avanti  1 054@aol . com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  Information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-831 1 . 
www.frontiernet.net/--cineman 


To  have  a  good  friend  is  one  of  the  high¬ 
est  delights  of  life;  to  be  a  good  friend  is 
one  of  the  noblest  and  most  difficult 
undertakings 

Unknown 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-57'94 
fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)  540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Seclon,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger- SWest/West, 
(505)  524-0122 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  ♦  Appraisals  ♦  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for  B  olitho-Cflb b 

Estate,  ESOP,  Partners,  &  AsSOCisteS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Established  In  1923  * 

1  Annette  Park  Drive,  Bozeman,  406*586*6621 
MT  S9715  e-mail:  jcribbOimt.nat  Fax  406-586-6774 


Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 
John  T.  Cribb  MT  S9715  e-mail:  jcribbOimt.nat 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
/Vanagement-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Gulfcoast  group  $750,000, 
COLORADO  weeklies,  southwest 
$350,000,  south  central  $193,000, 
northeast  $150,000.  Mayo  Communi¬ 
cations,  (813)  971-2061. 


GREAT  NEWSPAPER  opportunity  for 
owner/publisher  in  rapidly  growing 
tourist  area  in  Northern  Michigan. 
Excellent  location  to  live  and  work. 
Monthly  community  paper  with  weekly 
summer  tourist  paper.  Send  inquiries  to 
JOURNAL,  P.O.  Box  308,  Mackinaw 
City,  Ml  49701.  Phone:  (616)  436- 
7347,  Fax:  (616)  436-5458,  or 
E-mail:  rjplanisek@aol.com. 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (512)  476-3950. 
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NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Lar^ 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 
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MAKES  THE  DIFFERENCE 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 


♦  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
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BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
nternational  directory  of  daily 
nd  weekly  newspapers. 

Published  in  two 


WHO’S. 

WHKKl- 


Editorv" 
piBlJSriER 

YEAR 


volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
phone/fax  num¬ 
bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ 

daily  newspaper  counties 
and  cities.  Valuable  '97  eco- 
nomic  forecasts.  An  indispensable  I 

tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
Information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  F=ORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
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IF  MAILED 
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UNITED  STATES 


^BUSINESS  REPLY  MAIL 

I  FIRST-CUSS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W19THST. 

NEW  YORK  NY  10114-0111 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANT 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 
Walt  Hempton 
Print  Media  &  Graphics 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


PRESSES 


QuaHty  that  makes  an  knpmsian  worMwMe 

/T  Sdtctfrom:  [ 

f  □  Compl«t«  Presses  U 

\J  /  ^  3  Additions  to  Eiisting  Presses  I  I 
C3 3-co»or  Satellites 

rn  O  A-Hi  ArTangements  fiJ^ 

wj  □  Stacked  Units  I 

\  □  Integral  Roll  StarxJ  Umts  rC^H 
(3  Half  arv)  Quarter  Folders 
r  \  □  Cutoff  20"  ■  21H*  ■  22“  -  22%* 

3  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5K 


PRESSES 

PRESSES 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 

IS  CURRENTLY  OFFERING 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 

♦22"  GOSS  COLORUNER,  27  prinHng 
couples,  double  3:2,  160-page  (older, 
nine  45"  RTP's  -  1990  vintage. 

♦NEW  10-unit  TKS  with  3  half  decks, 
double  3:2  folder  &  ten  RTP's,  22  3/4"- 
never  installed. 

♦10-unit  GOSS  URBANITE  press  con¬ 
sisting  of  5  sets  of  stacked  units,  2 
folders  &  balloon  former. 

♦7-unit  GOSS  COMMUNITY  with 

SElilNG  YOUR  WEB  PRESS? 

Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 

Call  us  (or  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC 
(91 3)  541 -8886  Fax  (91 3)  541 -8960 

22  3/4"  cut-off  SC  folder  with  double 
porallel  &  cross-heod  perforation  • 

WANTED  TO  BUY 

priced  to  sell. 

♦6-unit  HARRIS  V15A  with  JF7  folder 
&  50HP  motor  &  drive  -  good  mechan¬ 
ical  condition. 

♦Add-on  units  for  most  makes  & 
models. 

IMMEDIATE  NEED  FOR  MULLER 

MARTINI  INSERTERS  227E  &  227S 

VYILL  PAY  TOP  DOLLAR 

Call  Chris  George  (800)  356-4886  or 

Fax  (816)  887-2762. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fax  (913)  492-6217 

WANTED:  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 

ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 

INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 


LET  a  former  Top  10  newspaper  co. 
exec.  &  staff  do  the  math.  Free  your 
managers  to. ..sell  advertising.  Each 
month  you'll  receive  a  Monthly  Actual 
Report  with  Variance  Alerts,  a  Same 
Month,  Next  Year  Report,  and  a  YTD 
Annual  Projection  Report. 

Call  today  for  free  sample  reports. 
OutSource  Budget  Co.  (408)  644-9015 


CIRCULATION  CONSULTANTS 


JOHN  A.  BURKE 
Advisor/Catalyst 

Marketing  Strategies/Empbyee  Training 
NY  ♦  NJ  ♦  PA 
Call/Fax  (516)  588-2735 


CIRCULATION  SERVICES 


“36  YEARS  IN  TELEMARKETING” 
METRO  NEWS  SERVICE,  INC. 

“ResponseABIUTY” 
Nationwide  TEIEMARKETING 
(800)  950-8475 
Horace  Southward 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2(X)0@aol.com 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAa  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  ‘iTART*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http;//www.fakebrains. com/scout. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

CIRCULATION  SERVICES 

“Whatever  it  takes 
to  satisfy  customers  - 
yours  and  ours.” 
1-800-327-8463 


MAILROOM  SERVICES 


LOUIS  ALLIS  DRIVE  PROBLEMS? 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replacement- 
T  D  Controls  Inc.  (610)  691-361 3 


MARKET  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc. 

(913)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEaRICAL  PROBLEMS? 
ADDING  OR  STACKING  UNITS? 
ADDING  TOVYERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  “No  Down  time.  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEQRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 
South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)952-0102 
e-mail:  seecol@msn.com 

“Standard  Electric  &  Engineering: 

The  Industry's  Standard” 

SUBSCRIBER  CONVENTION  PREMIUMS 

POCKET-SIZE  RECORD  ORGANIZERS 
Health,  Financial,  Entertainment 
Informative  Amenities  (800)  553-3886 


Nobody  is  bored  when  he  is  hying  to 
moke  something  that  is  beautiful,  or  to 
discover  something  that  is  true 


Willknn  Inge 


Al  Gl'ST  30,  1997 
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HELP  WANTED 


_ ACADEMIC _ 

TOTAL  COMMUNITY  COVERAGE 
DIRECTOR:  The  Maynard  Institute  for 
Journalism  Education  seeks  an  experi¬ 
enced  newspaper  professional  capable 
of  developing,  planning,  budgeting, 
managing,  and  executing  iournalism 
training  workshops  and  seminars  at 
various  newspapers  and  media  com¬ 
panies.  Editorial  and  Marketing  execu¬ 
tives  with  a  minimum  of  10  years 
experience  are  encouraged  to  apply. 
Applicants  with  teaching  experience  a 
plus.  Applicants  with  strong 
supervisorial,  writing  and  analytical 
skills  are  preferred.  Ability  to  work  in 
diverse  teams  a  must.  Competitive 
salary  and  benefits.  Send  resume  and 
cover  letter  by  9/17/97  to  The 
Maynard  Institute,  1211  Preservation 
Park  Way,  Oakland,  CA  94612. 

Attention:  Vice  President  Perry  Lang 

ADMINISTRATIVE 

GENERAL  MANAGER/ 

REGIONAL  BUREAU 

The  Times-News,  a  rapidly-growing, 
24,000  circulation,  seven-day  daily 
newspaper  serving  nine  counties  in 
Southern  Idaho,  seeks  a  general  man¬ 
ager  for  its  zoned  edition  in  nearby 
Burley,  Idaho. 

Responsibilities  include  sales  manage¬ 
ment  and  oversight  of  the  circulation 
efforts  as  well  as  input  on  news  and 
editorial  content.  We  have  a  10- 
person  staff  in  a  modern,  professional 
office.  Our  zoned  edition  covers  two 
counties  and  has  rapidly  grown  since 
its  introduction  in  1 995. 

Applicants  should  have  a  college 
degree,  newspaper  sales  management, 
and  other  related  newspaper  experi¬ 
ence.  Applicants  should  have  a  desire 
to  work  in  a  small.  Intermountain  city, 
close  to  abundant  outdoor  recreation, 
a  nearby  ski  mountain  and  great  hunt¬ 
ing  and  fishing.  It  is  a  conservative, 
family  community. 

The  Times-News  offers  competitive 
salary  and  a  full  range  of  benefits 
including  health  care  and  a  401  (k). 

Resume  and  letters  of  reference  should 
be  mailed  to  Mary  Karren,  human 
resources  coordinator,  P.O.  Box  548, 
Twin  Falls,  ID  83303  or  fax  to  (208) 
733-3727. 


GENERAL  MANAGER  to  manager 
(Publisher  responsibilities)  for  individu¬ 
ally  owned,  mid-size  daily  in  SW. 
Present  GM  retiring.  Replies  will  be 
treated  confidentially.  Write  fully  with 
salary  reguirements  to  Box  08039, 
Editor  &  Pualisher. 


GENERAL  MANAGER  to  manage  mid¬ 
sized  daily  in  SW.  Experience  in  all 
facets  of  the  business.  Must  have  com¬ 
mitment,  character,  confidence  and  car¬ 
ing  for  the  newspaper,  the  community 
it  serves  and  the  people  who  make  it  a 
success.  Write  fully  with  salary  require¬ 
ments  to  Box  08266,  Editor  &  Pub¬ 
lisher. 


ADMINISTRATIVE _ 

PUBLISHER  NEEDED  for  LeMars,  lA, 
daily  newspaper.  Great  opportunity  for 
right  person  who  wants  to  join  fast¬ 
growing,  family-owned  newspaper 
company.  Send  resume  along  with 
salary  requirements  to  Wally  Lage, 
chief  operating  officer.  Rust  Communi¬ 
cations,  P.O.  Box  699,  Cape 
Girardeau,  MO  63702. 


PUBLISHER  NEEDED  for  $2  million 
group  of  weekly  and  specialty  pub¬ 
lications  in  the  Midwest.  Person  should 
have  extensive  marketing,  sales  and 
operational  experience.  If  you  thrive  on 
growth  opportunities  in  highly  com¬ 
petitive  markets,  if  you're  creative  and 
possess  top  leadership  skills,  if  you 
want  to  earn  lop  compensation,  then 
send  your  resume  and  salary  history  to 
Box  08262,  Editor  &  Publisher. 


PUBLISHER  sought  for  a  growing  6  day 
AM  publication  in  one  of  Adcansas' 
finest  cities.  Thriving  economy,  tremen¬ 
dous  retail  growth,  strong  newspaper 
operation.  Successful  applicant  must  be 
a  leader  with  good  business  and 
marketing  skills,  and  ready  to  become 
involved  in  a  great  community.  Salary/ 
performance  bonuses,  great  benefits 
package.  Contact  David  Mosesso,  The 
Daily  Citizen,  P.O.  Box  1379,  Searcy, 
AR  72145.  (a  division  of  Paxton 
Media  Group) 

PUBLISHER,  Central  Florida,  paid 
4,000  weekly,  $400K  gross.  Com¬ 
petitive.  Applicant  should  have  news¬ 
paper  ad  or  management  background. 
Salary,  bonus,  car  allowance,  health 
insurance,  401  (k).  Fax  resume  and 
salary  history  to  Republic  Newspapers 
(423)  675-0675. 

E-mail:  rninick@aol.com 


PUBLISHER,  Rocky  Mountain  resort  com¬ 
munity  with  a  twice-weekly  paid  news¬ 
paper  and  free  distribution  specialty 
publications  seeking  sales  oriented 
leader  with  an  understanding  of  the 
administrative  and  editorial  needs  to 
remain  successful  as  the  primary 
market  advertising  buy.  Privately-held 
company  wants  to  know  why  you're 
the  individual  we  will  design  a  very  com¬ 
petitive  compensation  and  benefit 
package  for  to  bring  on  board. 
Educate  us  about  your  successes,  what 
failures  have  taught  you  and  your 
financial  needs.  Reply  in  confidence  to 
Box  08259,  Editor  &  Publisher. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  F,6tP 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapeis  or 
companies  you  do  not  want  the  reply  to 
reach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


ADMINISTRATIVE 

PUBLISHER 

We're  searching  for  a  unique  individ¬ 
ual  to  publish  a  10,000  paid  daily 
located  in  Bullhead  City,  AZ  near  Las 
Vegas.  Responsibilities  also  include  six 
weekly  newspapers.  You're  looking  for 
a  company  that  will  appreciate  your 
“winning”  experience  and  proven 
abilities.  We're  a  privately-owned, 
growing  community  newspaper  and 
shopper  company.  You're  a 
charismatic  leader,  with  the  ability  to 
provide  hands-on  “coaching”  style  of 
leadership  to  a  talented  staff.  We're 
people-oriented  and  reward  high 
achievers.  You  hove  marketing  insight, 
an  editorial  background  and  a  keen 
business  sense,  ready  for  a  new 
challenge.  Salary  plus  annual  bonus 
potential  in  $90's.  Company  car,  profit 
sharing  and  strong  benefits  program. 
Send  resume,  with  pay  history  and 
references  to  General  Manager,  Brehm 
Communications  Inc,  P.O.  Box  28429, 
San  Diego,  CA  92198. 


PUBLISHER 

You've  proven  you  have  the  know-how 
to  publish  successful  community  news¬ 
paper  publications  that  exceed  profit 
expectations.  You  are  now  ready  for  a 
bigger  challenge  as  publisher  of  a 
growing  group  of  daily  and  weekly  com¬ 
munity  newspapers  in  a  competitive 
market.  You've  got  three  to  five  years 
managerial  experience  that's  prepared 
you  to  lead  a  seasoned  staff  to  help 
improve  revenues  and  product  at  these 
valuable  franchises.  And  you've  got 
top-notch  interpersonal  and  communi¬ 
cation  skills  to  provide  the  kind  of 
leadership  these  newspapers  need  to 
exceed  expectations. 

If  this  describes  you,  please  mail  a  let¬ 
ter  detailing  your  career  history  and 
strategies  for  exceeding  profit  expecta¬ 
tions  to  Box  08263,  Editor  &  Publisher. 

ADVERTISING 

ACCOUNT  EXECUTIVE 
AAAJOR/NATIONAL 
Large  suburban  newspaper  group 
seeks  independent,  self-motivated  “ma¬ 
jor/national"  account  sales  executives. 
Should  have  a  proven  track  record  in 
newspaper  sales  or  related  field,  ability 
to  represent  multiple  products  and  pre¬ 
pare,  as  well  as  present  sales  pro¬ 
posals  for  the  sales  of  these  products. 
Experience  working  with  major/ 
national  accounts  required.  In  addition 
to  a  cordial  working  environment  with 
friendly  and  professional  co-workers, 
we  offer  the  following:  competitive 
salary,  liberal  commission  plan,  benefit 
package  including:  hospitalization, 
dental,  optical,  401  (k),  paid  holidays 
and  vacation.  This  is  a  rare  situation 
for  the  right  person  to  step  into  a 
career  opportunity.  Send  a  confidential 
resume  to:  Retail  Advertising  Director, 
409  Washington  Ave.,  Towson,  MD 
21204.  FAX:  (410)  296-2707.  EOE. 

ADVERTISING  DIRECTOR  for  growing 
daily  in  competitive  market.  Seeking 
top  sales  skills  and  aggressive 
approach  toward  growing  market 
share.  Apply  to  Publisher,  The  News 
Chief,  650  Sixth  St.,  SW,  Winter 
Haven,  FL  33880. 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

Baltimore  City  Paper 

City  Paper,  Baltimore's  Metro 
Newsweekly  has  the  position  of 
Advertising  Director  open.  City  Paper 
is  the  largest  weekly  newspaper  in  the 
Baltimore  metropolitan  with  a  circula¬ 
tion  of  89,000  and  average  page 
count  of  104.  We  are  a  successful  pub¬ 
lication  with  a  strong  sales  environ¬ 
ment,  award  winning  editorial  and 
impeccable  design.  We  pride  ourselves 
on  being  aggressive  as  well  as  being 
on  the  cutting  edge  of  what  we  do. 
Our  office  environment  is  energetic 
and  we  promote  the  free  exchange  of 
ideas  throughout  our  organization. 
This  position  requires  a  strong  leader 
who  will  directly  oversee  a  retail  dis¬ 
play  staff  of  seven,  the  classified  sales 
manager  and  a  classified  staff  of  six. 
Responsibilities  include:  budgets,  pro¬ 
motions,  client  contact,  special  issue 
planning,  sales  action  plan  devel¬ 
opment,  enthusiasm,  innovation  and 
the  desire  to  succeed.  Baltimore's  retail 
environment  is  projected  to  grow  18% 
to  the  year  2000. ..we  want  a  part  of 
it.  Alternative  Metro-newsweekly  expe¬ 
rience  preferred.  This  position  will  be 
available  October  1 ,  1 997.  We  offer  a 
competitive  pay  package  os  well  as 
401  (k),  paid  health  &  life  insurance, 
paid  vacation  plan,  plus.  Qualified 
candidates  should  send  a  resume  and 
cover  letter  to  Don  Farley,  publisher. 
City  Paper,  812  Park  Avenue,  Balti¬ 
more,  MD  21201. 

ADVERTISING  SALES 
Bring  your  big  city  drive  and  success  to 
our  developing  mid-sized  newspaper. 
We  are  seeking  a  dynamic  pacesetter 
with  proven  experience  in  pres¬ 
entations,  account  growth,  territory 
management  and  sales  excitement  to 
help  us  maximize  our  growing,  yet  com¬ 
petitive  market.  We  offer  substantial 
advancement  opportunities  and  more 
than  competitive  pay  for  the  person 
who  will  set  a  winning  example  tor  our 
staff.  Our  mid-size  family-style  Nevada 
community  is  minutes  away  from  Lake 
Tahoe  and  Reno. 

Reply  in  confidence  to: 

Steve  Reynolds/Advertising  Director 
Nevada  Appeal 
P.O.  Box  2288 

Carson  City,  NV  89702 


NEWSPAPER  ADVERTISING 
MARKETING  PROS  WANTED 

Arizona  daily,  weekly  publishing 
group  is  looking  for  proven  pro¬ 
fessionals  to  help  expand  our  advertis¬ 
ing  and  marketing  departments.  O^’EN- 
INGS  ARE  FLUID,  depending  on 
abilities  and  experience. 

Some  of  the  possibilities  are: 
♦Advertising/Marketing  management 
♦  Classified  management,  inside/ 
outside  sales 

♦Retail  account  sales  management 
♦Co-op  and  special  events. 

Please  send  resume,  salary  history,  and 
references  to:  Attn:  Donovan  M. 
Kramer  Sr,  president/publisher,  Casa 
Grande  Valley  Newspapers  Inc.,  P.O. 
Box  15002,  Casa  Grande,  AZ  85230- 
5002. 
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ADVERTISING 


ClASSIFIED  ADVERTISING  DIREaOR 
Energy. .  .Excitement. .  .Challenge. . . 
Growth. ..all  of  this  and  more. 
Classified  newspaper  experience  is 
required.  Knowledge  of  spreadsheets, 
Internet,  front  end  systems,  manage¬ 
ment,  promotions,  budgets,  is  pre¬ 
ferred  but  not  mandatory.  FAX,  E-mail 
or  mail  resume  and  salary  require¬ 
ments  to  Montgomery  Newspapers, 
Attn:  Director  of  Sales/Marketing,  290 
Commerce  Drive,  Ft.  Washington,  PA 
19034.  FAX:  (215)  643-0166. 
hgratz@montnews.com 


RECRUITMENT  ADVERTISING 
SALES  MANAGER 

Join  the  best  newspaper  recruitment 
advertising  department  in  the  hottest 
recruitment  advertising  market  in  the 
country. 

Responsible  for  management,  lead¬ 
ership,  and  development  of  recruitment 
advertising  revenue  for  the  San  Jose 
Mercury  News.  Ability  to  develop 
strategies  to  grow  business  for  the 
Mercury  News  and  its  customers. 
Working  with  the  sales  staff  to  estab¬ 
lish  and  achieve  advertising  sales 
goals.  Work  directly  with  customers  to 
develop  marketing  strategies  that 
effectively  meet  their  objectives.  Devel¬ 
oping  the  skills  and  competencies  of 
the  sales  staff. 

The  ideal  candidate  must  have  a  4 
year  college  degree  in  advertising  or 
marketing  or  equivalent  job  experi¬ 
ence.  Minimum  of  4  years  experience 
in  sales  and  marketing  management. 
Demonstrated  success  identifying  and 
developing  successful  growth 
strategies.  Successful  experience  lead¬ 
ing  change  initiatives  and  developing 
the  capabilities  of  the  sales  staff. 

We  offer  competitive  compensation 
and  benefits  package.  Qualified  appli¬ 
cants  should  submit  their  resume  and 
salary  requirements  by  mail,  fax,  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  ta: 

jobs@sjmercury.com 
Fax:  (408)  271-3689 
Human  Resources  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

(re:  Recruitment  Advertising  Sales 
Manager) 

THE  MERCURY  NEWS 
The  Newspaper  of  Silicon  Valley 

An  Equal  Opportunity  Employer 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 


ADVERTISING 


ClASSIFIED  ADVERTISING  MANAGER 

The  Hawaii  Newspaper  Agency  is  seek¬ 
ing  a  dynamic  individual  to  lead  our 
Classified  Advertising  Sales  depart¬ 
ment.  Position  includes  responsibility 
for  all  classified  advertising  revenue; 
directing,  motivating  and  training  the 
sales  staff;  budgeting;  and  creating 
new  products  and  services.  Qualified 
candidates  should  have:  experience  in 
classified  sales  and  soles  management; 
a  highly-driven,  winning  attitude; 
experience  in  sales  training;  excellent 
communicatian  skills;  a  strong  work 
ethic;  strong  computer  skills;  and  hove 
excellent  account  relationship-building 
skills.  College  degree  preferred.  Salary 
commensurate  with  experience.  If  you 
are  a  top  performer  and  thrive  in 
challenging  environments,  send  your 
resume  with  cover  letter  and  salary 
requirements  to: 

Don  Nunes 

Senior  Vice  President/Marketing 
HAWAII  NEWSPAPER  AGENCY 
P.Q.  Box  3350,  Honolulu,  HI  96801 

Equol  Opportunity/ 
Affirmative  Action  Employer 

NATIONAL  SALES  MANAGER 

Cox  Ohio  Publishing  is  seeking  an 
aggressive,  goal-oriented  National 
Sales  Manager  who  will  be  responsible 
for  all  national  advertising  sales  for 
both  the  Dayton  Daily  News  (160,000 
daily,  219,000  Sunday)  and  the 
Springfield  News-Sun  (37,000  daily, 
43,000  Sunday)  in  a  1 ,000,000-1- 
sized  market.  The  successful  applicant 
will  also  manage  the  Dayton  Daily 
News  co-op  department,  working 
closely  with  the  retail  sales  staff  in 
developing  new  co-op  revenue 
opportunities. 

Experience  in  soles  to  the  travel  indus¬ 
try,  direct  response  advertisers,  co-op 
advertisers,  and  the  tele¬ 
communications  industry  required. 
National  sales  management  and 
special  section  sales  management  pre¬ 
ferred.  Applicant  will  work  closely  with 
an  outstanding  internal  market 
research  department  to  grow  revenue 
in  targeted  national  categories. 

The  Dayton  Daily  News  will  be  open¬ 
ing  a  new  printing  and  preprint  prod¬ 
uction  facility  in  1 999,  offering  the  suc¬ 
cessful  applicant  an  opportunity  to  help 
develop  our  products  for  the  future. 

Please  call  Andy  Blizzard,  retail 
advertising  manager,  at  (937)  225- 
2074  with  any  questions  or  respond  in 
writing  to: 

Retail  Advertising  Department 
Dayton  Doily  News 
4th  and  Ludlow  Streets 
Dayton,  OH  45401 
Attn:  Andy  Blizzard 
Equal  Opportunity  Employer 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
We're  seeking  a  proactive,  customer- 
driven  retail  advertising  manager  to 
accept  the  challenge  of  continuing  our 
market  share  and  revenue  grovi^  at 
the  Herald  &  Review.  Must  hove  o  pro¬ 
ven  track  record  in  a  competitive 
market  and  have  creative,  innovative 
ideas  for  soles  opportunities.  You'll 
need  five  years  newspaper  sales  expe¬ 
rience,  sales  management  experience, 
a  strong  working  knowledge  of  all 
retail  operation,  a  bachelor's  degree 
and  the  ability  to  grow  and  develop 
people.  This  position  is  a  key  member 
tor  our  Publisher's  management  team. 
Will  direct  soles  activities  for  inside 
and  outside  sales  staff,  budgets  and  pro¬ 
motions;  train,  motivate  and  develop 
the  sales  staff.  Must  possess  a  high 
level  of  competitive  instincts  and  be 
able  to  handle  multiple  projects.  The 
Herald  &  Review  is  a  regional  morning 
newspaper  with  a  10  county  primary 
market  and  distribution  in  22  Central 
Illinois  counties.  If  you  possess  a  sense 
of  urgency,  know  how  to  generate 
results,  and  have  the  desire  to  build 
and  develop  a  great-team-this  is  the 
perfect  opportunity  for  you!  Send 
resume  and  letter  of  application  by  Sep¬ 
tember  1 5  to  Terri  Kuhle,  human 
resources  manager.  Herald  &  Review, 
P.O.  Box  311,  Decatur,  IL  62523. 

Equal  Opportunity  Employer. 

NATIONAL 

ADVERTISING  REPRESENTATIVE 

Opportunity  (or  highly  motivated  sales 
professional  with  proven  ability  to  gen¬ 
erate  incremental  revenue  from  existing 
accounts  as  well  as  develop  new  busi¬ 
ness.  You  will  be  responsible  (or  the 
management  and  development  of  a 
diverse  number  of  national  ad 
categories.  This  position  requires 
strong  written  and  oral  communication 
skills  and  fully  developed  planning  and 
organizational  skills.  In  addition  to  sell¬ 
ing  and  servicing  local  accounts  this 
position  entails  some  over  night  out  of 
town  travel.  Prefer  candidate  with  3-t- 
years'  national  advertising  experience 
but  will  consider  other  applicants  with 
similar  industry  experience. 

Send  resume  and  confidential  salary 
history  to; 

David  Halpert 
The  Hartford  Courant 
285  Brood  Street 
Hartford,  CT  06025 
Fax:  (860)  520-3000 

The  Hartford  Courant  is  an  Egual 
Opportunity  Employer  committed  to 
workforce  diversity. 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


ADVERTISING 


SENIOR  ADVERTISING  EXECUTIVE 

The  New  York  Times  Company  owned 
Herald-Journal  in  Spartanburg,  SC  has 
a  career  opportunity  (or  a  qualified, 
experienced  advertising  executive.  We 
are  searching  (or  an  advertising 
director  with  first  rate  marketing  and 
leadership  skills  who  has  a  docu¬ 
mented  record  of  success.  Please  send 
a  resume  which  should  include  an 
addendum  describing  success  in  the 
areas  of  management  skills,  major 
account  relations,  controct  negotia¬ 
tions,  direct  mail  competition,  and 
RMC  or  SMC  alternate  delivery  prod¬ 
ucts.  Contact  David  O.  Roberts,  pub¬ 
lisher,  The  Herald-Journal,  P.O.  Box 
1657,  Spartanburg,  SC  29304.  We 
are  an  equal  opportunity  employer, 
and  maintain  a  Drug  Free  Workplace 
program. 

CIRCULATION 

12,000-14,000  Oregon  daily  needs  a 
circulation  director  with  proven  market¬ 
ing  ability.  This  is  an  excellent 
opportunity  for  someone  in  a  no.  2 
position  who's  looking  to  move  up. 
Family-owned  company  offers  profit 
sharing,  401  (k),  health  insurance  and 
other  benefits.  Send  resume,  cover  let¬ 
ter  and  salary  expectations  to  the 
Human  Resources  Director,  The  East 
Oregonian,  P.O.  Box  1089,  Pendleton, 
OR  97801 . 

CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  and  an 
impressive  record  in  all  aspects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT 

We  are  often  consulted  by  client  news¬ 
papers  to  help  fill  key  management 
positions  in  circulation.  The  top  need  is 
for  people  with  solid  experience  in 
circulation  sales,  vvho  can  build  paid 
circulation  volume. 

If  you  might  be  interested  in  an  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs  and  ather  pertinent  data 
to  us.  Complete  confidentiality,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

We  currently  have  two  openings  for 
which  we  seek  specific  candidates  - 
the  Circulation  Managership  of  5,000 
to  25,000  circulation  dailies  in  the 
Midwest. 

Ron  Anderson,  RCAnderson  Associa¬ 
tes,  Inc.,  P.O.  Box  300,  Pittsford,  NY 
14534.  Fax:  (716)  248-9551. 
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_ CIRCULATION _ 

CIRCULATION  MANAGER 
We  are  looking  for  o  morketing- 
orienled  circulation  professional  to 
manage  a  large  weekly  newspaper 
group  in  the  mid-west.  Must  have 
experience  in  large  youth  carrier 
based  distribution  system  (some  motor 
route  and  mail)  with  paid,  optional  pay 
and  free  delivery.  Ideal  candidate 
would  have  B.A.,  several  years  in  the 
field  as  D.M.  or  equivalent,  and  cur¬ 
rently  manage  (or  asst,  mgr)  a  news¬ 
paper  circulation  department  in 
60,000  range  (600-^  routes)  with 
experience  in  circulation  marketing 
and  promotion.  Send  responses  to  Box 
08267,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
KENOSHA  NEWS 
Kenosho,  Wisconsin 

The  Kenosha  News,  located  in  Wiscon- 
sin  between  Chicago,  IL  and 
Milwaukee,  Wl  on  Lake  Michigan, 
seeks  a  seasoned  circulation  sales 
manager  to  lead  its  newly  developed 
circulation  sales  and  marketing 
division.  This  position  will  be  directly 
responsible  for  the  growth  of  both 
home  delivery  and  single  copy  sales  as 
well  as  the  development  of  reader 
layalty  and  retention. 

We  are  looking  for  someone  who  is 
creative,  self-motivated  and  interested 
in  both  his  professional  accomplish¬ 
ments  and  personal  achievements.  We 
intend  to  increase  crew  sales,  advance 
an  already  installed  N.I.E.  program 
and  begin  an  accelerated  target 
marketing  plan  through  data  base 
demographics.  We  also  expect  to 
develop  direct  mail  and  further  our 
telemarketing  program. 

Outs  is  an  independent  newspaper  of 
about  30,000  circulation  that  publishes 
seven  days.  We  enjoy  a  reputation  for 
community  service,  vigorous  local 
reporting  and  positive  editorial  posi¬ 
tions.  Few  newspapers  can  equal  our 
benefit  program. 

Send  your  resume,  with  references  and 
thoughts  to: 

Kenosha  News 
Attn;  James  Jones 
715-58th  Street 
Kenosha,  Wl  53140 
Please  be  assured  that  we  will  preserve 
the  confidentiality  of  your  response. 


CIRCULATION  MANAGER  for  the  Sun 
Journal,  a  16,500  morning  circulation 
newspaper  published  seven  days  a 
week  in  historic  New  Bern,  North 
Carolina.  Candidate  should  have  sales 
and  marketing  experience  with  strong 
management  skills  to  increase  circula¬ 
tion  in  a  growing  market.  The 
responsibilities  include  developing  and 
implementing  marketing  plans  for 
circulation  and  collateral  materials 
required  to  promote  circulation  and 
supervise  office  staff  and  adult 
independent  contractors.  Minimum  of 
five  years  successful  circulation  experi¬ 
ence  necessary.  Send  resume  and 
salary  history  to  John  R.  Graham,  pub¬ 
lisher,  Sun  Journal,  P.O.  Box  1149, 
New  Bern,  NC  28563. 


_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER 

The  Register-Guard,  a  78,000- 
circulation  daily  in  Eugene,  Ore.,  has 
an  opening  for  a  Circulation  Zone 
Manager.  Ideal  candidate  will  have 
five  years  of  progressively  responsible 
circulation  experience;  proven,  people- 
oriented,  professional  management 
skills;  an  ability  to  lead  a  strong  staff  in 
a  growing  market;  and  demonstrated 
organizational,  time  management,  and 
leadership  skills.  Responsible  for  home- 
delivery  operations.  College  degree 
preferred.  Salary  commensurate  with 
experience. 

Apply  to  ZONE  MANAGER,  The  Regis¬ 
ter-Guard,  Human  Resources  Depart¬ 
ment,  P.O.  Box  10188,  Eugene,  OR 
97440-2188.  Deadline:  Friday,  Sep¬ 
tember  12,  1997. 

An  equal  opportunity  employer 


CORPORATE  CIRCULATION 
MARKETING  DIREQOR 

Ottaway  Newspapers,  Inc.,  the  com¬ 
munity  newspaper  subsidiary  of  Dow 
Jones  and  Co.  Inc.,  seeks  to  add  a 
dynamic  circulation  marketing  pra- 
fessional  to  lead  the  development  of 
our  corporate  circulation  marketing 
strategies.  This  individual  will  be 
responsible  for  analyzing  current 
operations  and  developing  programs 
to  increase  readership  and  improve 
customer  service  at  19  daily  newspa¬ 
pers.  This  individual  will  recommend 
marketing  programs  for  single  copy 
sales,  subscriber  acquisition,  customer 
service,  retail  partnerships,  microzon¬ 
ing,  benchmarking  and  employee  train¬ 
ing  and  development.  A  bachelor's 
degree  or  significant  relevant  experi¬ 
ence  and  ten  years  of  progressive 
experience  in  circulation,  marketing 
and  management  are  essential  for  this 
position.  Please  respond  by  September 
1 5  to:  Ann  Langbein,  HR  Director, 
Ottaway  Newspapers,  Inc.,  97  Route 
416,  Campbell  Hall,  NY  10916.  Fax: 
(914)  294-1659. 


THE  SAVANNAH  MORNING  NEWS 
is  looking  for  an  individual  to  lead  its 
efforts  in  the  Lowcountry  and  Hilton 
Head,  South  Carolina  portion  of  its 
market.  If  successful,  this  position  could 
lead  to  other  career  opportunities 
within  our  twenty-nine  newspaper 
chain.  This  is  a  challenging  area,  with 
strong  local  newspapers  as  competi¬ 
tion.  However,  with  a  booming  popula¬ 
tion  and  huge  retirement  community 
under  construction,  this  area  is  ripe 
with  opportunity. .  .we  want  to  become 
the  newspaper  of  choice  in  the  new 
growth  areas.  The  individual  selected 
will  need  to  be  determined  and 
aggressive,  with  great  self-initiative. 
We  offer:  competitive  pay,  car  allow¬ 
ance,  retirement  plan  and  medical 
plan,  vacations,  and  opportunities.  If 
you  are  on  your  way  up,  this  could  be 
a  good  step  in  your  career  ladder. 
Send  resumes  and  references  to  Linnie 
Pride,  Savannah  Morning  News,  P.O. 
Box  1088,  Savannah,  GA  31402. 


_ CIRCULATION _ 

HOME  DELIVERY  SUPERVISOR 
Chattanaoga  Publishing  Company, 
agent  for  the  Times  &  Free  Press  is 
searching  for  a  Home  Delivery  Man¬ 
ager.  This  position  reports  to  the 
Circulation  Manager.  We  are  looking 
for  someone  with  good  people,  man¬ 
agerial  and  communication  skills.  If 
you  have  a  great  attitude  and  a  willing¬ 
ness  to  lead  other  individuals  by  exam¬ 
ple,  this  is  the  perfect  position  for  you. 
This  position  has  responsibility  for 
recruiting,  hiring,  training,  and  motivat¬ 
ing  a  staff  of  DSMs  and  Assistants.  We 
are  a  family-owned  and  operated 
company.  We  affer  a  competitive 
salary,  weekly  bonus,  excellent  benefit 
package,  and  a  company  vehicle. 
Please  send  a  resume  to  Ray  Marler, 
personnel  department,  Chattanooga 
Publishing  Company,  P.O.  Box  1447, 
Chattanooga,  TN  37401 . 


SALES  AND  MARKETING 
REPRESENTATIVE 

National  newspaper  company  is  seek¬ 
ing  three  circulation  sales  and  market¬ 
ing  reps  in  the  following  cities:  Hous¬ 
ton,  Tampa/Orlando,  and  Harrisbrug/ 
Lancaster,  PA.  Candidates  must  be 
sales  driven  and  possess  excellent  writ¬ 
ten  and  verbal  communication  skills.  To 
excel  in  this  fast-paced  environment, 
the  candidate  should  be  organized, 
have  the  ability  to  handle  multiple  tasks 
and  manage  a  large  territory,  meet 
deadlines,  and  be  computer  literate. 
Some  overnight  travel  involved.  Prior 
newspaper/publication  experience  a 
definite  plus.  Excellent  starting  salary, 
benefits,  bonus  plan,  and  company 
car.  Send  resume  to:  Single  Copy  Sales 
Manager,  P.O  Box  920160,  Norcross, 
GA  30092. 

EDITORIAL 

AGRICULTURAL  EDITOR 
Country  View,  an  award-winning, 

33,000  circulation,  agriculture  weekly 

newspaper  published  by  The  Journal- 
Standard  in  Freeport,  ll.,  seeks  an 
editor.  The  job  involves  writing 

features,  news  stories,  columns  and 

editorials,  working  with  correspondents 

and  columnists,  section  design  and  copy 
editing.  QuarkXPress  experience  and 
agricultural  knowledge  required.  Send 
resume  and  work  samples  to:  Jeff 
Rogers,  managing  editor.  The  Journal- 
Standard,  27  S  outh  State  Ave., 
Freeport,  ll.  61032 


EDITORIAL 


NEWS  EDITOR  sought  for  36,000 

AM  daily  in  Racine,  Wl.  Looking  for  a 
wordsmith  with  a  nose  for  news  and 
an  eye  for  good  design,  but  most  of  all 
someone  who  can  pull  together  a 
cadre  of  copy  editors  to  help  produce 
the  state’s  best  newspaper.  If  you  like 
competing  against  a  nearby  metro 
and  enjoy  the  view  of  beautiful  Lake 
.Michigan,  send  resume  and  copies  of 
your  work  by  9/8.  the  Journal  Times, 
2 1 2  4th  St.,  Racine.  Wl  53403.  EOE. 


_ EDITORIAL _ 

ARE  YOU  LOOKING  for  an  exciting 
challenge  at  one  of  California's  emerg¬ 
ing  newspapers?  The  Bakersfield  Cali¬ 
fornian  has  immediate  openings  for  a 
City  Editor,  an  Assistant  City  Editor 
and  a  Reporter  in  our  team-oriented 
newsroom.  We  have  torn  down  the 
walls  separating  Metro,  Business  and 
Features.  We  are  looking  for  solid 
editors  who  can  lead,  motivate,  coach 
and  challenge  our  reporters  and  work 
within  a  dynamic  editing  team. 
Ambitious,  versatile  reporters  will  find 
our  newsroom  offers  the  opportunity  to 
pursue  a  wide  range  of  stories.  This  is 
a  great  news  town  and  we  love  to  give 
our  readers  the  best  stories  out  there. 
Our  reporters  all  work  off  PowerMacs 
with  Internet  access,  spreadsheet  and 
database  software,  e-mail,  and  QuarkX¬ 
Press  loaded  in  each.  Take  a  look  at 
our  home  page  at  http:// 
www.bakersfield.com.  Send  cover  let¬ 
ter,  resume,  references  and  work  sam¬ 
ples  to  Linda  Wienandt,  assistant 
managing  editor.  The  Bakersfield  Cali¬ 
fornian,  1707  Eye  St.,  (P.O.  Box  440), 
Bakersfield,  CA  93302.  E-mail  queries 
to:  lwienandt@bakersfield.com. 

ASSISTANT  TO  THE  EDITOR.  Strong 
editing  and  design  skills  requirecT 
Reporting  included.  Jack-of-all-trades 
position.  Staff  of  1 0.  6,000  circulation. 
Send  letter,  resume  and  clips  to  Belinda 
Chase,  managing  editor,  Ketchikan 
Daily  News,  501  Dock  St.,  Ketchikan, 
AK  99901 . 


BODY  and  SOUL  TEAM  LEADER 
The  News  Tribune  in  Tacoma,  WA, 

seeks  an  experienced,  innovative  editor 

to  lead  a  team  of  four  reporters  who 
cover  health;  families  and  rela¬ 

tionships;  religion  and  ethics;  gender 
and  diversity.  Team  leader  coordinates 
sections  on  family,  food,  religion, 
seniors,  and  young  adults.  He/she  also 
is  a  member  of  newsroom-wide  lead¬ 
ership  team.  Contact;  Senior  Editor 
Suki  Dardarian,  The  News  Tribune, 
P.O.  Box  11000,  Tacoma,  WA 
9841 1 .  E-mail:  sbd@p.tribnet.com 


BUSINESS  EDITOR 

GOLFWEEK,  the  golf  news  leader, 
needs  a  polished  pro  to  direct  our  busi¬ 
ness  coverage;  manage  weekly  busi¬ 
ness  section  and  bi-weekly  trade-only 
tabloid.  High-profile  opportunity  for 
aggressive  business  journalist  to  break 
new  ground  covering  $30  billion-a- 
year  worldwide  industry  that  before 
Tiger  Woods  received  little  or  no  atten¬ 
tion.  Intrigued?  You'll  be  rounding  out 
a  team  of  respected  writers  and  editors 
who  have  created  America's  fastest- 
growing  national  golf  publication. 
Candidates  for  this  Orlando,  Florida- 
based  position  must  have  enter¬ 
prise  reporting  and  minimum  5 
years  supervisory  experience  with 
newspaper  business  section  or  trade 
pub;  Interpersonal  skills  to  motivate 
staff  and  hold  own  with  CEOs;  commit¬ 
ment  to  journalistic  excellence.  Com¬ 
petitive  salary,  benefits.  EOE.  Send 
resume,  cover  letter  and  salary  history 
to:  Dave  Seanor,  editor,  GOLFWEEK, 
7657  Commerce  Center  Drive, 
Orlando,  FL  32819.  FAX:  (407)  345- 
9945.  E-mail:  golfweek@aol.com. 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTERS  --The  Indi¬ 
anapolis  Star/The  Indianapolis  News 
(Combined  circulation  301,860  daily, 
405,796  Sunday)  is  looking  for  two 
experienced  reporters  to  join  its 
award-winning  business  desk.  Experi¬ 
ence  covering  business  helps  but  isn't 
required.  Rather,  we  want  strong 
reporters  with  a  proven  ability  to  tackle 
complex  issues  and  explain  them 
clearly.  We  want  people  who  generate 
story  ideas  and  can  work  a  beat  to 
break  stories,  and  who  understand  that 
the  best  stories  are  told  through  the 
experiences  of  real  people,  not  talking 
heads.  You  will  join  a  staff  of  nine 
reporters  and  two  editors  that  won 
Medill's  Midwest  Financial  Journalism 
Award  for  best  business  section  last 
year.  Reply  with  resume  and  clips  to 
Pamela  Klein,  asst,  managing  editor- 
business,  P.O.  Box  1 45,  Indianapolis, 
IN  46206-01 45. 


CITY  EDITOR 

You  and  your  assistant  will  manage  1 2 
reporters,  including  bureaus,  at  our 
26,000,  seven-day  AM.  Our  next  city 
editor  will  have  four  years  of 
newsroom  management  at  a  daily, 
plus  success  at  planning  and  database 
reporting.  We  offer  competitive  pay, 
great  benefits  and  a  university  city  with 
excellent  schools  and  low  crime.  Win¬ 
ters  are  c-c-cold.  Reply  with  clips, 
salary  history  and  a  recent 
performance  review  to  Thomas  P.  Lee, 
executive  editor,  Oshkosh  North¬ 
western,  224  State  Street,  Oshkosh,  Wl 
54901.  Overnight  shipping  would  be 
wise.  Equal  Opportunity  Employer. 

CITY  EDITOR 
ASSISTANT  CITY  EDITOR 

The  Lincoln  Journal  Star,  a  78,000 
circulation  AM,  is  seeking  a  city  editor 
and  an  assistant  city  editor  to  direct  cov¬ 
erage  of  the  state's  capital  city  and  its 
17  southeastern  counties.  These  editors 
must  have  a  way  with  words,  a  strong 
reporting  background,  an  ability  to 
inspire  a  seasoned  staff  and  the  arga- 
nizational  skills  to  see  the  big  picture 
while  juggling  a  multitude  of  daily 
tasks.  They  must  be  willing  to  engage 
readers  to  uncover  key  problems  and 
explore  solutions.  They  must  be  able  to 
cooperate  with  fellow  editors,  photo¬ 
graphers,  artists  and  reporters  in  other 
departments.  Five  years  on  a  daily 
newspaper  required;  management 
experience  a  plus.  Send  cover  letter, 
resume  and  work  samples  to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.  Box  8 1609 
Lincoln,  NE  68501-1609 

Application  Deadline:  September  1 2. 

COPY  DESK  CHIEF:  Good  litHe  dailv 
in  Sierra  foothills  seeks  person  with 
skill,  experience,  delight  in  the  world 
and  human  decency  to  lead  its  editing 
staff.  Interested?  Send  resume,  salary 
history  to  John  Seelmeyer,  editor.  The 
Union,  11464  Sutton  Way,  Grass 
Valley,  CA  95945. 


_ EDITORIAL _ 

COPY  DESK  CHIEF 

The  Seattle  Post-Intelligencer  needs  a 
leader  with  both  verbal  and  visual 
skills.  There  are  two  chiefs  supervising 
the  night  copy  desk:  You'd  be  the  one 
who  concentrates  on  projects  and  the 
content  and  editing  of  graphics.  We  com¬ 
pete  vigorously  in  a  multi -newspaper 
market.  In  this  position,  you  would  help 
our  newsroom  set  the  standard  for 
headlines,  copy,  project  packaging 
and  graphic  content.  Do  your  talents  fit 
this  description?  We'd  like  to  see  a 
resume  and  a  copy  of  your  current 
newspaper.  Send  to  Jennifer  Marquis, 
news  editor,  Seattle  Post-Intelligencer, 
P.O.  Box  1909,  Seattle,  WA  98111- 
1909. 


COPY  EDITOR  -  Copy  Editor  position 
available  for  22,000  circulation 
Southwest  doily.  Responsibilities 
include  editing  local  and  wire  copy 
and  laying  out  pages.  Bachelors 
degree  in  journalism  or  English 
required.  Some  journalism  experience 
preferred.  Send  resume  and  editing 
clips  to  The  Yuma  Daily  Sun,  P.O.  Box 
271,  Yuma,  AZ  85366.  Tel:  (520) 
783-3333,  Attn:  Lee  Irwin. 


COPY  EDITOR.  Seeking  veteran  with 
superb  editing,  layout  skills  to  lead 
wire  desk.  Hign-tempo  job.  Good  pay, 
benefits.  Equal  Opportunity  Employer. 
Send  resume  to  Lane  VVick,  news 
editor.  The  Kalamazoo  Gazette,  P.O. 
Box  2007,  Kalamazoo,  Ml  49003. 


COPY  EDITOR:  Experienced  editor 
needed  to  edit  and  paginate  at  6-day 
daily  on  Olympic  Peninsula.  Letter, 
resume  and  clips  to  Roger  Morton, 
Peninsula  Daily  News,  305  W.  1st  St., 
Port  Angeles,  WA  98362. 


COPY  EDITOR 

Award-winning  33,000  daily  on  the 
shores  of  Lake  Michigan  neeas  a  page 
designer/ copy  editor  to  help  us  roll  out 
our  brand  new  Baseview  Power  Mac- 
based  frant-end  system.  QuarkXPress/ 
Adobe  experience  essential.  Send 
resume,  cover  letter  and  page  samples 
ta  Dave  Brown,  managing  editor.  The 
Herald-Palladium,  P.O.  Box  128,  St. 
Joseph,  Ml  49085. 


COPY  EDITORS 

The  Herald-Journal,  a  60,000  circula¬ 
tion  New  York  Times  regional  newspa¬ 
per  in  western  south  Carolina,  is  seek¬ 
ing  full-time  news  and  sports  copy 
editors/page  designers.  Proficiency  in 
Microsoft  Word  and  QuarkXPress  a 
must.  Two  years  experience  preferred. 
Within  driving  distance  of  Atlanta, 
Charlotte,  the  mountains  and  the 
beach.  If  you're  interested,  contact 
Gloria  Fair,  news  editor,  P.O.  Box 
1657,  Spartanburg,  SC  29304.  We 
are  an  equal  opportunity  employer, 
and  maintain  a  Drug  Free  Workplace 
program. 


FAX  your  ad  to 
212  ♦929  4  1259 


_ EDITORIAL _ 

COPY  EDITOR 

The  Ann  Arbor  News,  one  of 
Michigan's  fastest  growing  dailies,  has 
an  opening  for  an  experienced  copy 
editor  on  its  news  desk.  The  successml 
candidate  will  join  our  desk  rotation 
handling  a  variety  of  news  and  feature 
pages  tor  our  three  zoned  editions. 
We're  looking  for  someone  who  can 
write  crisp  headlines  and  package  late- 
breaking  stories  on  deadline.  Pagina¬ 
tion  experience  with  QuarkXPress  and 
excellent  layout  and  design  skills  are 
required.  Applicants  should  send  a 
cover  letter,  resume  and  samples  of 
their  work  to  News  Editor  Andy 
Chopelle,  340  E.  Huron  Street,  Ann 
Arbor,  Ml  48106-1147.  The  Ann 
Arbor  News  is  an  Equal  Opportunity 
Employer. 

COPY  EDITOR 

The  La  Crosse  Tribune,  an  award¬ 
winning  36,000-circulation  daily  near 
the  banks  of  the  Mississippi  with  an 
aggressive  and  creative  copy  desk,  is 
seeking  a  teom-playing,  energetic  copy 
editor  with  demonstrated  design, 
headline  and  editing  experience  as 
well  as  a  strong  desire  to  expand  his/ 
her  skills. 

Tribune  copy  editors  rotate  Page  1 , 
metro  and  slot  duties.  Each  copy  editor 
also  produces  a  weekly  feature  cover 
and  is  an  active  member  of  a 
newsroom  team  responsible  for  a 
specific  coverage  area.  Experience  as 
a  reporter  is  a  plus,  as  is  experience  in 
Harris  and/or  QuarkXPress  pagina¬ 
tion.  Two  years  prafessional  experi¬ 
ence  desired.  College  degree  or 
equivalent  required. 

Interested  candidates  should  send  a 
cover  letter,  resume  and  non- 
returnable  samples  of  your  best  work 
by  September  1 2,  1 997  to: 

Meribeth  Catania 
Human  Resources  Manager 

La  Crosse  Tribune 
401  N.  Third  Street 
La  Crosse,  Wl  54601 

COPY  EDITOR 

We're  looking  for  someone  who  can 
take  good  copy  and  make  it  better. 
You  should  have  a  command  of  gram- 
mor,  spelling  and  the  world  around 
ou  and  be  able  to  write  headlines  that 
eep  readers  coming  back.  Page 
design  and  paginating  skills  area  a 
plus.  We're  a  40,000  circ.  7-day  AM 
in  N.  Calif's  recreation  heaven.  Send 
letter,  resume  and  clips  to  Bonnie 
Salyer,  HR  Director,  Record 
Searchlight,  1101  Twin  View  Blvd., 
Redding,  CA  96003.  West  coast  appli¬ 
cants  preferred.  EOE 

EDITOR  -  A  group  of  3  semi-weekly  com¬ 
munity  newspapers  serving  southwest 
Virginia's  New  River  Valley,  located  in 
the  heart  of  the  Blue  Ridge  Mountains, 
is  seeking  experienced  hands-on  editor 
with  strong  people  skills  ta  lead  our 
staff.  Send  resume  with  salary  require¬ 
ments  ta  Publisher,  New  River  News¬ 
papers,  P.O.  Box  419,  Christiansburg, 
VA  24073  or  FAX  ta  (540)  382-3009. 


_ EDITORIAL _ 

COPYWRITER/PAGINATOR 
The  Journal  Standard,  a  17,500 
circulation  AM  daily  (6  daily),  has  an 
opening  on  the  copy  desk.  We  need  a 
creative  page  designer  who  can  put 
the  same  effort  into  an  agate  page  as 
a  newsfront.  Qualified  candidates  will 
have  QuarkXPress  knowledge,  copy 
editing  and  page  design  skills,  solid 
news  judgment  and  a  flair  for  good 
headlines.  Daily  experience  preferred, 
but  not  required.  Send  resume  and 
work  samples  ta  Jeff  Rogers,  manag¬ 
ing  editor.  The  Journal  Standard,  27 
South  State  Ave.,  Freeport,  ll.,  61032. 


ECONOMY  AND  CONSUMER  team 
reporter  who  can  see  the  “money” 
angle  in  almost  any  issue  wanted  for 
aggressive  Pennsylvania  daily.  Your 
challenge:  Business  and  consumer 
stories  that  land  your  byline  on  Page  1 . 
Seeking  self-starter  who  can  take  over 
in  absence  of  team  leader.  Send 
resume,  clips,  story  ideas  ta  Pam  Turfo, 
The  Times  Leader,  15  Narth  Main 
Street,  Wilkes-Barre,  PA  1 871 1  -0250. 

EDITOR  -  The  McLeansboro  Times- 
Leader  has  an  immediate  opening  for 
editor.  The  newspaper  is  o  respected 
weekly  in  Southern  Illinois  county  seat. 
The  publication  has  strong  community 
following.  Successful  candidate  will 
hove  excellent  writing  style,  knowledge 
of  photogrophy,  enjoy  small  towns  and 
will  be  a  self-starter.  Competitive  pay 
and  benefits  including  health  and 
401  (k).  Send  letter,  resume  and  clips  ta 
Terry  Geese,  Register-News,  P.O.  Box 
489,  Mount  Vernon,  IL  62864-0489. 


EDITOR  for  ambitious  weekly  on 
Oregon's  beautiful  coast.  Will  assign, 
organize,  write  and  lead  a  small  staff 
in  a  competitive  market.  Send  resume, 
clips  and  salary  requirements  ta  Pub¬ 
lisher,  The  News  Guard,  P.O.  Box 
848,  Lincoln  City,  OR  97367. 


EDITOR:  Growing  northwest  CT  group 
seeks  editor  for  community  weekly.  Com¬ 
petitive  salary,  benefits.  David  Parker, 
The  Lakeville  Journal  Co.,  Box  1688, 
Lakeville,  CT  06039. 


EDITOR 

Black  Issues  In  Higher  Education,  a 
twice-monthly  newsmagazine  seeks  an 
experienced  editor  to  lead  oward- 
winning  staff  of  reporters.  Five  years  of 
magazine  or  other  relevant  experience 
and  knowledge  of  higher  education 
and/or  public  policy  required.  Salary 
competitive.  Submit  resume  and  three 
references  to:  Frank  L.  Matthews,  Cox, 
Matthews  and  Associates,  10520 
Warwick  Avenue,  Suite  B-8,  Fairfax, 
VA  22030  or  FAX  (703)  2 1 8- 1 9 1 9. 
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HELP  WANTED 


EDITORIAL  ARTIST 

The  Modesto  Bee,  a  McClotchy  News¬ 
paper  needs  an  artist  to  do  graphic 
and  illustrations  for  the  Editorial  Art 
Department.  We  need  illustrations, 
charts,  maps,  and  informational  graph¬ 
ics  in  color  and  black  &  white,  and 
page  layout  and  design  talent. 

Macintosh  experience  is  a  must.  Must 
have  daily  newspaper  art  department 
or  equivalent  professional  experience. 

We  offer  a  good  salary  and  excellent 
benefits.  Send  resume  with  work  sam¬ 
ples  to  HR  Department,  The  Modesto 
Bee,  P.O.  Box  3928,  Modesto,  CA 
95352,  FAX  (209)  578-2095  or  E- 
moil:  editor@modbee.com 


EDITORIAL/COPY  EDITOR  -  50,000 
Zone  2  AM  daily  and  Sunday  needs  a 
word  person,  a  style  enforcer, 
someone  who  cares  about  editing,  who 
can  write  good  punchy  headlines  and 
make  deadlines  every  night.  Interested 
individuals  should  submit  a  cover  letter, 
resume  and  clips  to  Human  Resources 
Manager,  The  Johnstown  Tribune  Pub¬ 
lishing  Company,  P.O.  Box  340,  425 
Locust  Street,  Johnstown,  PA  15907- 
0340. 


Promotion  creates  rare  chief  news 
executive  opening  at  independent, 
developing  15,000  dailv.  Seeking 
strong^,  organized  leader  for  our  six- 
day  PM  who  has  proven  newsroom 
management  skills.  Hands-on  editor  for 
staff  of  1 8  must  be  good  communicator 
and  motivator  to  coach  continuous 
improvement.  We  want  a  personable 
professional  who  can  help  build  both 
integrity  and  circulation.  Local  news, 
photo  appreciation  and  technology 
skills  necessary.  Good  benefits 
package.  A  career  opportunity  to  join 
a  new  management  team  that 
appreciates  and  supports  quality  work. 
Northwesterner  preferred.  All  inquiries 
confidential.  Send  resume,  earnings 
history  and  career  goals  to  Dennis  R. 
Waller,  The  Chronicle,  P.O.  Box  580, 
Centralia,  WA  98531.  EOE  -  WE  ARE 
A  DRUG-FREE  WORKPLACE. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200■^  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


1997 


International 

Yearbook 

To  order  your  copy, 
contact  EiSP  Circulation 
Department  at  (212)  675-4380 


EDITORIAL 


EDITORS  AND  REPORTERS 

The  Daily  Herald,  a  34,000-circ.  daily 
in  Provo,  Utah,  is  growing.  We  hove 
immediate  openings  for  editors  and 
reporters,  and  expect  more  early  in 
'98.  We're  looking  for  energetic  pro¬ 
fessionals  to  help  us  expand  further.  In 
exchange  for  your  good  work,  we  offer 
competitive  pay,  excellent  benefits  and 
some  of  America's  greatest  recreation 
spots  at  the  gateway  to  the  2002  Olym¬ 
pics.  The  flagship  of  Pulitzer  Com¬ 
munity  Newspapers,  Inc.,  the  Herald 
recently  redesigned  and  switched  to 
mornings  seven  days  a  week. 

Send  cover  letter,  resume  and  work 
samples  to: 

Mike  Patrick 
The  Daily  Herald 
1 555  N.  Freedom  Blvd. 

Provo,  UT  84604 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  foil  of  1 997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennon 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  or  e-mails,  please. 

’  ENTRY  LEVEL  reporters  sought  - 
Recent  college  grads  OK.  Zone  8.  Call 
(505)  356-4481  or  mail  resume  to 
Portales  News-Tribune,  101  E.  1st 
Street,  Portales,  NM  88130. 


FEATURE  WRITER 

Immediate  opening  for  weekend  editor 
of  Hernando  Today,  a  growing  daily 
:  on  Florida's  west  coast.  Prefer  weekly 
i  or  small  daily  staffer  who  is  currently 
I  working  in  Florida  or  southeast.  Entry 
:  level  editor  position  thot  requires  some 
:  writing,  reporting.  Send  clips  or  sam- 
:  pies  to  Bob  Nolte,  managing  editor, 
'  Hernando  Today,  15299  Cortez  Blvd., 
Brooksville,  FL  3461 3. 

NEW  ENGLAND 

Newspapers  here  often  need  editors, 
reporters,  copy  desk.  Send  resume  to 
New  England  Newspaper  Association, 
:  70  Washington  St.,  Salem,  MA 
:  01970.  A  free  referral  service.  You 
:  can  also  run  a  30-word  classified  in 
i  monthly  NENA  Bulletin  @  $  15/issue. 


_ EDITORIAL _ 

FEATURES  COPY  EDITOR/DESIGNER 
The  Leaf-Chronicle,  a  20,000  circula¬ 
tion  AM  in  Clarksville,  TN  seeks  a 
features  copy  editor  who  can  produce 
compelling  section  front  pages.  We're 
looking  for  someone  with  a  flair  for 
design,  good  editing  and  writing  skills, 
and  sound  news  judgment.  Top  candi¬ 
dates  will  have  a  strong  journalism 
background,  facility  with  QuarkXPress, 
and  an  ability  to  lead  project  devel¬ 
opment  and  work  effectively  in  a  team 
environment.  Send  cover  letter,  resume, 
and  samples  of  work  to  Douglas  Ray, 
editor.  The  Leaf-Chronicle,  P.O.  Box 
829,  Clarksville,  TN  37041-0829. 

HARRIS  NEWS  SERVICE 

CORRESPONDENT 

Harris  News  Service  seeks  a  senior  cor¬ 
respondent  in  its  Topeka  capitol 
bureau.  Senior  correspondent  will 
direct  daily  reporting  from  Topeka, 
including  coverage  of  state  gov¬ 
ernment,  issues  and  feature  topics  of 
statewide  interest  and  with  special 
interest  to  the  circulation  territories  of 
the  seven  Harris  Enterprises  newspa¬ 
pers  in  Kansas. 

Qualified  applicants  should  send 
resume,  references  and  writing  sam¬ 
ples  to  Harris  News  Service  Committee, 
c/o  Kathy  Beshears,  human  resources 
director,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190.  Deadline  for  applica¬ 
tions  is  Oct.  1 . 

INDIANAPOLIS  BUSINESS  JOURNAL 
is  expanding  its  editorial  department 
From  six  to  seven  reporters.  Applicants 
For  the  new  position  should  have  at 
least  two  years  of  daily  newspaper 
experience.  The  newspaper  is  one  of 
three  business  weeklies  to  win  the 
1997  Best  in  Business  award  from  the 
Society  of  American  Business  Editors 
and  Writers.  Send  resume  and  clips  to 
Tom  Horton,  editor,  431  N.  Pennsylva¬ 
nia  Avenue,  Indianapolis,  IN  46204. 

LIFESTYLE  EDITOR  and  GENERAL 
ASSIGNMENT  REPORTER:  We're  look¬ 
ing  for  the  right  two  persons  to  join  us 
on  an  award-winning  15,000  AM 
daily  in  the  sunny  Southwest,  Zone  8. 
Great  opportunities.  Need  people  with 
strong  editing/layout  and  reporting/ 
writing  skills;  who  are  people  persons; 
vdio  strive  for  and  demand  perfection; 
and  are  self-starters.  Send  resume, 
clips  and  references  to  Box  08265, 
Editor  &  Publisher. 

MEDICAL  REPORTER 

Metro  newspaper  looking  for  an 
aggressive,  innovative  experienced 
medical  reporter  to  cover  trends, 
breakthroughs  in  healthcare  in 
Nashville,  TN,  a  community  at  the  cen¬ 
ter  of  the  action  with  major  medical 
schools,  research  centers  and  related 
health  industries.  We  are  looking  for  a 
reporter  who's  ahead  of  the  competi¬ 
tion  in  breaking  stories  and  identifying 
trends.  Send  cover  letter,  resume, 
references  and  clips  to  Catherine 
Mayhew,  AME/News,  The  Ten¬ 
nessean,  1 1 00  Broadway,  Nashville, 
TN  37203. 


_ EDITORIAL _ 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  iveekly  newspa¬ 
per  in  Miami  and  Ft.  Lauderdale 
starting  this  fall.  Strong  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fredance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217.  No  calls  or  e- 
mails,  please. 

MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 

NEWS  EDITOR  -  We're  looking  for  a 
proven  page  designer  and  copy  editor 
with  the  leadership  skills  to  train  and 
supervise  a  six-person  copy  desk.  You 
will  be  lead  by  example,  as  this  is 
hands-on  management  position.  We 
have  the  tools  here-a  state  of  the  art 
Flexo  press  to  showcase  page  design 
and  award-winning  photos  and  stories. 
Knowledge  of  pagination  essential,  as 
is  management  experience.  By  Sept. 

1 5,  send  a  resume  and  a  week's  worth 
of  work,  indicating  your  role  in  page 
design  and  editing  to  Terri  Kuhle, 
human  resources  manager.  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62525.  Equal  Opportunity  Employer. 

NEWS  EDITOR 

Are  you  ready  for  the  next  step?  Are 
you  ready  to  see  just  how  good  a  small 
own  newspaper  can  be?  Then  we're 
ready  for  you.  The  Faribault  Daily 
News,  located  40  miles  south  of  the 
Twin  Cities,  is  a  7,500  AM  six-day 
newspaper  with  a  tradition  of  editorial 
excellence.  We  are  seeking  a  newspa¬ 
per  professional  to  be  the  second-in- 
command  of  our  9-person  news  staff. 
The  news  editor  leads  feature  story 
development,  designs  fully  paginated 
news  pages,  ccxaches  talented  reporters 
and  photographers  and  takes  a  lead¬ 
ership  role  in  the  newsroom  and  the  com¬ 
munity.  The  ideal  candidate  will  be  an 
experienced  newspaper  reporter  with 
strong  copy  editing  and  layout  skills. 
The  Daily  News  is  an  equal 
opportunity  employer  offering  com¬ 
petitive  wages,  a  full  range  of  benefits 
including  health,  dental  and  401  (k).  To 
be  considered  for  this  exciting 
opportunity,  send  a  letter  and  resume 
to  Lisa  Schwarz,  managing  editor.  The 
Daily  News,  514  Central  Avenue,  P.O. 
Box  249,  Faribault,  MN  55021 . 

PAGE  DESIGNER  -  Want  to  design 
fabulous  Als,  live  at  the  beach  and 
hop  to  New  Orleans  in  about  an  hour? 
The  Sun  Herald,  a  growing  Knight- 
Ridder  daily,  is  seeking  an  experienced 
page  designer.  Send  clips,  cover  letter 
and  resume  to  Lana  Sumpter,  design 
editor,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567  or  E-mail 
lsumpter@sunherald.infi.net.  EOE 

Lives  of  great  men  all  remind  us  we 
can  make  our  lives  sublime;  and, 
departing,  leave  behind  us,  footprints 
on  the  sands  of  time 

Longfellow 
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_ EDITORIAL _ 

IDAHO'S  best  weekly  newspaper 
needs  a  reporter  witfi  strong  writing 
skills  and  an  insatiable  curiosity.  Lively 
beat  in  an  active  resort  community. 
Resume  and  clips  to  Don  Gorbam,  Box 
988,  Hailey,  ID  83333. 


PAGE  DESIGNER 

Tbe  Northern  Virginia  Daily,  a  six-doy- 
a-week  AM  paper  in  the  Shenandoah 
Valley,  80  miles  west  of  Washington, 
DC,  is  expanding  its  news  staff.  We 
are  close  to  full  pagination  and  need 
more  people  on  desk  to  maintain  the 
standards  that  have  made  us  the  most 
honored  small  daily  in  the  state  for 
nearly  a  decade.  Design  position 
involves  rotating  work  on  local,  state, 
national  and  international  pages. 
We're  looking  for  creativity,  flexibility, 
good  news  judgment  and  headline¬ 
writing  ability.  We  will  train  for  our 
style  of  design,  but  knowledge  of 
QoorkXPress  a  prerequisite.  Highly  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  samples  of  work  to  Susan 
Loving,  assistant  managing  editor. 
Northern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fax  to  (540) 
465-9388. 


POSITIONS  AVAILABLE 
Growing  14,000  six-day  PM  in  South¬ 
east  Louisiana  and  winner  of  state 
press  1996  Newspaper  of  Year  has 
openings  for  page  designers,  sports 
reporter,  news  reporter.  E-mail  to 
staredit@i-55.com.  Resume/clips  to 
Lillian  Mirando,  managing  editor. 
Daily  Star,  P.O.  Box  1 1 49,  Hammond, 
LA  70404. 

REPORTER  -  The  ABA  Journal,  the 
nation's  largest  business  and  news 
magazine  for  lawyers,  is  seeking  a 
reporter  with  a  style  and  approach  that 
matches  the  power  and  excitement  of 
the  law.  If  you  have  at  least  three  years 
of  professional  journalism  experience 
and  hove  written  about  legal  affairs, 
business  or  government,  and  want  to 
join  a  top-ranked  national  magazine, 
please  send  your  resume  and  clips  to 
Kerry  Klumpe,  managing  editor,  750 
N.  Lake  Shore  Dr.,  Chicago,  IL  6061 1 . 

REPORTER  -  for  busy  community 
weekly  in  college  town.  Close  to  Balti¬ 
more,  DC,  Philly.  Great  opportunity  for 
someone  beginning  their  career.  J- 
degree  required  experience  preferred. 
Photography  skills,  camera  a  plus. 
Respected  newspaper  company.  Full¬ 
time,  full  benefits.  Rush  letter  describing 
qualifications,  resume,  work  samples 
to:  Publisher,  Newark  Post,  153  E. 
Chestnut  Hill  Rd.,  Newark,  DE  19713; 
fax:  (302)  737-9019. 

REPORTER  —  Award-winning  weekly 
group  in  New  York's  Hudson  Valley 
has  immediate  opening  for  staff 
reporter.  Strong  emphasis  on  educa¬ 
tional  reporting,  including  coverage  of 
school  boards.  Send  resume,  clips  to: 
Mid  Hudson  Times,  P.O.  Box  10234, 
Newburgh,  NY  12552-0234. 


_ EDITORIAL _ 

REPORTER/UFESTYLE  EDITOR 
Small  daily  in  W.  Kentucky  seeks 
regional  candidates  to  fill  two  posi¬ 
tions.  The  reporters  job  is  entry  level, 
with  emphasis  on  police  beat  and  gen¬ 
eral  assignment.  The  lifestyle  editor 
ptosition  requires  a  creative  writer  with 
layout  experience.  You  can  e-mail  to: 
kynewera@usit.net,  or  fax  (502)  887- 
3222  a  resume  and  clips  to  Mike 
Herndon,  managing  editor.  Materials 
also  may  be  mailed  to  Kentucky  New 
Era,  P.O.  Box  729,  Hopkinsville,  KY 
42240. _ 

REPORTER 

Immediate  opening  at  aggressive, 
small  dally  for  self-starter.  Excellent  com¬ 
mand  of  language,  strong  work  ethic 
and  one-year  experience  required  but 
sharp  recent  journalism  grad  con¬ 
sidered.  Familiarity  with  QuarkXPress, 
photo  skills  desired.  Soliciting  appli¬ 
cants  only  from  the  Northeast.  Send 
cover  letter  explaining  commitment  to 
journalism,  resume  and  six  best  clips  to 
Ronald  Hosie,  editor.  The  Malone  Tele¬ 
gram,  387  E.  Main  Street,  Malone,  NY 
1 2953,  FAX:  (518)  483-8579,  or 

E-mail  to  telegram@northnet.org 

REPORTER 

Mid-sized  PM  doily  looking  (or  experi¬ 
enced,  self-motivated  reporter  to  tackle 
the  highly  energized  news  environment 
in  northeostern  Ohio.  If  you've  got 
good  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knack  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Paglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 


SPORTS  EDITOR 

Chance  for  experienced  pro  to  build 
winning  section.  We  want  aggressive 
coveraM,  an  eye  (or  great  stories  and 
lots  or  ideas.  An  eye  for  designing 
pages  that  grab  readers  is  critical.  So 
are  pagination  skills.  We're  a  40,000 
circ.  7-day  AM  in  N.  Calif's  recreation 
heaven.  Expect  to  work  hard  and  feel 
good  about  it.  Send  resume,  clips  and 
letter  explaining  what  makes  a  great 
sports  section  to  Bonnie  Salyer,  HR 
Director,  Record  Searchlight,  1101 
Twin  View  Blvd.,  Redding,  CA  96003. 
West  coast  applicants  preferred.  EOE 

REPORTER 

The  Northern  Virginia  Daily  is  looking 
for  a  general  assignment  reporter  with 
a  solid  background  in  hard  news 
reporting.  Job  includes  reporting  on 
government,  courts  and  police,  cover¬ 
ing  breaking  news  and  writing 
features.  The  Daily,  a  six-day-a-week 
AM  paper  in  the  Shenandoah  Valley, 
80  miles  west  of  Washington,  D.C., 
has  been  the  most  honored  small  daily 
in  the  state  (or  nearly  a  decade.  Highly 
competitive  salary  and  benefits.  Send 
cover  letter,  resume  with  references 
and  samples  of  work  to  Susan  Loving, 
assistant  managing  editor.  Northern 
Virginia  Daily,  P.O.  Box  69,  Strasburg, 
VA  22657;  or  fax  to  (540)  465-9388. 
E-mail  sloving@shentel.net. 


_ EDITORIAL _ 

RESTAURANT  CRITIC 
New  Times  is  looking  (or  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  wont 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionote  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  --  cov¬ 
ering  local  news,  politics,  arts  and 
music  "  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 


SPORTS  COPY  EDITOR:  We  need  a 
copy  desk  person  with  an  understand¬ 
ing  of  AP  Style,  flare  for  improving 
copy  and  an  eye  for  page  design.  WE 
are  located  in  the  heart  of  ACC  coun¬ 
try,  with  Triple-A  baseball  and  a  new 
NHL  franchise  on  the  way.  Applicants 
should  have  experience  working  on 
deadline.  Pagination  experience  would 
be  helpful,  but  we  will  train  on  our 
system.  Send  information  to:  Jimmy 
DuPree,  sports  editor.  The  Herald-Sun, 
P.O.  Box  2092,  Durham,  NC  27702 
or  e-mail  jed@herald-sun.com. 


SPORTS  COPY  EDITOR:  Seeking  a 
dedicated  individual  to  polish  the  writ¬ 
ing  of  an  award-winning  staff.  Posi¬ 
tion  involves  editing  wire  and  local 
copy,  and  producing  a  clear,  compre¬ 
hensive,  interesting  sports  section  three 
to  (our  times  a  week.  Familiarity  with 
QuarkXPress  is  extremely  helpful,  but 
not  necessary.  Will  have  an 
opportunity  to  write.  Send  resume/ 
layouts/clips  to  Gregory  Gay,  Times 
executive  sports  editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  1 360 1 . 


SPORTS  EDITOR  needed  for  22,000  com¬ 
munity-oriented  daily  in  south  Louis¬ 
iana.  Responsible  for  editing,  writing 
and  page  layout.  Reauires  proficiency 
in  QuarkXPress,  illustrator  and 
Microsoft  Word.  Send  resume  to  Mike 
Slaughter,  executive  editor.  The 
Courier,  P.O.  Box  2717,  Houma,  LA 
70361 .  EOE. 


_ EPrroRiAL _ 

SPORTS  EDITOR 

Twice-weekiv  newspaper,  home  of 
University  of  Wisconsin-Stout,  seeks 
sports  editor  to  cover  sports;  edit  out¬ 
door  sports  po^s;  must  hove  eye  (or 
(eotures.  We  plan  to  go  daily  within 
two  years.  Send  resume,  references 
and  clips  to  Editor  Margo  Hecker, 
Dunn  County  News,  Box  40, 
Menomonie,  Wl  54751,  fax:  (7)5) 
235-0936. 


THE  ARIZONA  DAILY  STAR  in  Tucson 
seeks  a  sports  copy  editor/designer  (or 
its  night  copy  desk.  If  your  headlines 
hove  spice  and  your  editing  brightens 
leads,  vre  vwant  you.  QuarkXPress  skills 
are  helpful.  Please  send  resume  and 
headline,  design  and  writing  samples 
to  sports  editor  B.J.  Bartlett,  P.O  Box 
26807,  Tucson,  A2  85726-6807. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miomi,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  colls  or  e-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 
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HELP  WANTED 

EDITORIAL 


THE  DULUTH  NEWS-TRIBUNE,  an 
award-winning,  Knight-Ridder  news¬ 
paper  on  Lake  Superior,  serving 
nortfiwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  for  the  following 
position: 

BUSINESS  REPORTER 
Seeking  an  energetic,  enterprising 
reporter  who  will  pursue  business  stories 
big  and  small  -  spotting  trends  that  affect 
our  region,  profiling  entrepreneurs,  cov¬ 
ering  small  businesses,  enlightening  con¬ 
sumers. 

The  successful  candidate  will 
demonstrate  the  ability  to  become 
"plugged  in”  to  the  local  business  com¬ 
munity  by  developing  and  retaining 
sources,  and  the  ability  to  write  com¬ 
pelling  pieces,  whether  in-depth  ana¬ 
lyses  or  quick-turnaround  dailies.  Com¬ 
puter-assisted  reporting  experience  is 
desired,  but  not  required.  Apply  to  City 
Editor  Diana  Faherty  . 

COMMUNITY  REPORTER: 

Seeking  a  reporter  to  join  our  communi¬ 
ty  team  and  pursue  stories  about 
neighborhoods  -  the  issues  they  face, 
the  people  who  make  them  tick,  the 
organizations  that  make  decisions. 

The  successful  candidate  will 
demonstrate  urgency  and  enterprise, 
and  display  a  passion  for  community 
journalism  in  a  competitive  environ¬ 
ment.  Experience  with  computer- 
assisted  reporting  is  helpful,  but  not 
required.  Apply  to  Managing  Editor 
Craig  Gemoules. 

PAGE  DESIGNER/COPY  EDITOR: 
Page  designer  who  can  create  lively, 
reader-friendly  pages  that  inform  and 
inspire.  Strong  computer  skills  a  plus, 
with  Harris  pagination,  Macintosh  and 
AP  Leaf  experience  helpful.  Also,  must 
be  able  to  write  great  headlines,  tightly 
edit  copy  and  show  enthusiasm  for 
challenges.  Apply  to  News  Editor  Holly 
Gruber. 

GRAPHIC  ARTIST 

Seeking  a  graphics  artist  to  strengthen  its 
visual  presentation.  Someone  whose  pri¬ 
mary  strength  is  in  illustrations.  Some 
page  design  and  infographics  experience 
would  be  a  plus.  The  candidate  must 
be  proficient  in  Photoshop,  Adobe 
Illustrator/Freehand,  and  QuarkXPress. 
Apply  to  Newsroom/Graphics  Lewis 
Leung. 

Please  send  cover  letter,  resume,  and 
work  samples  to  {applicable  person) 

Duluth  News-Tribune 

424  West  First  Street 

Duluth,  MN  55802 

EOE 


_ EDITORIAL _ 

STAFF  WRITER 

We're  a  Jewish  community  with  the  com¬ 
ponents  of  a  small  town.  We  need  a 
staff  writer  who  is  passionate  about  the 
issues  and  who  wants  to  love  that 
“town”.  We're  looking  for  someone 
who  isn't  too  proud  to  cover  a  local 
news  story  whife  working  on  a  national 
feature,  if  you  have  at  least  two  yeors 
of  reporting  experience,  send  your 
three  favorite  clips,  resume  and  cover 
letter  to  Phil  Jacobs,  editor,  Detroit 
Jewish  News,  27676  Franklin  Road, 
Southfield,  Ml  48034. 

THE  BELLINGHAM  HERALD,  a  Gannett 
Co.,  Inc.  newspaper,  located  midway 
between  Seattle  and  Vancouver,  B.C. 
on  Puget  Sound,  has  the  following 
openings: 

SPORTS  REPORTER 

Full-time  position  for  individual  to 
cover  local  and  regional  sports.  Expe¬ 
rience  in  writing,  reporting,  interview¬ 
ing  and  page  design  are  key  elements 
for  this  position,  plus  sports  knowledge. 
Position  closes  Sept  5. 

COPY  EDITOR 

This  position  will  be  filled  by  an  indi¬ 
vidual  with  strong  text  editing,  headline 
writing  and  page  layout  skills.  Top 
candidates  will  have  a  journalism 
degree,  daily  newspaper  experience, 
saund  news  judgment  and  a  commit¬ 
ment  to  accuracy. 

Send  resume  to  Human  Resources,  The 
Bellingham  Herald,  1 1 55  State  Street/ 
Box  1 277,  Bellingham,  WA  98225  or 
E-mail:  jpedlow@bellingh.gannett.com. 

THE  BURLINGTON,  NC,  Times-News, 
a  daily  AM  newspaper,  is  accepting 
applications  for  a  position  on  its  four- 
erson  copy  desk.  Applicants  should 
ave  experience  with  pagination,  a 
good  knowledge  of  AP  style  and  the 
desire  to  challenge  themselves  to  pro¬ 
duce  sharp  layouts.  For  more  informa¬ 
tion,  contact  R.L.  Bynum,  copy  desk 
chief,  by  mail  at  P.O.  Box  481,  Burl¬ 
ington,  NC  27216,  by  phone  at  (910) 
227-0131  Ext.  3035  or  by  E-mail  at 
rl@interoath.com. 

THE  DAILY  TIMES,  a  7-day,  25,000 
circulation  paper  in  Farmingtan,  NM, 
in  the  heart  of  the  beautiful  Southwest, 
has  an  opening  for  an  enthusiastic  and 
talented  sports  writer.  Duties  include 
writing  game,  feature  and  enterprise 
pieces.  Successful  candidate  will  also 
be  required  to  write  a  weekly  column 
and  will  be  encouraged  ta  intraduce 
new  ideas  to  the  department.  Knaw- 
ledge  of  QuarkXPress  and  NewsEdit 
Pro  a  bonus.  Send  cover  letter,  resume, 
references  and  clips  that  display  your 
creativity  and  passion  for  sports  to 
Sam  Aselstine,  The  Daily  Times,  P.O. 
Box  450,  Farmington,  NM  87499. 

TWO  OPENINGS  at  six-day  daily  on 
Washington's  Olympic  Peninsula. 
Reporter,  minimum  five  years  experi¬ 
ence,  able  to  cover  everything  from 
Olympic  National  Park  wildlife  issues 
to  county  government  to  county  fair. 
Also:  Experienced  copy  editor  and 
paginatar  for  six-month  position. 
Write:  Managing  Editor  Roger  Morton, 
P.O.  Box  1 330,  Port  Angeles,  WA 
98362. 


_ EDITORIAL _ 

THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight-Ridder  news¬ 
paper  an  Laxe  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulatian  af  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  for  the  following 
position: 

EVENING  ENTERPRISE  REPORTER 
Seeking  energetic  reporter  who  can 
add  depth  and  context  to  breoking 
news  on  deadline  as  well  as  produce 
original,  enterprising  news  stories. 
Ability  to  work  closely  with  other 
reporters,  spot  stories  and  angles 
others  don't  and  bring  stories  to 
closure  quickly  ore  desired  qualities. 
Computer-assisted  reporting  experi¬ 
ence  helpful,  but  not  required. 

Please  send  cover  letter,  resume,  and 
work  samples  to: 

City  Editor  Diana  Faherty 
The  Duluth  News-Tribune 
424  West  First  Street 
Duluth,  MN  55802 
EOE 


WE  ARE  LOOKING  for  an  exceptional 
Executive  Editor  for  our  21,000  circ 
newspaper.  Beyond  industry  experi¬ 
ence  in  the  newsroom,  we're  looking 
for  a  skilled  manager  to  lead  and 
motivate  the  news  staff  of  over  20,  set 
and  attain  department  and  company 
goals,  and  pursue  the  news  with  clarity 
and  integrity.  You  will  also  represent  us 
to  a  growing  and  dynamic  community 
60  miles  north  of  Seattle.  Please  send  a 
resume  to  Donna  Duvall,  P.O.  Box 
578,  Mount  Vernon,  WA  98273. 


_ EDITORIAL _ 

THE  WICHITA  EAGLE,  a  Knight- 
Ridder  newspaper  (94,000  daily, 

1 65,000  Sunday)  located  in  south- 
central  Kansas,  seeks  experienced 
appliconts  (or  the  following  positions: 

COMMUNITIES  TEAM  LEADER  to 
direct  five  to  eight  reporters  producing 
daily  and  weekend  stories. 

STATE  CAPITAL  REPORTER  to  anchor 
our  coverage  of  the  Legislature  and 
state  government. 

SPORTS  COPY  EDITOR  with  strong  edit¬ 
ing  skills  and  an  interest  in  learning 
pagination 

lA/METRO  DESIGNER  with  sound 
news  judgment  who  can  translate 
information  into  compelling,  visual 
storytelling.  Fluent  in  QuarkXPress; 
knowledge  of  PhotoShop  and 
Freehand  is  helpful. 

INFORMATIONAL  GRAPHICS  ARTIST 
to  research  and  produce  a  broad 
range  of  graphics,  be  able  to  report 
and  gather  information;  fluent  in 
Freehand  or  Illustrator;  knowledge  of 
Photoshop  and  QuarkXPress  is  helpful. 

Send  cover  letter,  resume  and 
appropriate  material  to  Fran  Kentling, 
administrative  editor,  Wichita  Eagle, 
P.O.  Box  820,  Wichita,  KS  67201 . 

Phone:  (316)  268-6426 
E-mail:  fkentling@wichitaeagle.com 


will  be  running  on  a  monthly  basis  recruit¬ 
ment  features  highlighting  various  issue  that  affect 
newspaper  personnel  and  managers.  If  you  need 
additional  information  about  placing  an  ad  in  this 
section,  please  call  Shawn  Olson,  Classified 
Manager,  (212)  675-4380,  ext.  170 

September  20  ♦  October  25 
November  22  ♦  December  20 

Editor  S  Pl'BLlSHER  Classified  Department 
11  W.  19th  Street,  New  York,  NY  10011 
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PRESSROOM 

PRESSROOM  SUPERVISOR 


PRESSROOM 

ASSISTANT  PRESS  SUPERVISOR 


HELP  WANTED 


_ EDITORIAL _ 

WRITER  -  The  country's  premier  risk- 
analysis  firm  is  seeking  a  writer  with 
flair,  an  eye  for  detail,  a  strong  interest 
in  foreign  affairs,  an  analytical  bent 
and  the  discipline  to  learn  and  adapt 
to  a  unique  style  and  format.  Position 
requires  relocation  in  Miami.  The  right 
candidate  can  earn  $50K  compensa¬ 
tion  package,  plus  generous  fringes. 
Resume  and  writing  samples  to:  The 
Ackerman  Group,  1666  Kennedy 
Causeway,  Suite  700,  Miami  Beach,  FL 
33141. 


WE'RE  LOOKING  FOR  a  strong  busi¬ 
ness  reporter  interested  in  developing 
in-depth  issues  and  trend  articles  in  a 
city  undergoing  an  economic  boom. 
This  person  will  help  us  expand  our 
business  coverage,  in  print  and  online. 
POSITION:  Emphasis  is  developing 
enterprise  stories  related  to  the  ports, 
industries,  small  businesses  and  others 
important  to  Savannah.  PHILOSOPHY: 
Approach  business  coverage  with 
initiative,  innovation,  integrity  and  inte¬ 
gration.  Belief  in  a  comprehensive, 
multilayered  approach  to  stories. 
PAPER:  We  are  an  80,000  circulation 
newspaper  in  the  south's  most  intrigu¬ 
ing  city.  We  strive  to  become  the  best 
paper  of  our  size  in  the  country. 
APPLY:  Resume  and  work  examples  to 
Steve  Thomas,  government  and  busi¬ 
ness  editor.  Savannah  Morning  News, 
P.O.  Box  1088,  Savannah,  GA 
31402. 

MAILROOM 

SUPERVISOR 

A  major  west  coast  metropolitan  news¬ 
paper  is  seeking  an  experienced 
Supervisor  for  our  Product  Distribution 
Center.  This  position  involves  hands-on 
responsibility  in  all  facets  of  the  PDC 
operation.  This  includes  press  and 
insert  runs,  completion  of  production/ 
shift  reports  and  helping  to  maintain  a 
productive  work  environment. 

Requirements  are:  High  school  diploma 
and  3  years  prior  supervising  experi¬ 
ence  in  newspapers.  Must  have 
excellent  written  and  verbal  communi¬ 
cation  skills  along  with  Microsoft  Office 
computer  skills.  Ability  to  adhere  to 
daily  production  deadlines  a  must.  We 
offer  a  competitive  compensation  and 
benefits  package.  Send  replies  to  Box 
08256,  Editor  &  Publisher. 


MAILROOM  MANAGER  WANTED 
The  South  Central  Wisconsin  Newspa¬ 
per  Group  is  looking  for  an  experi¬ 
enced  mailroom  supervisor.  We  pub¬ 
lish  two  dailies,  four  semi-weeklies  and 
three  TMC's.  We  offer  401  (k),  health 
and  paid  vacation  with  competitive 
salary.  Interested  candidates  must  sub¬ 
mit  a  resume  with  a  cover  letter  to:  Box 
08249,  Editor  &  Publisher. 


_ MAILROOM _ 

PACKAGING  CENTER  MANAGER 

7-day  AM,  40,000-1-  circubtion  news¬ 
paper  seeks  results-oriented  pro¬ 
fessional  to  manage  our  packaging 
center.  Candidates  should  have 
excellent  communication,  planning  and 
leadership  skills.  Must  hove  experience 
managing  all  phases  of  packaging, 
including  repairs,  preventive  main¬ 
tenance,  scheduling,  zoning,  advance 
insert  packaging,  deadline 
performance  and  P/L  responsibility. 
We  offer  a  competitive  salary  with 
incentive  program  and  complete  bene¬ 
fits  package.  Excellent  oppartunity  to 
join  0  prestigious  newspaper  company 
in  the  southeast  with  opportunity  for 
advancement  within  our  company. 
Send  resume  to  Box  08254,  Editor  & 
Publisher. 

MARKETING  RESEARCH 

MORI  Research,  of  Minneopolis,  MN, 
a  leading  supplier  of  research  to  the 
newspaper  industry,  seeks  a  senior 
executive.  Candidates  should  have  at 
least  five  years  of  newspaper  research 
experience  and  demonstrated  abilities 
to  manage  both  client  contact  and 
internal  operations.  This  position  offers 
substantial  opportunity  for  professional 
growth  and  development  as  MORI 
pursues  a  growth  strategy  following  its 
recent  acquisition  by  Frank  N.  Mogid 
Associates.  Please  send  resume  and 
salary  requirements  to  Kristin  A4cGrath, 
president,  MORI  Research,  Three  Par¬ 
amount  Plaza,  7831  Glenroy  Road, 
Suite  1CX3,  Minneapolis,  MN  55439. 
Applications  will  be  held  in  strictest  con¬ 
fidence. 


_ NEW  MEDIA _ 

DIREQOR  OF  NEW  MEDIA 

Seeking  an  opportunity  to  lead  the 
transformation  of  an  existing  web  site 
into  a  vibrant  multi-media  opportunity? 
We  have  an  exciting  new  position  for 
a  Director  of  New  Media  to  further 
develop  and  maintain  our  leadership 
position  in  the  industry  as  a  premiere 
Web  site.  The  Director  is  responsible 
for  managing  the  department,  includ¬ 
ing  strategic  planning/new  technology, 
staff  management,  budgeting,  public 
relations,  customer  service,  training, 
sales  and  servicing  of  major  accounts, 
web  content,  and  development  of  pro¬ 
posals.  Candidates  should  possess  a 
B.A.,  strong  sales  presentation  skills 
and  understanding  of  marketing  con¬ 
cepts,  and  management  experience. 

Send  resume  to: 

Employee  Relations  Department 
Journal  Star 
1  News  Plaza 
Peoria,  IL  61643 


The  San  Jose  Mercury  News  is  looking 
for  a  pressroom  supervisor  with  Offset 
Pressroom  experience.  Must  have 
experience  as  a  manager/ supervisor 
working  in  a  newspaper  production 
atmosphere.  Ability  to  establish  rap¬ 
port  with  pressroom  employees,  other 
department  managers.  Solid 
interpersonal  skills.  Good  organiza¬ 
tional  ability.  Ability  to  manage  several 
projects  at  one  time.  Must  be  tlexibb  in 
work  hours.  Must  hove  good  writing 
skills  for  report  preparation.  Some  PC 
knowledge  desired. 

Willingness  to  contribute  to  prod¬ 
uctivity  and  quality  improvements 
through  additional  education  and  train¬ 
ing.  Must  be  able  to  create  and  sustain 
an  atmosphere  of  cooperation  and  job 
satisfaction  through  employee  involve¬ 
ment.  Ability  to  analyze  and  trou¬ 
bleshoot  mechanical  and  personnel 
problems. 

Send  resume  and  salary  requirements 
to: 

Attn:  Human  Resources 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
(RE:  Pressroom  Supervisor) 

Equal  Opportunity  Employer 

A  Knight-Ridder  Newspaper 


GOSS  SC  Press  Operator  with  trimmer 
experience.  Fax  resume  to  (605)  335- 
6873  or  call  (605)  339-3633. 


PREPRESS 


The  Roanoke  Times,  with  a  circulation 
of  1 05K  doily  and  1 21 K  Sunday,  is  cur¬ 
rently  seeking  an  assistant  supervisor 
for  our  night  press  operation.  Qualified 
carfoidates  should  have  5  years  expe- 
rience  on  double-wide  presses  and  at 
least  3  years  in  a  supervisory  role. 
Should  be  capable  of  assuming  all 
responsibilities  associated  with  the 
production  of  two  tabloids  and  the 
doily  paper  in  a  deodline  intensive 
environment.  Should  be  comfortable  in 
a  team  environment,  with  good  com¬ 
munication  skills.  Computer  literacy  a 
plus.  Please  send  resume  to: 

The  Roanoke  Times 
ATTN:  Production  Department 
P.O.  Box  2491 
Roanoke,  VA  24010 


PRODUCnON/TECH 

WE'RE  GROWING!  Intermountain 
Color  is  seeking  a  Pressroom  Superin¬ 
tendent  for  our  Boulder,  Colorado  print¬ 
ing  facility.  Thirteen  units  of  Goss  Com¬ 
munity  press  line  with  two  folders. 
Salary  and  great  benefits.  Also  seeking 
a  Bindery  Supervisor  for  ten  pocket 
McCain  saddle  stitcher  and  fifteen 
pocket  Muller  perfect  binder.  Other 
positions  available  in  press,  bindery 
and  camera  at  our  four  Colorado  print¬ 
ing  facilities.  Send  resume  to  Jeff  Foss, 
650  S.  Upon,  Denver,  CO  80223  or 
fox  (303)  778-1338  or  call  (303)  777- 
1036. 


PREPRESS 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CAREER  OPPORTUNITIES 

Digital  Technology  International  (DT)  is  seeking  skilled 

personnel  from  the  newspaper  industry. 

•  DT  is  an  industry  leader  in  database-centered,  client/server 
software  for  editorial,  advertising,  graphics,  and  classified 
pagination  systems. 

•  DT’s  Databases  run  on  Sun,  NT  or  AIX  servers.  Client  software 
runs  on  Macintosh  and  Windows  OS. 

•  Each  day,  around  the  world,  thousands  of  pages  are  profitably 
paginated  to  negative  film  using  DT  systems. 

•  DT  is  the  leading  source  for  totally  integrated  software  solutions 
for  newspapers. 

•  Extensive  training  in  DT  systems  provided. 

POSITIONS  AVAILABLE: 

Project  Managers 
Macintosh  programmers 
Technical  Support  Specialists 
Software  Systems  Database  Technicians 
Software  Systems  Trainers  and  Implementors 

Send  resume  to  attn:  Kathy  Covalt 
500  West  1200  South,  Orem,  UT  84058. 
Visit  our  web  site:  http://www.dtint.com 


B 


Digital 

Teoindpgy 

INTERNATIONAL'-^*''* 


E-mail:  jswingle@pjstar.com 

JOURNAL  STAR 
EOE 
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HELP  WANTED 


PRODUaiON/TECH 


OPERATIONS  MANAGER 
Minnesota  Sun  Publications  with 
300+M  published  in  the  Minneapalis 
suburbs  is  seeking  a  qualified  individ¬ 
ual  for  the  position  of  operations  man¬ 
ager.  The  position  requires  a  good 
knowledge  of  advertising/editorial 
production,  electronic  page  building, 
press  scheduling,  other  related  duties 
and  quality  control.  This  person  must 
have  exceptional  interpersonal  skills, 
Strang  budgeting  and  analytical  ability 
as  well  as  the  ability  to  thrive  under 
tight  deadlines  in  o  team  environment. 
A  knowledge  of  current  industry 
technology  trends  is  also  a  must. 
Excellent  salary,  benefits  and  bonus 
package.  Send  resume  and  salary  his¬ 
tory  to  D.  Mindok,  Minnesota  Sun  Pub¬ 
lications,  7831  East  Bush  Lake  Rood, 
Bloomington,  MN  55439  EOE. 


PRODUaiON  MANAGER  for  daily  on 
Olympic  Peninsula,  Washington. 
Responsible  for  press/mailroom  opera¬ 
tions.  Must  have  web  offset  experience. 
Electronic  publishing  and  commercial 
printing  experience  preferred.  Reply  to 
Publisher,  Peninsula  Daily  News,  PO. 
Box  1 330,  Port  Angeles,  WA  98362. 


PRODUaiON  MANAGER 
Wanted  for  prestigious,  award¬ 
winning  weekly  newspapers  serving 
the  eastern  suburbs  of  Detroit.  Candi¬ 
date  must  be  an  experienced,  hands- 
on  manager  in  newspaper/ 
advertising/graphic  art  production  and 
be  proficient  with  Macintosh  computers 
and  related  production  software  pro¬ 
grams.  Please  send  resume  to: 

John  Minnis 
Anteebo  Publishers 
96  Kercheval  Avenue 
Grosse  Pointe,  Ml  48236 


PRODUaiON/TECH 


PRODUaiON/TECH 


PRODUaiON  MANAGER 
The  Lima  News,  a  35,000/45,000 
daily  in  northwest  Ohio,  is  seeking  a 
Production  Manager.  We're  looking 
for  someone  with  5+  years  of  man¬ 
agement  experience  to  lead  our  main¬ 
tenance,  plateroom,  pressroom, 
packaging  and  distribution  depart¬ 
ments.  You  must  be  an  involved  hands- 
on  leader.  This  position  will  require 
strong  interpersonal  skills,  the  ability  to 
develop  and  maintain  a  budget  and  an 
absolute  commitment  to  quality  and 
100%  customer  satisfaction.  This  posi¬ 
tion  offers  competitive  pay  and  benefits 
alang  with  opportunities  for  future 
growth.  Send  a  cover  letter,  resume 
and  salary  history  to  Don  T.  Bricker, 
operations  director  c/o  The  Lima 
News,  P.O.  Box  690,  Lima,  OH 
45802-0690.  EOE 


PROGRESSIVE,  growing  small  news¬ 
paper  group  seeks  Production  Man¬ 
ager  for  its  central  printing  facility  with 
12  unit  G/C.  Good  salary,  bonus 
potential,  and  excellent  benefits 
package.  Send  qualifications  to  Mike 
Brown,  Community  Publishers,  Inc., 
P.O.  Box  1049,  Bentonville,  AR  7271 2. 


ZONE  4  morning,  25,000  circulation, 
newspaper  seeks  a  “hands-on”  pre¬ 
press  Production  Manager.  Must  have 
a  strong  knowledge  of  a  PC  environ¬ 
ment  which  encompasses  both  ad 
production  and  paginatian.  Strang 
organizational  skills  and  complete 
working  knowledge  of  all  aspects  of  pre¬ 
press  production  a  plus.  Our  company 
offers  a  solid  future  along  with  an 
excellent  starting  salary  and  compre¬ 
hensive  benefits  package. 

Send  resume  with  salary  requirements 
to  Box  08264,  Editor  &  Publisher. 


PRODUaiON/TECH 


SENIOR  PRODUCTION  EXECUTIVE 

Pioneer  Press,  a  weekly  newspaper  group  with  a  paid  circulation  of 
200,000,  located  in  the  Chicago  metropolitan  suburban  area  has  an 
excellent  career  opportunity  for  an  innovative  and  aggressive  produc¬ 
tion  executive.  The  candidate  with  at  least  5  years'  experience  serving 
as  part  of  an  executive  management  team,  will  be  responsible  for  all  pre¬ 
press,  press,  postpress,  and  distribution  functions  within  the  production 
environment  including  the  management  of  over  1 00  employees  in  a  team- 
oriented  union  environment.  This  positiorrwill  also  have  oversight  respon¬ 
sibility  for  the  Information  Technology  group  and  act  as  project  leader 
for  the  design  and  construction  of  new  printing  and  distribution  facility. 
The  individual  must  be  creative,  flexible,  and  have  the  ability  to  accom¬ 
modate  change  in  our  multi-product  environment.  Knowledge  of  new 
printing,  packaging,  distribution,  and  remote  transmission  technologies, 
as  welfas  front-end  and  pagination  systems  are  required. 

For  your  expertise  and  experience  we  offer  an  excellent  compensation 
package  that  includes  bonus,  four  weeks  vacation,  401  (k)  match,  med¬ 
ical  and  other  benefits.  Please  fax  resumes  to:  (847)  486-7450.  Women 
and  minorities  are  encouraged  to  apply. 

ATTN:  Production  Director,  Human  Resources  Department, 

Pioneer  Press,  3701  West  Lake  Avenue,  Glenview,  IL  60025. 


PRODUCnON/TECH 


PACIFIC  PRESS 

A  DIVISION  OF  SOUTHAM  INC. 

Pacific  Press,  A  division  of  Southom 
Inc.,  publisher  of  The  Vancouver  Sun 
and  The  Province  newspapers,  is  open¬ 
ing  a  new  state-of-the-art,  computer¬ 
operated  printing  plant.  Located  in  Sur¬ 
rey,  British  Columbia,  this  plant  is  on 
the  leading  edge  of  newspaper  print¬ 
ing  technology.  As  part  of  our  prod¬ 
uction  management  team,  we  have 
Immediate  openings  for  a  Quality 
Assurance  Manager  and  also  for  Assis¬ 
tant  Night  Production  Managers. 

QUALITY  ASSURANCE  MANAGERS 
The  Quality  Assurance  Managers  will 
be  responsible  for  the  quality  control  of 
our  printed  products  as  well  as  liasing 
with  upstream  raw  materials  suppliers. 
You  will  have  line  management 
responsibility  for  the  day-to-day  opera¬ 
tion  of  our  Pre-Press  department,  which 
includes  newspaper  page  film  image 
setters  and  automatic  newspaper 
platemaking  lines,  ensuring  that  high 
quality  images  are  delivered  to  our 
four  high-speed  colour  printing 
presses.  You  will  be  required  to  set  up 
standard  operating  procedures  and 
coordinate  the  activities  af  our  raw 
material  suppliers  of  ink,  newsprint, 
printing  plates  and  other  materials. 

The  ideal  candidate  will  be  precise  and 
detail-oriented  with  the  ability  to  carry 
out  standard  test  procedures  as  well  as 
accurately  analyze  statistical  data.  Pre¬ 
ferably  you  come  from  the  printing 
industry  or  related  supply  industry 
where  materials  testing  and  quality  con¬ 
trol  are  a  priority. 

ASSISTANT  NIGHT  PRODUaiON 
AAANAGERS 

The  Assistant  Night  Production  Man¬ 
agers  assist  in  the  coordination  of 
activities  in  our  pressroom  including 
optional  workforce  organization  to 
meet  the  unique  demands  of  producing 
a  newspaper. 

While  a  background  in  newspaper 
production  is  preferred,  candidates 
from  other  high  volume  manufacturing 
operations,  particularly  where  time 
and  quality  are  crucial  factors,  will  be 
considered.  We  are  interested  in  can¬ 
didates  who  have  demonstrated  ability 
in  managing  teams  of  people.  We  seek 
those  experienced  in  employee  sched¬ 
uling,  job  assignment  and  job  rotation 
in  a  continuous  work  flow  environment, 
you  must  be  able  to  deal  with  issues 
relating  to  training,  employee  com¬ 
petence  and  attendance  management. 

If  you  are  self-motivated  and  have  the 
communication  and  interpersonal  skills 
necessary  to  work  in  a  fast-paced 
production  environment,  please 
forward  your  resume  by  Monday,  Sep¬ 
tember  1 5,  1 997  to: 

Human  Resources  Department 
Pacific  Press 

A  Division  of  Southern  Inc 
200  Granville  Street 

Vancouver,  BC  CANADA  V6C  3N3 
FAX:  (604)  605-2656 


PRODUCnON/TECH 


NEWSPAPER  OPERATIONS 
MANAGERS 

The  Seattle  Times,  winner  of  two 
Pulitzer  prizes  this  year,  is  a  large, 
family-owned  metropolitan  daily  with 
Sunday  circulation  of  over  500,000, 
located  in  the  beautiful  Pacific  North¬ 
west.  Under  a  JOA,  we  produce  week¬ 
day  AM  and  PM  newspapers  and 
weekend  AM  editions. 

PREPRESS  MANAGER  -  Primary 
responsibilities:  Oversee  Prepress 
production  for  two  major  metro  dailies, 
praviding  outstanding  service  to 
internal  and  external  customers.  Pre¬ 
pare  operating  and  capital  budgets. 
Complete  the  transition  to  full  pagina¬ 
tion  and  remote  imagesetting.  Imple¬ 
ment  new  ad  tracking  and  other 
systems. 

Requirements:  At  least  two  years  os  a 
print  publication  manager;  newspaper 
production  experience  preferred; 
thorough  understanding  of  prepress 
functions  and  processes;  outstanding 
communication  and  analytical  skills; 
PC  skills.  Related  college  degree  pre¬ 
ferred. 

TRAFFIC  AND  PLANNING  MAN¬ 
AGER:  Primary  responsibilities: 
Oversee  Traffic  Central  and  Makeup  & 
Scheduling  departments.  This  new  posi¬ 
tion  will  be  responsible  for  traditional 
layout,  advertising  services,  and  ad 
handling  functions,  and  will  include 
employees  from  several  areas. 

Requirements:  Excellent  leadership  and 
interpersanal  communication  skills  are 
key,  as  well  as  at  least  two  years  as  a 
print  publication  manager;  newspaper 
production  or  advertising  services 
experience  preferred.  You  must  have: 
A  thorough  understanding  of  prod¬ 
uction  functions  and  processes;  a 
strong  customer  service  orientation; 
excellent  analysis  skills;  and  good  PC 
skills.  Related  college  degree  pre¬ 
ferred. 

We  offer  an  excellent  salary,  incentive 
and  benefits  package  and  a  great 
wark  environment.  We  are  an  equal 
opportunity  employer  and  encourage 
diversity  in  the  workplace.  Please  send 
resume  and  cover  letter  to:  The  Seattle 
Times,  HR-PPM,  P.O.  Box  70,  Seattle, 
WA  98111,  or  you  can  e-mail  to: 
opsmgr^  seatimes.com 


PUBUC  AFFAIRS 


SELF-STARTER  wanted  for  fast-paced 
San  Francisco-area  office  of  nation's 
largest  and  most  dynamic  competitive 
local  phone  company  with  head¬ 
quarters  in  New  York  City.  Head  up 
and  manage  Public  Affairs  unit  for 
company's  Western  Region.  Responsi¬ 
ble  for  eight  city  networks,  including 
San  Francisco,  with  press  releases, 
media  relations,  special  events,  assist 
with  Annual  Report  and  other  activities 
designed  to  raise  corporate  and 
regional  cities'  profile.  Minimum  of  five 
years  daily  newspaper,  broadcast  or 
equivalent  PR  agency  or  corporate 
telecommunications  experience. 
Extensive  travel  required.  Excellent 
benefits,  salary  hi  $40s  -  low  $50s 
depending  on  qualifications.  Reply  to 
Box  08257,  Editor  &  Publisher. 
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EDITORIAL 


Name 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  we«k-$9.05  per  line 

2  weeks-$8.00  per  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  $12.00  per  insertion  for  box  service 
Count  os  an  additionai  line  in  copy 


POSITIONS  W^NTED 

1  week-$4.S0  per  line 

2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$3.1S  per  line,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue 

Add  $6.00  per  insertion  for  box  sen/ice. 
Count  os  an  additionai  iine  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL>)y  CLASSIFIED 

The  use  of  borders,  boidface.  iiiustrations.  logos,  etc.,  on  classified  ads  charged 
the  foliowing  rates  per  coiumn  inch,  per  insertion:  1  time,  $106:  2  to  5  times,  $100 
6  to  13  times,  $95,  14  to  26  times  $90,  27  to  62  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  maiied  each  day  os  they  are  received. 


Company _ 

Address _ 

City _ 

State  _ 

Zip _ 

Phone _ 

Classification  _ 

Authorized  Signature  _ 

No.  of  Insertions: _ 

Copy: _ 


ADMINISTRATIVE 


TOP-NOTCH  community  publisher 
seeks  challenging  situation.  Currently 
located  in  Southeast.  Strong  history  of 
growth  and  profit.  Consistent  award- 
winner.  Stable  family  man  with  heavy 
community  involvement.  Reply  to  Box 
08261 ,  Editor  &  Publisher. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http:  / /netnow.  micron .  net/ -i  innews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 


DYNAMIC,  experienced  journalist 
seeks  editor  or  editor/publisher  job  at 
progressive  community  weekly  or 
alternative  weekly  in  Midwest,  South  or 
West.  Now  working  as  an  editor  at 
award-winning  Wisconsin  weekly.  Call 
John  at  (715)  634-2323. 


EXPERIENCED  Sports  Editor  seeking 
position  at  mid-sized  or  major  metro 
daily.  Have  managed  100,000-plus 
departments.  Also  strong  copy  editor 
and  page  designer.  Have  designed 
more  than  1,000  sections.  Ph:  (305) 
666-0771  E-mail:  sfsurgery@aol.com. 


Amount  Enclosed;  $ . 


Market 


PARIS- BASED  travel/cross-cultural 
(humor)  columnist,  former  food-arts- 
entertainment  editor,  seeks  full-time 
editorial  slot.  Any  ideas? 

Tel/Fax:  011  (331-43)  28  76  55 


SPORTS  WRITER  with  four  years  expe¬ 
rience  needs  change  in  venue.  Style  all 
his  own.  Zone  five  preferred. 

Call  Keith  (906)  632-0019 


WRITER/EDITOR  for  HR  publications 
group  seeks  new  challenge  in  So.  Fla., 
So.  Cal.,  or  on  island.  Eleven  years 
experience  in  news  reporting,  feature 
writing,  newsletters,  speeches,  media 
relations,  marketing  communications. 
J-degree.  Reply  to  Box  08260,  Editor 
&  Publisher. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


He  who  has  lost  confidence  can  lose 
nolhina  more 

Boiste 


NOW  ON  SALE 


RKET  GUIDE 

To  order  your  copy,  contact 
(S'?  Circulation  Department  at 
(212)  675-4380 


•norrcji^ 


PUBLISHER 

J^THE  lOL  RTH  ESTATE 


11  WEST  19TH  STREET,  NY.  NY  10011.  212)675-4380,  FAX  (212)  929-1259. 


\  E8fP  EMPLOYMENT  ZONE  CHART 


Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY 


BY  JOK  Me  GO  WAN 


How  Cooperation  Averted 
Media  Circus  At  Bomb  Trial 


I  WAS  A  young,  eager  AP  reporter 
based  in  Wyoming  when  Soviet 
leader  Nikita  Khrushchev  was 
taken  to  visit  an  Iowa  fanner  in 
September  1959,  and  I  was 
appalled.  Not  only  was  a  field  of  com 
trampled,  but  photos  showed  nothing 
of  the  dramatic  visit  —  only  a  throng  of 
newspeople. 

Much  more  recently,  1  was  among 
the  many  who  characterized  the  trial  of 
O.J.  Simpson  as  a  “media  circus.”  Will  we 
ever  forget  the  images 
of  journalists  pounding 
on  cars  leaving  the 
courthouse  and  chasing 
after  lawyers? 

Thus,  when  U.S. 

District  Court  Judge 
Richard  Matsch  on  Feb. 

20, 1996,  moved  the 
Oklahoma  City  bomb¬ 
ing  trial  to  Denver, 
there  was  an  opportuni¬ 
ty  to  look  for  a  way  to 
have  full  coverage  and 
ensure  First  Amendment  rights,  without 
the  accompanying  bedlam. 

1  invited  Denver  area  print  represen¬ 
tatives  to  a  meeting  March  20  at  the 
Colorado  Press  Association.  Our  group 
included  AP,  the  Deni’er  Post,  Rocky 
Mountain  News,  Daily  Oklahoman, 
and  New  York  Times. 

There  was  unanimous  agreement  we 
did  not  want  Denver  to  be  site  of  the 
next  media  circus.  Everyone  contribut¬ 
ed  ideas  regarding  the  needs  of 
reporters  and  photographers,  and  a 
three-page  letter  was  drafted  for  the 
federal  court. 

The  letter  was  sent  to  Clerk  of  Court 
James  Manspeaker,  informing  him  of 
the  establishment  of  our  “print  commit¬ 
tee”  and  setting  out  our  concerns.  We 
wanted  “real-time”  court  transcripts,  a 
pressroom,  copies  of  d(x:umentary  evi¬ 
dence,  photo  credentials  for  “legitimate” 
news  media  and  a  TV  feed  from  the 
courtroom  to  the  pressroom.  (We 
didn’t  get  the  video  feed,  but  we  did 
get  an  audio  listening  room.) 


McGowan  is  AP’s  Denver  bureau 
chief. 


Days  later,  broadcasters  formed  a  sim¬ 
ilar  group,  and  on  April  1,  our  groups 
came  together  as  a  “media  consortium” 
with  me  and  Roger  O’Neill  of  NBC  as 
co-chairmen. 

After  that,  the  executive  committee 
met  almost  weekly.  We  got  court  per¬ 
mission  to  build  a  “bullpen”  in  the  plaza 
in  front  of  the  courthouse.  We  built  ris¬ 
ers  for  photographers  and  cameramen, 
and  all  consortium  members  were 
assigned  spaces.  We  rented  folding 

chairs  for  reporters  in 
fmnt  of  the  pexlium  we 
installed. 

More  than  70  news 
organizations  joined 
the  consortium.  We 
“assessed”  members  to 
pay  for  running  cables, 
building  risers,  running 
AC  power  and  commu¬ 
nications  boxes  and 
hiring  a  “coordinator  ” 
to  keep  ail  projects  on 
track. 

By  agreement  with  the  court,  inter¬ 
views  are  conducted  in  the  bullpen. 
Boom  mikes  were  not  allowed  to 
extend  out  of  the  bullpen,  and  no  inter¬ 
views  were  permitted  on  sidewalks  in 
front  of  the  courthouse.  Violators  risked 
having  their  credentials  taken  by  federal 
police. 

Though  hundreds  of  newspeople 
journeyed  to  Denver  for  the  trial  of 
Timothy  Meveigh,  we  had  order  and 
discipline.  At  the  same  time,  reporters 
were  able  to  seek  out  their  own  “exclu¬ 
sive”  interviews  or  information  about 
the  proceedings. 

For  this  article,  Manspeaker,  the  court 
clerk,  wrote;  “The  Court’s  reaction  to 
the  consortium  is  positive.  Clearly,  hav¬ 
ing  one  point  or  contact  for  90%  of  the 
news  industry  is  a  benefit  to  the  court. 

“I  cannot  speak  for  the  industry',  but 
it  should  be  obvious  that  the  positive 
benefits  of  access  to  the  proceedings, 
the  building,  the  pressroom  and  the 
plaza  are  as  a  result  of  the  organized 
efforts  of  the  consortium  and  its  board 
of  directors.” 

Christopher  Cubbison,  projects  edi¬ 
tor  of  the  Rocky  Mountain  News,  said: 


“Denver’s  two  daily  newspapers  t(K)k 
an  active  role  in  the  media  gn>up  for 
three  reasons.  One,  we  naturally  want¬ 
ed  to  make  logistics  of  this  huge  trial  go 
smoothly  because  it  would  make  our 
jobs  easier  in  covering  this  huge  event 
in  our  city.  Second,  we  wanted  to  help 
many  media  colleagues  from  across  the 
country  and  overseas.  Finally,  we  felt 
we  could  help  generate  a  better  media 
image  for  Americans  by  demonstrating 
how  journalists  can  work  together  as  a 
group,  cover  a  big  story  in  a  dignified, 
orderly  fashion  and  show  high  standards 
of  responsibility'  and  professionalism. 
The  Oklahoma-Denver  media  group  has 
helped  make  these  things  happen.” 

Indeed,  even  though  more  than 
2,060  journalists  were  credentialed  for 
this  trial,  from  as  far  as  the  United  Arab 
Emirates,  we  maintained  discipline. 
There  were  two  reported  cases  of  shov¬ 
ing  and  one  case  of  a  TV  newsman  who 
pursued  one  of  the  Oklahoma  City  vic¬ 
tims  in  the  banned  area.  Warnings  were 
issued  in  each  case. 

I  am  confident  order  will  be  main¬ 
tained  throughout  the  remainder  of  the 
legal  proceedings,  and  we  can  all  go 
away  from  this  trial  of  the  nation’s 
w  orst  single  case  of  terrorism  with  a 
sense  of  pride  in  our  profession. 

Federal  court  in  Sacramento  has 
expressed  a  desire  to  have  a  media  con¬ 
sortium  for  the  unabomber’s  trial.  We 
have  received  calls  from  Connecticut 
and  Arizona.  The  city  of  Boulder,  Colo., 
wants  a  consortium  if  there  is  an  arrest 
in  the  JonBonet  Ramsey  murder  case. 

Maybe  we  in  the  heart  of  the  Rocky 
Mountains  stumbled  onto  something 
g(X)d  for  journalism. 


Charity  in  Illinois 

The  pioneer  press  of  Glenview,  Ill., 
has  established  a  foundation  aimed 
at  expanding  the  company’s  role  in  com¬ 
munity'  issues.  PubUsher  of  48  communi¬ 
ty  papers  in  suburban  Chicago,  the  com¬ 
pany  set  up  Pioneer  Press  Charitable 
Foundation  to  contribute  to  community 
groups  working  in  hunger,  homelessness, 
illiterac7  and  children’s  issues. 


Maybe  with 
the  media 
consortium  in 
Denver  we 
stumbled  onto 
something  good 
for  Jou  mud ism 
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SOSebUL 


OOMNGSOOIL 

There's  no  doubt,  color  in  newspa¬ 
pers  works.  It's  not  only  wanted, 
but  demanded  by  both  readers  and 
advertisers.  This  special  section  is  for 
everyone  -  production,  marketing,  edito¬ 
rial  -  working  on  how  to  print  more 
color,  print  color  better,  and  use  color 
more  effectively.  We'll  look  at  the  tech¬ 
nology,  application  and  marketing  of 
color  in  newspapers. 


It's  no  secret,  the  state  of  the  newsprint 
business  dramatically  affects  newspa¬ 
pers.  And  this  special  section  is  a  package  of 
important  news  and  information  that  will 
help  you  plan  for  the  future.  It  will  look  at  the 
technology  of  newsprint  production,  the 
quality  of  papers  being  produced,  how 
newsprint  manufacturers  are  marketing  to 
newspapers  and  the  business  relationships 
being  developed,  and  the  overall  state  of 
the  newsprint  business. 


October  1 1 


COIA 


in  Newspapers 

September  27 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 

Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Color  in  Newspapers  •  Newsprint 

Space  Deadline:  September  9  Space  Deadline:  September  23 

Material  Deadline:  September  16  Material  Deadline:  September  30 


Call  E&P  V.P.  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Ad  Rates 


Color  Rates 


Full  Page . $3,800 

2/3  Page  . $2,965 

1/2  Page  . $2,240 

1/3  Page  . $1,600 

1/4  Page  . $1,330 

...or  your  E&P  contract  rate  applies. 


Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 
One  page,  $5, 165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  Fax  (212)  929-1259 
Chicago  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  886-4095 


moreoutspoken 


Russell  Baker* 


How  to  put  these  eight  great 

New  York  Times  columnists  into  your  paper. 


(Jet  The  New  York  Times  News  Service,  and  get 
an  instant  lineup  of  America’s  most-honored, 
most-quoted  columnists,  the  regulars  from 
The  Times’  famous  op-ed  page: 

Russell  Baker*.  Maureen  Dowd. 

Thomas  L.  Friedman*.  Bob  Herbert. 
Anthony  Lewis*.  Frank  Rich. 

A.M.  Rosenthal*.  William  Safire*. 

As  if  all  this  star  power  weren’t  enough,  the 
News  Service  also  unleashes  commentary 
from  12  partner  news  organizations,  including 
I'he  Boston  (ilobe,  Cox  and  Hearst. 


(let  different  voices  and  local  perspectives 
from  Mike  Barnicle,  Derrick  Z.  .lackson, 

Eileen  McNamara*  and  Jeff  Jacoby  of 
Tbe  Boston  (llobe.  Marilyn  (leewax, 

Howard  Kleinberg  and  Tom  Teepen  of  Cox. 
Marianne  Means  of  Hearst. 

In  all,  185  columnists  or  critics  bold  forth  for 
the  News  Service  on  ideas,  issues,  autos,  books, 
business,  computers,  education,  entertainment, 
food,  bumor,  lifestvie,  sports  ... 

The  Great  Eight.  Plus  our  partners. 
Stellar  commentary  at  your  service. 


How  may  we  serve  you  better? 

Contact  (iloria  Brown  Anderson,  Kditor-in-C’hief,  at  212-499-3334  or  andergb^'nytimes.com. 
t  or  your  free  copy  of  our  just-published  New  York  l  imes  News  Service  brochure,  call  212-499-3341  or  toll-free  888-499-334I. 

*  I’ulit/.er  Prize  w  inner 


Sl)e  Netu  J|ork  Stines 

News  Service 


